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PHILIPS  Simply  years  ahead 
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Lifestyles 


Extensive  consumer  researcti  confirms  Lifestyles  as  a  fresh,  clean,  stylisti  brand  of 
contraceptive  -  part  of  modern  family  life. 

At  Warner-Lambert  Health  Care  we  have  many  other  successes  for  you.  Like  Benylin,  the  most 
recommended  of  all  cough  treatments.  Veganin  and  Anusol,  each  with  an  established  franchise.  Fast- 
moving  new  products  like  Sinutab.  Poly  Hi-Lights,  part  of  the  spectacular  growth  of  the  whole  Poly  hair 
care  range. The  Big  Three  mouthwashes -Listerine.Listermint  and  Oraldene -which  have  dominated 
their  market  for  so  long. 

Our  expanded  Sales  Force  is  always  ready  to  help  and  advise  you  on  our  products.  Or,  if  you  wish,  contact 
our  Sales  Services  Department  at  any  time  on  Eastleigh  (0703)  61979L  We'll  be  pleased  to  hear  from  you. 
R84025. 
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HEALTHCARE 

the  name  people  feel  better  with 

Mitchell  House.  Southampton  Road.  Eastleigh,  Hants.  505  5RY 
All  brand  names  are  trade  marks. 
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So  the  prof  essional  has  its 
long-awaited  logo.  It  is, 
^        after  all,  the  green  cross  of 
continental  pharmacy  as 
many  had  expected,  but  with  a  British 
designer's  interpretation  (p332). 

Because  of  its  predictability,  the  logo 
has  not  been  received  with  enormous 
enthusiasm,  according  to  C&ns  straw 
poll,  but  on  the  other  hand  there  have 
been  few  complaints  either  —  which  is  a 
good  sign  where  such  a  personal  and 
subjective  thing  as  design  is  concerned.  It 
will  almost  certainly  "grow"  on  the 
profession,  but  the  more  important  test  is 
whether  it  imposes  itself  on  the  consumer's 
subconscious  as  a  symbol,  not  so  much  of 
a  pharmacy,  but  of  a  place  where 
prof essioncd  health  advice  and  effective 
medicines  may  be  obtained.  With  the 
proliferation  of  drug  stores,  and  point-of- 
sale  pressure  by  grocers  and  other  outlets 
Chemist  &  Druggist  1  September  1984 


Phormacys'  'green  cross'  logo  launched 

Reaction  is  mostly  favourable 


332 


PI  scheme  is  'retrograde' 

C&D  interviews  Dr  John  Griffin,  ABPI's  new  director 


334 


Contact  lens  solutions 

Changing  attitudes  to  bring  more  business 

341 

EPoS  in  pharmacy 

Is  it  going  our  way  at  last? 

343 

Christmas  gifts 

More  ranges  on  show 

W  ^\ 

?  ^  ^  n  1984 1  

358 

Photographic 

Special  feature 

363 

News  from  Germany 

Advisory  role  slated  in  consumer  report 

370 

New  Editor  and  two  Assistant  Editors  for  C&D 

Details  of  the  appointments 

378 

Comment 

331 

Prescription  specialities 

352 

Topical  reflections  by  Xrayser 

335 

Business  news 

372 

News  extra 

336 

Coming  events 

373 

Letters 

336 

Classified  advertisements 

374 

Counterpoints 

345 

People 

378 

iCOMMENT! 


to  "look  the  part",  such  an  identification  is 
without  doubt  sorely  needed. 

But  public  recognition  will  come  only 
if  the  symbol  is  displayed  universally 
throughout  community  pharmacy,  not 
only  on  the  premises,  but  in  relation  to 
most  professional  services  —  in  other 
words,  the  consumer  needs  to  see  it  in  the 
context  of  medicines  in  the  home  and  in 
association  with  the  name  of  the  local 
pharmacy.  Set  only  among  the  competing 
store  identifications  in  the  High  Street  its 
significance  may  well  be  lost  without 
substantial  and  continuing  "corporate" 
advertising  by  the  profession. 

It  is  thus  of  some  concern  to  find  that 
the  symbol  can  be  reproduced  by  no-one 
"other  than  the  Society's  licensed 
manufacturer".  Of  course  the  Society  is 
right  to  protect  its  copyright,  and  to  ensure 
that  the  symbol  is  not  used  in  a  way  that 
would  do  other  than  enhance  the 


profession's  reputation  —  but  it  already 
has  remedies  against  members  who 
transgress  such  fundamental 
requirements. 

Surely  it  is  unreasonable  to  expect 
individual  pharmacists  to  seek  permission 
for  every  type  of  use  —  and  even  more 
unreasonable  to  ask  businessmen  to 
confine  themselves  to  a  single  supplier  — 
for  five  years  no  less  —  without  the  option 
of  a  competitive  quote.  Where,  members 
will  ask,  does  the  NPA  stand?  It  is,  after 
all,  the  major  supplier  of  many  of  the 
independent's  business  needs,  and  would 
be  expected  to  offer  many  items  with  the 
logo  incorporated. 

If  the  lack  of  alternative  suppliers  or 
the  need  for  independents 
to  ask  permission,  means  the 
logo  is  not  used,  then  i 
Council  has  some 
explaining  to  do. 
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Logo  —  the  'graphic 
face'  of  pharmacy 

The  windows  of  pharmacies  throughout  Great  Britain  should 
by  now  be  burgeoning  with  pharmacy's  new  symbol  of  safety, 
the  faceted  green  cross  of  the  Pharmaceutical  Society, 
unveiled  on  Wednesday  by  the  president  of  the  Royal 
Academy  of  Arts  Sir  Hugh  Casson,  as  C&D  went  to  press. 


The  green  cross  identifies  registered 
pharmacies  and  has  been  instituted, 
following  a  call  for  a  symbol  by  PSGB 
branch  representatives  at  their  annual 
meeting  in  May  1982,  when  they  passed  a 
Bristol  motion  that:  "Council  should 
recommend  a  universally  recognised  and 
registered  symbol  for  display  at 
pharmacies  so  the  public  may  readily 
identify  such  premises." 

Unveiling  the  symbol  at  the  Society's 
London  headquarters.  Sir  Hugh  Casson 
said:  "To  be  effective  medicines  are 
necessarily  potent.  But  when 
misunderstood  or  misused,  such  potency 
can  be  dangerous. 

"Pharmacists  are  the  experts  on 
medicines. 

"Their  advice  is  freely  available  and  this 
new  symbol  will  enable  them  to  be  found 
more  easily.  It  will  enable  people  to 
identify  the  places  at  which  they  may 
obtain  medications  with  the  safeguard  of 
knowing  their  sources  of  supply  are,  by 
law,  supervised  by  those  specialists  in  the 
healthcare  team  whose  entire  training  has 
been  devoted  to  understanding  the  uses 
and  effects  of  drugs  and  medicines. 

"I  congratulate  the  Pharmaceutical 
Society  on  producing  this  symbol.  In 
doing  so  it  is  continuing  the  finest 
traditions  of  its  140  years  of  public 
service." 

Health  Minister  Kenneth  Clarke  was 
unable  to  be  present  at  the  unveiling  but 
sent  a  message  supporting  the  Society's 
"wholly  desirable  initiative"  and  wishing 
the  new  symbol  every  success. 

Pharmaceutical  Society  president  Dr 
Hopkin  Maddock  said  at  the  unveiling 
ceremony:  "This  occasion  makes  history 
for  British  pharmacy. 

"It  is  the  first  time  the  profession  has 
sought  to  invest  itself  with  an  instantly- 
recognisable  graphic  'face'.  Its  purpose  is 
to  provide  patients  with  a  promise  of 
service  by  those  qualified  to  give  help  and 
guidance.  We  hope  it  will  aid  the  safety 
and  well-being  of  all. " 

In  a  letter  sent  out  by  the  president  last 
week  to  pharmacists  in  charge  of  all 
community  pharmacies,  Dr  Maddock 
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invited  them,  from  Wednesday  of  this 
week,  to  display  a  colour  sticker  of  the 
symbol  in  a  "pride  of  place"  position  in  the 
window  or  door  of  the  pharmacy. 

They  were  told  the  functions  of  the  new 
symbol  are: 

(1)  To  identify  a  profession  governed  by 
charter  and  statute,  with  strict  legal  and 
professional  responsibilities. 

(2)  To  enable  the  public  to  recognise  at  a 
glance  those  establishments  from  which 
medicines  can  be  obtained  with  the 
safeguards  of  qualified,  professional 
supervision  and  advice. 

The  stickers  sent  out  to  pharmacies  are 
described  as  "temporary".  The  Society 
holds  the  exclusive  copyright  of  the  new 
symbol  and  says  it  will  allow  no  departure 
from,  or  addition  to,  the  design. 

Its  purpose  is  to  provide  patients 
with  a  promise  of  service  by  those 
qualified  to  give  help  and 
guidance' 

And  the  Society  wiU  only  permit 
reproduction  of  the  sign  by  GEC 
Claudgen  Ltd,  of  South  Way,  Wembley 
Stadium  Industrial  Estate,  Wembley, 
Middlesex  HA9  ODF,  its  hcensed 
manufacturer. 

Prices  are  £80  for  an  illuminated 
projecting  double-sided  sign  (non- 
illuminated,  £23.50)  and  £77.50  for  an 
illuminated  wall  mounting  single-sided 
sign  (non-illuminated,  £23.50).  Packing 
and  carriage  are  £6  per  sign  with  prices 
for  erecting  a  type  of  sign  varying  with  the 
distance  from  one  of  GEC  Claudgen's  13 
depots.  The  company  says  the  prices  are 
net  of  VAT  and  firm  for  all  orders  received 
before  December  31,  1984. 

The  design  was  produced  by  Stuart 
Rose  of  Allied  International  Designers, 
London,  as  part  of  an  overall  corporate 
identity  scheme  for  the  Pharmaceutical 
Society  and  the  profession. 

Council  agreed  a  maximum 
expenditure  for  this  purpose  of  £12,000 
back  in  November  1983  after  some 
opposition  at  that  month's  meeting.  The 
Society's  president,  Dr  Maddock,  then  a 
member  of  Council',  suggested  it  was 


fundamentally  wrong  to  proceed  with  a 
package  which  would  require  the  logo 
being  used  in  the  three  different  areas  of 
pharmacy  together.  Former  president. 
Professor  Arnold  Beckett,  then  vice- 
president,  questioned  whether  Council 
was  getting  its  priorities  right.  And 
another  former  president,  Mr  David 
Sharpe,  said  that  while  a  corporate  image 
for  the  Society  in  terms  of  its  notepaper, 
publications  and  the  branches  would  be  a 
worthwhile  operation,  to  go  further  was 
unnecessary. 

Following  debate  in  the 
correspondence  columns  of  the 
pharmaceutical  Press  about  the 
justification  of  spending  so  much  on  the 
design  of  a  new  logo,  the  branch 
representatives,  who  a  year  earlier  had 
proposed  the  symbol  at  their  annual 
meeting  in  May  1983,  passed  a  motion 
"deploring"  the  excessive  expenditure  of 
£12,000. 

The  Society's  director  of  public 
relations,  Mr  Philip  Paul,  first  put  forward 
proposals  for  a  corporate  identity  back  in 
1979. 

He  told  C&D  that,  so  far,  the  response 
from  pharmacists  to  the  symbol  had  been 
extremely  favourable:  "There  have  been 
only  two  telephone  calls  from  pharmacists 
who  have  said  they  wiU  not  be  using  the 
green  cross,  among  several  dozen  positive 
responses." 

Mr  Paul  said  that  any  individual 
pharmacist  or  company  wishing  to 
incorporate  the  symbol  in  their  letter- 
heading,  for  example,  would  need  to 
apply  to  the  secretary  and  registrar  who 
would  need  a  "fairly  clear  indication"  of 
the  way  it  was  proposed  to  use  it. 

A  single  manufacturer  has  been 
licensed  to  produce  signs  incorporating 
the  symbol  to  protect  against  incorrect 
versions  of  the  design  appearing  in  the 
public  eye,  says  Mr  Paul.  The  decision  was 
taken  by  Council  on  the  advice  of 
solicitors  and  follows  similar  moves  by 
other  corporate  bodies. 

The  GEC  Claudgen  agreement  is  for 
five  years.  The  company  has  been 
inundated  by  telephone  inquiries  about 
the  new  sign. 

The  first  signs  will  be  coming  off  the 
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production  line  in  a  "couple  of  weeks". 
Any  variation  on  the  standard  signs  for  a 
f  ascia  will  have  to  be  tailor-made  and  be 
more  expensive,  they  say. 

Director  of  the  National 
Pharmaceutical  Association,  Mr  Tim 
Astill,  told  C&D:  "We  unreservedly 
welcome  the  idea  of  the  logo. 

"Some  means  by  which  the  public  can 
recognise  pharmacies  and  differentiate 
them  from  drug  stores  is  long  overdue.  It 
will  encourage  the  pubHc  to  make  better 
use  of  the  skills  of  the  pharmacist. 

"But  we  must  express  some  mild 
concern  that  only  manufacturers  licensed 
by  the  Society  will  be  permitted  to 
produce  the  sign.  The  effectiveness  of  the 
logo  will  be  limited  by  restricting  its 
availabihty.  Manufacturers  used  by  our 
business  aids  department  will  not  be  able 
to  help  our  members  as  they  are  not 
hcensed." 

He  said  he  recognised  the  need  for  the 
Society  to  reteiin  complete  control  of  the 
use  of  the  sign,  and  where  it  may  appear, 
but  it  must  not  be  so  restrictive  as  to  limit 
its  distribution.  As  a  major  supplier  of 
business  aids  the  NPA  would  be  talking  to 
the  Society,  Mr  Astill  said. 

He  said  there  was  no  indication  at  this 
stage  that  the  NPA  could  use  the  green 
cross  in  corporate  advertising. 

'Some  means  by  which  the  public 
can  recognise  pharmacies  and  dif- 
ferentiate them  from  drug  stores  is 
long  overdue' 

Superintendent  pharmacist  of  Boots 
the  Chemists,  Mr  D.M.  Crosland,  in  a 
letter  to  branch  managers,  says:  "We 
welcome  the  initiative  taken  by  the  Society 
in  estabUshing  a  new  symbol  for  exclusive 
use  by  the  profession  and  which  is 
intended  to  identify  and  promote 
pharmacy.  However,  we  have  had 
insufficient  time  to  give  careful 
consideration  to  it  or  to  how  we  might  use 
the  symbol  in  the  longer  term.  We  shall  be 
studying  in  detail  the  design  and 
availabihty  of  a  permanent  sign. 

"In  the  rneantime  we  shall  not  use  the 
temporary  sticker  but  we  are  preparing  a 
suitable  card  for  display  in  our  windows." 

Mr  Crosland  said  he  was  "very 
hopeful"  this  card  would  be  on  display  in 
branches  this  week. 

For  R.  Gordon  Drummond, 
superintendent  pharmacist  Mr  G.B. 
Green,  told  C&D:  "We  are  happy  to 
comply  with  the  request  to  display  the  new 
symbol:  branches  will  be  asked  to  do  so. 
We  will  seek  to  incorporate  the  symbol  in 
labels,  bags,  shop  fascias  etc  on  a 
permanent  basis  in  the  future. 

Mr  K.  Light,  superintendent  of  Cross  & 
Herbert,  said  the  symbol  was  a  sensible 
step:  branches  would  display  the  sticker. 
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Maltown  face 
parallel  export 
prosecution 

Maltown  Ltd,  a  company  better 
known  for  its  parallel  import 
activities,  is  facing  prosecution  in 
Kuala  Lumpur,  Malaysia,  for 
parallel  exporting  from  the  UK. 

The  company  has  been  served  writs  by 
Sterling  Drug  Inc  of  New  York  for  passing 
off,  breach  of  trade  mark,  and  hbel 
following  the  export  of  Panadol  tablets 
from  the  UK,  and  for  advertising  them  in 
the  Malaysian  trade  Press. 

The  case  is  due  to  be  heard  on  October 
1.  Maltown  have  already  filed  a  defence 
and  counter  claim.  Sterling  have  been 
seeking  an  inter  locutory  injunction  in 
Kuala  Lumpur. 

Panadol  is  manufactured  locally  in 
Mcilaysia,  Mr  Malcolm  Town,  Maltown's 
managing  director,  says.  His  company 
presently  exports  more  pharmaceuticals 
than  it  imports,  and  sees  this  as  a  test  case. 
"If  a  multinational  can  do  this  for  export 
markets  it  could  kill  off  parallel  exports." 

A  recent  ruling  for  Smith  Kline  & 
French  against  his  importer  in  Singapore 
has  closed  that  market  to  him.  In  this  case 
the  loccil  Tagamet  is  manufactured  in 
Australia  and  is  still  under  patent.  His 
importer  was  cited  for  breach  of  patent. 

Clinical  trials 
amendments 

Two  proposed  amendments  to  the 
Medicines  (Exemption  from 
Licences)  (Clinical  Trials)  Order 
1981  are  being  circulated  by  the 
Department  of  Health. 
The  first  is  to  Article  3  of  Order  so  as  to 
estabhsh  that  the  restrictions  imposed  by 
section  31(4)  of  the  Act  do  not  apply  to 
medicinal  products  imported  for  the 
purpose  of  a  clinical  trial  where  those 
products  would  otherwise  be  exempted  by 
reason  of  SI  1981/164. 

The  second  proposed  amendment  is  to 
Article  4(l)(c)(i)  and  (ii)  in  order  to  bring 
the  requirements  of  the  1981  Order  into 
line  with  those  for  chnical  trial  certificates, 
(as  provided  for  by  the  Medicines 
[Standard  Provisions  for  Licences  and 
Certicates]  Regulations  1971  SI  1971/972 
schedule  1  part  II) . 

In  future  suppHers  taking  advantage  of 
the  exemption  wiU  be  required  to  give  an 
undertaking  to  the  LA  that  they  will  inform 


Pharmacist  Peter  Cairns  is  pictured 
receiving  a  cheque  for  £500  from  Radiol 
Chemicals  Ltd  representive  Stanley  Bell. 
He  won  a  Radian  window  display 
competition  along  with  two  other  regional 
prize  winners  —  C.  Strachan,  Ferring 
pharmacy,  West  Sussex,  and  Tipper  &  Co, 
Stoke-on-Trent.  

"The  multinationals  do  not  want  drugs 
to  cross  national  frontiers  into  other 
markets,"  Mr  Town  says.  "They  do  all  they 
can  to  stop  it." 

Trade  mark  action  has  prevented 
Merck  Sharpe  &  Dohme's  Indocid-R  being 
available  as  a  parallel  import  in  the  UK. 
SK&F  have  estabhshed  a  clear-ended 
capsule  as  one  of  their  trade  marks  and 
MSD  accordingly  modified  their  UK 
preparation.  But  European  Indocid  still 
has  the  "old"  UK  configuration  with  a 
clear  end.  Import  is  thus  a  breach  of  trade 
mark. 


them  of  any  information  (including 
adverse  reactions)  which  may  exclude 
them  from  exemption  or  trial. 

Such  a  suppher  will  also  be  required  to 
inform  the  Licencing  Authority  forthwith  if 
such  a  trial  is  discontinued  as  well  as  the 
reasons  as  to  why  it  was  discontinued. 

Comments  before  November  30  to  Mr 
P.  Mason,  Room  1421,  DHSS  Medicines 
Division,  Market  Towers,  1  Nine  Elms 
Lane,  London  SW8  5NQ. 


No  PL/PIs  yet 

The  Department  of  Health  again 
said  this  week  that  no  parallel 
import  licences  had  been  issued, 
but  they  were  expected  "quite 
shortly,  in  a  couple  of  weeks". 

A  Spokesman  told  C&D  that  apphcations 
were  coming  in  steadily  —  some  700  had 
been  received  so  far.  Over  300  of  these 
come  from  the  Association  of  Parallel 
Importers.  Health  Department  officials  are 
still  examining  the  legahty  of  its  proposal 
of  an  "agency"  scheme  for  members. 

333 


NEWS 


PI  scheme  is  Retrograde' 
says  ABPI's  new  director 


The  new  director  of  the  Association  of 
the  British  Pharmaceutical  Industry,  Dr 
lohn  Griffin,  has  called  the 
Government's  new  licensing  scheme  for 
parallel  imports  a  "retrograde  step". 

He  toldC&D,  "I  have  great  doubts, 
having  been  in  the  Department  of  Health, 
that  you  could  put  your  hand  on  your  heart 
and  give  the  same  assurance  of  safety, 
quality  and  efficacy  that  you  can  if  a 
product  has  a  full  licence." 

Dr  Griffin  joined  the  ABPI  in  August 
after  a  13-year  spell  at  the  Department  of 
Health's  medicines  division,  finishing  as  its 
professional  head.  But  despite  his 
reservations,  he  is  hopeful  that  the 
scheme,  together  with  its  scrutiny  by  the 
Department,  wiU  minimise  "some  of  the 
horrors"  that  could  arise  from  parallel 
importing,  such  as  possible  adverse 
reactions  caused  by  the  differing 
bioavailability  and  excipients  of  some 
imports. 

Dr  Griffin  describes  parallel  importing 
as  "a  real  bee  in  his  bonnet"  and  says  he  is 
concerned  about  it  for  a  number  of 
reasons. 

"As  a  taxpayer  it  irritates  me  that  drugs 
are  being  imported  and  acquired  cheaply 
and  that  those  reductions  in  prices  are  not 
being  reflected  in  what  the  NHS  is  paying 
pharmacists". 

"As  a  doctor  it  irritates  me  because 
there  is  a  very  real  risk  that  we  are  heading 
for  a  major  tumble".  This  might  occur 
because  of  differing  bioavailability  in 
imports  causing  diabetics  to  be  labelled  as 
"brittle"  when  they  were  not, 
hypertensives  as  "refractory"  when  they 
were  not,  and  epileptics  as  being  "out  of 
control"  when  they  were  not.  Differing 
excipients  in  imports  could  cause,  for 
example,  lactose  intolerance  or  tartrazine 
allergy,  says  Dr  Griffin. 

And  he  adds  that  not  all  parallel 
imports  are  manufactured  in  the  EEC . 
"We  know  that  parallel  importing  is 
occuring  from  countries  outside  Europe. 
Some  are  'first'  or  even  'secound  bounce' 
products  having  been  made  elsewhere." 

Dr  Griffin  says  some  products  "land" 
in  the  EEC  and  are  packaged  there. 
Others  enter  in  their  final  form  and  have 
an  EEC  licence. 

The  other  aspect  of  great  concern  to  Dr 
Griffin  is  that  of  drug  forgery.  "Forged 
products  are  available  on  the  Continent 
and  may  be  imported  in  good  faith  by 
parallel  importers."  Although  figures  on 
this  problem  are  available,  he  says  they 


could  mislead  because  it  is  a  fluctuating 
risk,  of  major  proportions  on  one  day,  and 
of  minor  significance  the  next. 

Similarly,  he  says,  the  numbers  of 
pharmacists  who  have  indulged  in  parallel 
importing  —  and  are  still  involved  in 
parallel  importing  —  varies  considerably 
in  different  parts  of  the  country. 

"We  think  something  in  the  region  of 
30-40  per  cent  of  pharmacists  have 
imported  parallel  medicines  at  some  time. 
However,  we  are  rather  pleased  the  bulk 
have  not  compromised  their  professional 
integrity."  The  sums  involved  are  variously 
estimated  to  be  between  £60m  and  £100m 
annually. 

Dr  Griffin  says  pharmacists  are  still 
buying  parallel  imports  even  though  no 
PL/PIs  have  so  far  been  issued  by  the 
Department.  "My  view  is  that  this  is 
illegal." 

However,  he  believes  the  Department 
will  not  act.  "It  is  afraid  that  what  is  illegal 
in  UK  legislation  may  not  be  upheld  if  an 
appeal  is  made  to  the  European  Court." 

He  says  the  example  of  someone  like 
the  Danish  Euro  MP,  Kent,  who  was  fined 
under  British  law  for  fishing  in  British 
waters,  but  got  the  sentence  quashed  when 
he  went  to  the  European  courts,  could  act 
as  a  deterrent  to  enforcement. 

"My  view  is  that  we  (the  UK)  should 
have  stuck  with  Article  36  of  the  Treaty  of 
Rome;  said  there  was  a  public  safety 
hazard;  acted  against  the  importers,  and 
then  weathered  the  storm." 

There  is  a  real  risk  that 
we  are  heading  for  a  major 
tumble' 


He  says  that  if  the  Department  issues  a 
PL/PI  for  one  product  from  a  particular 
source  to  only  one  parallel  importer  then, 
in  the  event  of  a  product  recall,  tracing  the 
batch  will  be  fairly  straightforward.  But 
the  type  of  block  licence  proposed  by  the 
Association  of  Pharma:ceutical  Importers 
might  cover  a  particular  product  obtained 
from  a  variety  of  EEC  sources  making 
product  recall  difficult.  "It  will  not  be 
beyond  the  wit  of  man,  but  it  will  be 
cumbersome. 

"I  think  it  will  be  extremely  alarmist  if 
you  have  to  put  out  a  general  warning 
about  drug  'X',  without  specific  details  of 
identification.  A  lot  of  people  receiving 
perfectly  respectable  material  will  be 
alarmed."  The  present  recall  system  for 
products  with  a  fuU  licence  rarely  has  to  be 


used  but  it  is  speedy  and  efficient  and  non- 
alarmist,  says  Dr  Griffin. 

And  he  wants  the  reimbursement  of 
pharmacists  adjusted  so  that  those  making 
"windfall  profits"  from  the  taxpayer  are 
discouraged.  The  PI  process  would  then 
be  less  financially  attractive. 

Another  of  his  hobby-horses  is  original 
pack  dispensing,  which  he  would  like  to 
see  introduced.  Dr  Griffin  says  it  allows 
product  identification  including 
manufacturer  and  batch  number,  integrity 
and  quality  assurance;  is  tamper 
detectable;  is  child-resistant;  provides 
opportunities  for  on-pack  patient 
information,  and  facilitates  product  recall. 
"My  view  is  that  the  UK  practice  of 
supplying  medicines  largely  from  bulk 
packs  is  an  anachromism  that  has  its  roots 
in  the  dispensing  methods  of  the  19th 
century." 

Dr  Griffin  believes  that  deregulation  of 
the  pharmaceutical  industry  can  bring  its 
benefits.  He  cites  the  clinical  trial 
exemption  scheme,  much  criticised  on  its 
introduction  in  1981  by  some  MPs  and  by 
opponents  of  the  industry  and  of  the 
regulatory  authority,  as  likely  to  result  in  a 
"rash"  of  adverse  drug  reactions;  "It  did 
no  such  thing,"  he  says.  "It  enabled  a  lot 
more  new  chemical  entities  to  be 
evaluated  in  the  UK  (up  100  per  cent  in  the 
first  year)  at  no  increased  risk  to  the 
patient.  "It  created  more  jobs  within  the 
industry  and  increased  the  money  spent  by 
companies  on  external  clinical  research. 

"British-based  industry  is  investing 
more  money  in  research  than  it  is  making 
from  its  NHS  profits,"  he  says.  "And  every 
piece  of  evidence  I  have  is  that  it  will 
continue  to  invest." 
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■TOPICAL  REFLECTIONS 

By  Xroyser 


Dr  Griffin  will  not  comment  on  the 
desirability  of  an  alternative  to  the 
Pharmaceutical  Price  Regulation  Scheme. 
Such  schemes  must  of  necessity  be  simple 
to  operate  in  a  complicated  area  and 
cannot  take  account  of  every  nuance 
required  by  the  industry:  the  PPRS  fitted 
the  bill.  Personally,  he  would  like  to  see 
such  schemes  giving  greater  incentives  to 
industry  for  innovative  research, 
particularly  into  new  therapeutic 
concepts. 

Dr  Griffin  does  not  believe  that 
manufacturers  should  be  restricted  to 
introducing  products  onto  the  market  only 
if  they  appear  likely  to  have  advantages 
over  existing  products.  "No-one  sets  out  to 
market  an  inferior  drug  and  the  proper 
place  of  a  product  in  therapy  may  only  be 
determined  after  marketing". 

On  product  liability  he  believes  there 
must  always  be  a  "state  of  the  art  of 
defence":  this  is  both  the  ABPI's  and  the 
Government's  position.  "In  short,  yes, 
there  is  a  problem  in  this  highly  complex 
area.  But  I,  like  most  others,  do  not  know 
what  the  solutions  are." 

Regarding  the  question  of 
compensation  in  this  area,  in  the  case  of 
pertussis  vaccine  where  ex  gratia 
payments  have  been  made  by  the 
Government  under  "no  fault  liability,  the 
DHSS  and  regional  health  authorities  are 
nevertheless  being  sued  for  damages,  Dr 
Griffin  says. 

Turning  to  the  Debendox  situation  he 
believes  the  product  has  been  totally 
destroyed  by  certain  sections  of  the  media 
and  some  pohticians.  "It  has  never  shown 
up  as  a  teratogenic  problem  on  any 
adverse  reactions  register.  And  no 
regulatory  authority  anywhere  in  the 
world,  having  looked  at  the  drug,  has  said 
it  is  teratogenic." 

On  another  matter  Dr  Griffin  wants  the 
ABPI  to  act  more  positively  to  rectify  the 
industry's  poor  image."  More  is  expected 
of  the  pharmaceutical  industry  in  terms  of 
its  practices  and  ethics  than  any  other 
industry." 

He  points  out  that  in  aU  the  current 
welter  of  publicity  surrounding  organ 
transplanting,  no  mention  is  made  of  the 
array  of  drugs  that  make  such  operations  a 
success.  "The  surgical  techniques  are  old 
by  comparison."  He  says  this  is  an 
example  of  the  pharmaceutical  industry 
not  singing  its  song  when  it  has  a 
therapeutic  success  story  to  publicise. 

"The  industry  needs  an  environment 
that  will  cillow  it  to  function  in  a  healthy 
manner.  We  are  not  asking  for  special 
treatment. 

"My  intention  is  to  make  the  industry's 
achievements  more  widely  known  and 
appreciated  in  perhaps  a  more  positive 
and  forceful  fashion." 
Chemist  &  Druggist  1  September  1984 


Too  late? 

A  friend  of  mine,  a  former  manufacturer  of 
proprietaries  now  in  his  70s,  drops  in  on  us 
occasionally.  Last  time,  he  arrived  with  a 
case  of  books  and  articles  he  thought 
might  interest  me.  Amongst  them  was  a 
booklet  called:  "Before  it's  too  late" 
published  by  the  City  of  Inverness, 
Florida,  USA. 

In  view  of  the  appalling  figures 
released  by  the  Government  concerning 
drug  abuse  in  Britain,  I  think  it  is  worth 
quoting  the  introduction  since  it  illustrates 
how  serious  the  problem  is  in  the  USA, 
and  how  one  state  set  about  making  its 
citizens  aware  of  the  problem. 

It  began:  "Dear  parent.  Our  society  is 
plagued  by  a  disease  which  affects  our 
most  valued  and  loved  members,  our 
children.  The  disease  ...  is  drug  abuse. 
All  of  us  have  a  responsibility  to  the  youth 
of  our  community  to  provide  them  with  the 
best  possible  education  and  guidance 
concerning  drug  abuse. 

"In  the  coming  months,  the  police 
department  in  co-operation  with  the 
County  Sheriff's  office  and  local  and  state 
agencies  will  increase  its  efforts  to  curb  the 
use  and  sale  of  illegal  drugs.  This  booklet 
is  the  first  step  in  our  drug  awareness 
programme." 

This  booklet  was  put  out  in  1981  and 
gave  a  clear  picture  of  the  main  areas  of 
drug  abuse,  including  alcohol.  I  thought  it 
alarming  but  it  was  essentially  a  booklet 
taking  a  positive  line  in  trying  to  show  that, 
with  parent  involvement  and  iiiterest 
(meaning  more  than  a  polite  nod  in  the 
general  direction  of  the  kids)  the 
conditions  which  lead  to  drug 
experimentation  could  be  largely  avoided. 

But  what  I  found  most  revealing  was  the 
underlying  acceptance  that  drugs  were 
freely  available,  and  that  the  problem  was 
a  nationwide  one,  with  each  state  having 
it's  own  state  agency  dealing  with  drug  and 
alcohol  abuse.  But  nowhere  the  hint  of 
political  ferment  for  Government  action  on 
a  national  scale  to  prevent  the  imports  or 
manufacture  of  the  products. 

Perhaps  with  the  wide  borders  to  the 
South  this  is  an  impossible  problem  for  the 
USA?  .  .  But  it  isn't  here.  We  could  control 
imports  by  stepping  up  old-fashioned  style 
Customs  surveillance.  We  could  do  better 
than  blow  a  third  of  our  gross  national 
product  on  weapons  of  destruction  which 
can  never  be  used.  Instead  we  could  put  a 
genuine  massive  investment  into  our 
chUdreil,  their  education,  and  the  means 
to  develop  them  into  fulfilled  adults.  And 
in  addition,  set  aside  substantial  foreign 
aid  for  the  actual  producers  of  the  raw 
materials  which  are  abused. 


And  yet  the  Government  wimps  and 
winces  at  "the  size  of  the  problem",  which 
in  my  view  is  underestimated  by  a  factor  of 
ten,  wrings  its  hands  and  wonders  what 
steps  it  should  take.  So  far  its  performance 
on  this  matter  suggests  that  if  some  so- 
called  "responsible  people"  were  standing 
on  the  parapet  of  London  Bridge:  "One 
small  step  (forward)  for  man,  would  equal 
one  giant  forward  step  for  mankind?" 

Not  for  me? 


I  have  to  admit,  I  have  been  sorely 
tempted.  The  young  salesman  opened  his 
bag  to  disclose  yet  another  array  of  ethical 
products  manufactured  abroad  at  prices 
markedly  below  those  I  am  paying.  Was  he 
a  new  wholesaler?  I'm  afraid  not.  Just  the 
front  man  for  a  PI  firm,  obviously  caught 
with  its  stocks  up  (and  its  pants  down) 
when  the  licensing  requirement  was 
imposed  and  desperate  to  unload. 

It  seems  the  South  is  not  the  only  part  of 
the  country  to  receive  the  attention  of  these 
itinerants.  Their  arguments  are  based  on 
the  "Why  not?  No-one  will  know,  and  you 
can  claim  the  full  price"  tack  which  can  be 
singularly  attractive  if  you  are  naturally 
dishonest  or  are  hard-pressed  financially 
...  or  just  fallible. 

For  a  while  I  looked  at  things  like 
Adalat  made  by  Bayer  in  Germany  .  .  .  and 
wavered.  The  more  so  because  it  looks  as 
though  those  who  had  less  regard  for  the 
long-term  consequences  of  such  buying, 
and  have  creamed  the  fat  profits,  wUl  go 
unscathed?  I'm  blowed  if  I  am  going  to 
give  in  now,  but  begin  to  know  afresh  the 
feeling,  last  experienced  in  raw 
adolescence,  when  made  to  feel  less  than 
modem  by  those  so  sophisticated  smart 
cats  who  knew  it  all.  My  mother  said  they 
would  come  to  a  bad  end.  I  always 
doubted  it  myself. 

I'm  not  cross 


So  the  news  is  out.  Officially,  following  on 
the  heels  of  the  rumour  I  heard  last  week. 
We  have  a  logo,  and  guess  what!  Yes  it's 
Xrayer's  suggestion.  A  green  cross!  I 
suppose  that's  why  they  hung  about  so  long 
before  they  finally  slipped  the  covers  off. 

Perhaps  they  couldn't  bear  to  admit  I 
had  suggested  the  best  (and  only)  symbol. 
I'm  surprised  they  didn't  have  the  courtesy 
to  drop  me  even  a  httle  line  of  thanks.  But  I 
understand  the  official  mind  now  and  can 
shrug  off  these  minor  slights,  even  though 
I'm  wondering  how  I  am  to  go  about 
claiming  my  portion  of  the  £12,000  carve- 
up?  On  second  thoughts,  the  point  has 
been  made,  so  IH  be  magnanimous  .  .  . 
They  can  bear  my  cross  .  .  .  for  free. 
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Prison  follows 
drug  theft 

Two  men  have  been  given 
concurrent  five  year  prison 
sentences  at  Maidstone  Crown 
Court  after  they  admitted  robbing 
pharmacist  Ranvir  Mangal  at  his 
Strood  pharmacy  of  £80  worth  of 
drugs  and  possessing  an  imitation 
firearm. 

Mr  Mark  Jennings  was  also  given  a 
consecutive  one  year  sentence  for  using 
an  imitation  firearm  with  intent  to  resist 
arrest;  he  admitted  that  offence.  Also 
accused  was  Mr  Johnathan  Chambers. 
'   A  report  in  the  Kent  Evening  Post  says 
Judge  Margaret  Cosgrave  took  account  of 
their  long  history  of  drug  addiction  when 
sentencing  them,  and  that,  at  the  time  of 
the  offences,  they  were  suffering  from 
withdrawal  symptoms. 

After  the  robbery  the  men  fled  to  Mr 
Jennings'  parents'  home.  Mr  Chambers 


RPA's  rallying 
call  to  AGM 


Does  one  have  to  look  any  further  than  the 
reported  response  to  the  formation  of  the 
new  Dispensing  Doctor  Association,  to 
show  why  rural  pharmacists  are  in  such 
jeopardy? 

It  has  been  stated  that  some  1,000  rural 
doctors  have  answered  the  questionnaire 
out  of  a  total  of  around  3,500  who  were 
approached.  For  a  membership  fee  of  £10 
this  Association  is  going  to  fight  for 
discounts  from  drug  manufacturers  and 
pharmaceuticcd  wholeseders.  It  wUl  seek  to 
change  the  Clothier  regulations  to  benefit 
dispensing  doctors  even  further.  And  it 
hopes  to  combat  the  arguments  of  the 
Rural  Pharmacists  Association  and  seek 
out  information  about  what  is  going  on 
behind  the  scenes  regarding  possible 
changes  or  negotiations  teiking  place  on 
pharmaceutical  matters.  All  this  has 
nothing  at  aU  to  do  with  rural  patients. 

Does  the  response  not  show  how 
intensely  interested  rural  doctors  are 
regarding  the  profits  they  intend  to  grab.  I 
wonder  if  the  response  would  have  been  as 
great  if  the  aims  were  90  per  cent  patient 
orientated.  I  wonder  whether  rural 
pharmacists  would  respond  in  like  manner 
to  the  doctors,  if  the  RPA's  aims  were  based 
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was  found  by  pohce  in  a  matter  of  minutes 
but  Mr  Jennings  surrendered  to  pohce 
only  after  an  aU-night  siege. 

RDC  report  goes 
to  Secretary 

A  report  on  the  first  year  of  business 
of  the  Rural  Dispensing  Committee 
has  been  submitted  to  the  Secretary 
of  State  with  recommendations  that 
it  should  be  circulated. 

Because  the  RDC  is  not  bound  to 
produce  a  report  no  money  has  been 
allocated  to  its  production  and 
distribution.  However  the  Committee  feels 
it  is  a  useful  document  which  should  be 
circulated  on  a  hmited  basis  to  the  family 
practitioner  committees,  local 
pharmaceutical  committees  and  their 
medical  counterparts,  and  the  professional 
Press.  No  decision  has  been  made  yet. 

An  RDC  decision  to  allow  a  pharmacy 
to  open  in  Fleckney,  Leics,  has  been 
delayed  as  the  parish  council  are 
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on  financial  interests  rather  than  the 
services  we  are  trying  to  improve  for  the 
patient. 

But  here  surely  is  an  appeal  to  rural 
doctors  to  fight  for  the  improvement  of 
their  position  to  the  cost  of  practising  rural 
pharmacists.  Are  rural  pharmacists  going 
to  sit  back  and  aUow  this  to  happen?  Can 
they  not  see  that  there  is  no  limit  to  which 
some  doctors  will  reach  in  order  to  feather 
their  nests? 

The  RPA  has  repeatedly  and  constantly 
warned  against  this  progress  towards 
monopoly  of  medico-pharmaceutical 
power.  The  doctors  don't  like  being 
constantly  reminded  of  their 
pharmaceutical  activities;  they  like  their 
hidden  perks  to  remain  hidden.  Yet  here  is 
a  blatant  example  of  what  is  behind  all 
their  actions.  The  evidence  is  staring  us  in 
the  face.  Now  more  than  ever  we  need  a 
responsible  and  unified  effort  from  all 
parts  of  the  country. 

The  RPA  will  continue  to  fight  on 
behalf  of  eill  rural  pharmacists,  to  fight  to 
ensure  that  rural  patients  get  a  wide 
ranging,  professionally  run  service  but 
your  support  is  essential.  We  need  to  know 
that  our  efforts  are  supported  by  rural 
pharmacists  throughout  the  country.  If 
ever  a  signal  has  been  ht  to  show  the 
intentions  of  dispensing  doctors  this  is  it. 
Don't  be  naive  in  supposing  that  your 
doctor  friend  won't  do  anything  to  harm 
you  —  many  pharmacists  have  learnt  that 


appealing  to  the  Secretary  of  State.  An 
apphcation  by  a  doctor  to  start  dispensing 
in  Heathfield,  Sussex  has  been  refused  — 
another  apphcation  in  nearby  Hailsham 
has  been  granted  in  part. 


Not  g  new  idea 

The  idea  of  pharmacists  prescribing  is 
nothing  new,  Mr  R.  Dickinson,  deputy 
secretary  of  the  Pharmaceutical  Society, 
asserts  in  a  letter  to  the  British  Medical 
Journal. 

"It  relates  to  an  activity  which 
pharmacists  have  been  undertaking  as 
long  as  pharmacies  have  been  open  to  the 
public  —  namely,  giving  advice  with  or 
without  the  sale  of  a  medicine,"  he  says. 

The  medical  profession  has  previously 
accepted  and  welcomed  such  activity. 
"The  use  of  such  terms  as  prescribing,  or 
discussions  about  whether  the  supply  of 
certain  products  by  pharmacists  should  be 
within  the  NHS,  should  not  obscure  the 
precise  nature  of  this  traditional 
pharmaceutical  activity." 


such  faith  is  ill  rewarded. 

An  opportunity  will  be  available  for  all 
rural  pharmacists  to  show  their  eagerness 
to  do  something  positive  at  our  annual 
meeting  on  November  3-4.  Make  this  date 
now  with  us.  Only  you  can  do  something 
positive.  Don't  leave  it  to  the  pharmacist  in 
the  next  village. 
John  Davies, 

Secretary,  Rured  Pharmacists  Association, 
Wiveliscombe,  Somerset. 


7fo  go'  to  logo 
—  another  PI 

The  morning  post  produced  the  long 
awaited  "logo".  With  eager  anticipation  I 
tore  open  the  envelope,  but  what  a  let 
down.  Not  content  with  pareillel  imported 
drugs  I  now  find  to  my  dismay  we  have 
imported  the  Continented  Green  Cross  as 
well. 

As  public  relations  officer  for  my  local 
branch  I  find  myself  in  the  difficult 
situation  of  having  to  sell  to  the  public 
something  I  do  not  like.  It  will  probably 
grow  on  us  as  have  other  things  that  have 
been  foisted  upon  us. 
David  Poile, 

Chairman,  Weald  of  Kent  Branch, 
Pharmaceutical  Society. 
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Unpacking  a  case  of  Classic 


could  mean  packing  a  case 

to  Paris. 


Before  you  open  a  case  of  Classic,  just  make  sure 
that  your  passport's  in  order. 

Because  you'll  have  the  chance  to  win  a  long 
weekend  in  Paris  for  two,  worth  £1,000. 

Yet  even  if  you're  not  the  lucky  winner,  you'll  still 
find  every  case  is  worth  points.  Points  you  collect 
towards  other  valuable  prizes. 

From  silver  plate  to  Wedgewood.  Webb  Crystal  to 
carriage  clocks. 

Just  send  in  the  coupon  or  see  your  Cussons  sales- 
man, to  find  out  how  one  case  could  lead  to  another. 

This  promotion  is  underway  now  and  all  orders  received  by  31.12.84  will  qualify. 
Gifts  must  be  redeemed  by  31.1.85. 


Name. 


Address. 


For  further  information  complete  coupon 
and  send  to: 

Mike  Fallon,  Chemists  Division,  Sales 
Manager,  Cussons  CJK  Ltd,  Kersal  Vale, 
Manchester  M7  OGL,  or  Tel:  061-792  6111. 
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With  sales  clinibiiig  this  fast, 
you'll  soon  make  a  pile. 


tthobnausA  W  MenthoiinmaA 
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Chemists! 


This  is 


l£)ur  Show 

-  the  one  you  can't  afford  to  miss! 
For  Information  and  Profit! 


rMVMPlA  London  W14 
National  HaU  OUYM^^ 


^     9R0  exhibitors  offer  YOU 
^^^'    onSrc^.NBN  SYSTEMS 
NEW  PRODUCTS  •  nmv 

,NE^NUNESandlDEAb 


enter  Raffles.        we  Solie"' 


.rP^o^es^io^  ■  


Full  Catering  and  Bar  Service 
Supervised  Play  Area  for  visitors  children 
Ample  Car  Parking,  Olynnpia  Underground  Station,  Buses  9,  27, 28,  33,  75 

NEW  and  EXCLUSIVE  CHEMIST  LINES  •  NEW  PRODUCT  LAUNCHES 

Meet  your  trade  friends-and  make  new  ones  -  at  CHEMEX  '84 


TRADES  EXHIBITIONS  LTD,  Exhibition  House,  Spring  Street,  London  W2  3RA.  Tel:  01-262  2886 


Associaiion  of 
ExhiOiiion  Ocgamsets 


EYE  CARE 


Changing  attitudes  to 
bring  mere  business? 


Changes  are  taking  place 
in  the  optical  world  that 
could  have  important  spin- 
offs for  pharmacists. 

The  Health  and  Social  Security  Act 
1984,  which  recently  received  the  Royal  As- 
sent, will  aUow  unqualified  people  to  seU 
spectacles,  providing  certain  strict 
safeguards  are  met.  It  will  also  give  the 
Government  power  to  change  the  rules 
which  prevent  opticians  from  advertising. 

According  to  Mr  Graham  Saunders, 
marketing  manager,  Cooper  Vision  optics 
division,  opticians  wUl  be  seeking  to  expand 
that  area  of  their  business  in  which  they  will 


IMPROVE 
YOUR  VISION 


OVERNIGHT 


Thank  you  for  yow  request  for 
further  informoJion  abouf 
Permolens  extended  weorconjact 
lenses. 

We  hove  much  pleosure  in  en- 
closing  owr  ifiushoted  booklet. 

A  Ust  ol  opHcians  who  ipeciol- 
i$e  in  contact  lenses  is  erKtosed- 

Tho»e  from  whom  Pemtoiens 
extended  wear  ferwes  ore  currenrfy 
□voilable  ore  marked  with  on 
oster»k.They  wUI  be  hoppy  to 
exomine  yow  eyes  and  odvtse 
yowon  your  switobility  for  weoring 
Pemioiens. 

There  may  be  practitioners 
whom  we  have  overlooked. 
A  ()uick  telephonecatl  will  confirm 
whether  Permolens  extended 


weor  tenses  ore  available  from 
your  usuol  opHcion. 

One  aspect  not  covered  in  the 
booklet  is  price.  Becouse  prices 
con  vary  depending  on  the  type  of 
prescription,  the  period  of  after- 
care ond  whether  or  not  the  lenses 
ore  covered  by  o  repiocemeot 
programme. 

Millions  of  people  throwghout 
the  world  hove  discovered  tfte 
freectom,  comfort  and  conveni- 
ence of  Permcrfens  extetidcd  wear 
contact  ier*sBS. 

Wehope  that  you  wiH  join  them 
in  the  near  fuhire. 

ilPemialeiis 

THE  {XTHNDEO  Wl  AD  COMTAa  IfNStS. 


This  Cooper  Vision  advertisement  extolled 
the  virtues  of  waking  up  in  the  morning  and 
being  able  to  see  clearly. 


still  have  a  monopoly  —  the  sale  of  contact 
lenses.  And  lens  manufacturers  are  likely  to 
want  to  help  by  advertising  their  products.  In 
turn,  this  wUl  increase  the  demand  for  lens 
care  products. 

In  the  past,  few  manufacturers  have 
advertised  contact  lenses  to  the  public. 
There  was  no  outright  ban,  it  was  a  case  of 
companies  not  wanting  to  upset  opticians 
who  believed  that  the  decision  to  fit  lenses 
should  not  be  influenced  by  patients'  own  re- 
quests. They  did  not  want  their  professional 
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judgment  undermined. 

About  three  years  ago,  when  one 
manufacturer  advertised  its  lenses  in 
newspapers  there  was  such  an  outcry  from 
the  profession  that  no-one  dared  try  it  again. 
Pictures  in  the  magazine.  The  Optician 
showed  opticians  handing  back  their  trial 
sets  to  the  unfortunate  manufacturer.  But  Mr 
Saunders  beheves  the  political  cHmate  is 
now  changing. 

Firstly,  the  opticians'  own  rules  on  adver- 
tising are  likely  to  become  more  liberal.  The 
General  Optical  Council  has  submitted  pro- 
posals to  the  Government  for  approval  and  it 
will  be  up  to  the  Government  to  decide  if 
and  when  these  proposals  should  be  im- 
plemented or  whether  to  exercise  its  new 
powers  and  make  rules  of  its  own.  A  GOC 
spokesman  said  that  the  present  proposals 
would  not  allow  opticians  to  advertise  con- 
tact lenses  but  would  allow  relaxations  in 
other  areas. 

Another  influence  is  the  static  nature  of 
the  optical  market,  which  has  hardly  ex- 
panded in  recent  years.  Department  of 
Health  figures  show  that  sight  tests  run  at 
about  9.5-9.7  million  a  year,  but  the  percen- 
tage resulting  in  a  prescription  has  fallen 
from  about  80  per  cent  in  1976  to  about  68 
per  cent  last  year.  This  does  not  mean  the  na- 
tion's sight  is  improving,  rather  that  more 
people  are  having  check-ups  without 
needing  new  glasses. 

The  opticians  see  their  market  being 
eroded  still  further  by  unqualified  retailers 
who  win  be  able  to  supply  spectacles  against 
a  recent  prescription  from  a  doctor  or  opti- 
cian. These  retailers  will  not  be  able  to  supp- 
ly contact  lenses,  a  market  which  manufac- 
turers believe  offers  great  potential  for  ex- 
pansion in  the  UK. 

A  Mintel  survey  in  1982  showed  that  the 
UK  lagged  far  behind  some  other  countries 
in  the  use  of  contact  lenses.  Only  2.4  per 
cent  of  the  22-23  milhon  adults  who  required 
sight  correction  wore  contact  lenses  com- 
pared with  the  US  where  lenses  have  been 
advertised  and  16-18  per  cent  of  adults  with 
defective  vision  wear  them. 

Cooper  Vision  did  their  own  market 
research  18  months  ago  and  found  that  most 
consumers  were  aware  there  were  two  types 
of  lenses  —  hard  and  soft  —  but  that  was  as 
far  as  their  knowledge  went.  Most  people 
had  no  idea  there  were  daily  wear  and  ex- 
tended wear  soft  lenses  and  many  were  con- 
fused about  the  difference  between  hard  and 
gas  permeable  lenses. 


THE 
WALKER  DAVIS 

GROUP 
COLLECTION 


Walker  Davis  Proudly  Present  their 
collection  of  cosmetics,  toiletries  and 
household  products. 
Manufactured  to  Walker  Davis' 
exacting  standards. 


em 


A  U.K.  produced 
perfume  reflecting 
the  retail  price 
Growing  in  Popularity 
Stylish  White  and 
Gold  Presentation 
Range  includes 
Boxed  Gift  Set 


FAMILY  BATH  RANGE 


Hypo  Allergenic 
—  suitable  for 
all  skin  types 
Comprehensive  range 
Value  for  money 
Competes  with 
own  label  products 


*  One  of  the  leading 
branded  Cleansing 
creams 

*  A  long  established 
product  of  over  60 
years 

*  300  ml.  Tub 
exceptional  value 


CALIGULA 


3 


Strong  Masculine 
Appeal 

Distinctive  packaging 
Competitively  priced 
Ideal  Mens  Gift 


OZONOL 


Extensive  household 

range 

Economic 

Have  Stood  The  Test 
Of  Time 
Endorsed  by 
Airlines  and 
Government  bodies 


Available  Direct  or  from  Your  Local 
Wholesaler 

For  Quality  Products 
Ring  Walker  Davis  Ext:  253 

TfP 

Walker  Davis  &  Company  Limited 

Spenklin  House,  Gunnersbury  Avenue, 
London  W4  5QB. 
Telephone:  01-995  1380 
Telex:  934225  Spenklin 


EYE  CARE 


While  soft  lenses  are  easier  to  get  used  to 
than  hard,  they  have  the  disadvantages  of 
being  fragile,  more  costly  and  difficult  to 
look  after  and  they  do  not  correct 
astigmatism  very  well.  The  hard,  gas 
permeable  lenses  developed  about  four 
years  ago  overcame  some  of  the  problems 
associated  with  hard  lenses  because  they 
allow  oxygen  to  pass  through  to  the  cornea. 
Compared  with  soft  lenses,  they  are  more 
durable  and  correct  astigmatism  better  but 
are  still  not  as  easy  to  get  used  to. 

A  possible  disadvantage  of  all  three 
types  is  that  they  have  to  be  removed  each 
day  cind  every  time  they  are  handled  there  is 
a  risk  of  infecting  the  eyes  with  bacteria. 
There  is  a  growing  interest  in  extended  wear 
lenses  which,  because  they  are  over  70  per 
cent  water,  allow  the  cornea  to  "breathe" 
when  the  eye  is  closed  during  sleep  and  may 
be  worn  continuously  for  several  weeks. 

For  many  people,  the  convenience  of 
having  to  insert  their  lenses  infrequently  of- 
fers read  advantages  and  manufacturers 
decided  these  benefits  should  be  brought  to 
the  attention  of  the  public. 

Last  Autumn,  Cooper  Vision,  Barnes- 
Hind  Hydtocurve  and  Kelvin  Lenses  com- 
bined resources  to  advertise  extended  wear 
lenses  without  mentioning  any  brand  names. 
Their  joint  advertisement  appeared  in  the 


campaign  for  Permalens,  their  own  extend- 
ed wear  lens,  in  the  Sunday  magazines  and 
TV  Times  from  May  to  July.  The  campaign, 
costing  £300,000,  elicited  an  excellent 
response  from  readers,  over  20,000  of  whom 
filled  in  coupons  asking  for  more  informa- 
tion. Again,  there  was  some  criticism  from 
the  professional  bodies  for  advertising  a 
birand  name,  but  the  comments  from  opti- 
cians themselves  were  generally  favourable. 

"Most  opticians  realise  that,  at  the  end  of 
the  day,  they  are  the  arbiters  of  whether  the 
patient  is  fitted  with  extended  wear  lenses.  If 
the  patient  isn't  a  suitable  candidate,  there  is 
no  power  on  earth  that  should  make  an  opti- 
cian fit  a  particiilar  lens  if  he  doesn't  want  to," 
says  Mr  Saunders.  "I  think  the  earlier  con- 
cerns about  threats  to  their  professional 
judgment  were  probably  more  imagined 
than  real,  because  there  are  not  many  pa- 
tients who  would  wish  to  over- rule  their  opti- 
cian's advice." 

Cooper  Vision  intend  to  follow  with  more 
consumer  awareness  programmes,  possibly 
incorporating  public  relations.  They  may 
advertise  Permaflex,  new  lenses  which  are  to 
be  introduced  soon  for  extended  or  daily 
wear  and  which  have  met  with  a  favourable 
response  in  the  US,  Canada  and  Germany. 

Another  company,  Hydron  Europe,  also 
decided  to  "test  the  water  with  the  profes- 


Because  f  ^mMdt  fed 


Because  they  called  xm 
*four-ey^'  at  school. 


In  a  series  of  advertisements  photographed  by  David  Bailey,  Hydron  highhghted  the  general 
benefits  of  contact  lenses,  mentioning  the  optician's  role  in  giving  advice. 


Sunday  Times  and  women's  magazines  and, 
according  to  Mr  Saunders,  was  successful  as 
far  as  consumer  reaction  was  concerned. 
But  reaction  from  the  optical  bodies  was 
lukewarm,  although  many  "rank  and  file"  op- 
ticians were  pleased  to  see  the  market  being 
expanded  in  this  way. 

Cooper  Vision  then  decided  to  run  a 
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sion"  by  rimning  a  £125,000  campaign  in  the 
Sunday  Times,  Cosmopolitan  and  Honey 
from  April  to  June.  According  to  Mr  Martin 
Edwards,  sales  and  marketing  manager, 
much  thought  went  into  the  campaign 
because  they  wanted  to  be  sure  of  the  profes- 
sion's support.  As  it  turned  out,  there  were 
no  complaints  and  the  company  is  planning 


a  heavier  campaign  for  lenses  in  the  con- 
sumer media  next  year. 

He,  too,  predicts  that  there  will  be  a  large 
increase  in  contact  lens  wearers  over  the 
next  two  years,  with  a  corresponding  in- 
crease in  sales  of  lens  care  products. 

There  is  no  ban  on  advertising  solutions 
to  the  public;  the  past  restraint  of  manufac- 
turers has  been  related  to  their  reluctance  to 
advertise  lenses.  As  with  lenses.  Cooper  Vi- 
sion have  overcome  this  reluctance  and  are 
planning  a  consumer  campaign  for  Lensine, 
their  multipurpose  solution  for  gas 
permeable  and  hard  lenses.  A  new 
preservative-free  soft  lens  care  routine  is 
waiting  for  DHSS  Ucensing  approval  and  the 
company  hopes  it  will  be  on  the  market  by 
next  February;  this  product  will  also  be  con- 
sumer advertised. 

Bames-Hind,  on  the  other  hand,  beheve 
that  advertising  solutions  to  the  public  car- 
ries the  risk  of  persuading  consumers  to 
change  to  products  incompatible  with  their 
lenses  or  existing  lens  care  routines. 

Product  licences  for  solutions  restrict 
their  sale  to  pharmacies  and  opticians  and  in 
recent  years  there  has  been  a  trend  for  lens 
care  products  to  be  sold  increasingly 
through  pharmacies. 

"Obviously,  both  pharmacists  and  opti- 
cians stand  to  benefit  from  this  area  of  the 
market  where  there  is  a  huge  potential  for 
expansion,"  says  Mr  Saunders. 

Growth  through  pharmacies  may  have 
been  limited  to  some  extent  by  their  tenden- 
cy to  stock  only  a  small  range  of  solutions. 
Some  customers  might  be  prepared  to  buy 
an  alternative  if  their  usual  brand  is  not 
available,  whereas  others  might  prefer  to  go 
back  to  their  optician.  Mr  Saunders  also  sug- 
gests that  a  lack  of  knowledge  among  phar- 
macy assistants  could  lead  to  a  loss  of  sales 
when  they  are  unable  to  offer  alternatives. 
Cooper  Vision  are  among  the  companies  of- 
fering leaflets  to  help  pharmacy  assistants 
understand  the  different  care  routines 
available. 

On  the  question  of  advertising  it  remains 
to  be  seen  how  eager  opticians  will  be  to  take 
advantage  of  any  relaxations  in  the  rules.  Mr 
Saunders  thinks  the  multiples  will  be  more 
likely  to  do  so  than  the  independents. 
Multiples  account  for  15  per  cent  of  opti- 
cians and  may  increase  to  45-50  per  cent 
within  five  years  as  they  acquire  more 
businesses. 

But  whatever  happens  to  opticians  in  this 
newly-competitive  environment,  Mr 
Saunders  beheves  that  pharmacists  are  in  an 
excellent  position  to  gain  from  the  increase 
in  contact  lens  wearers  that  manufacturers 
are  trying  to  bring  about. 
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Electronic  POS:  is 
it  going  our  way? 

A  number  of  recent  developments  in  the  design  of  electronic 
point-of-sale  systems  could  be  argued  to  make  them  more  useful 
and  more  cost  effective  for  retail  pharmacists.  In  the  nm  up  to  the 
EPoS  84  conference  and  exhibition  Dr  Gil  Jones,  a  director  of 
RMDP,  reviews  the  changes  and  their  implications. 


Hardware 

EPoS  systems  need  a  lot  of  local  memory. 
This  is  because  retailers  need  to  record 
masses  of  detailed  transaction  data,  possibly 
for  loccd  processing  or  in  some  cases  for 
transmission  overnight  to  a  central  point  for 
processing.  Also  many  retailers  want  to 
operate  price  look-up  facihties,  perhaps 
across  a  large  number  of  merchandise 
product  lines. 

So  the  gradual  development  of  larger 
chips  is  important  to  retailers.  We  have 
already  seen  64K  chips  become  very  cheap; 
we  are  now  seeing  this  trend  toward  the 
256K  chip.  At  present,  a  64K  chip  costs 
around  £6  and  a  256K  chip  around  £60. 
However,  it  is  widely  expected  that  by  1985, 
256K  chips  will  drop  in  price  substantially 
and  therefore  become  viable  for  wide  use  in 
EPoS  systems. 


Memory  generally  —  for  example, 
diskette  or  Winchester  disc  memory  —  is 
also  faUing  steadily  in  price,  providing  for 
easier  EPoS  system  design  and 
development. 

EPoS  systems  are  gradually  making 
more  use  of  personeil  computer  technology. 
And  the  fact  that  personal  computer 
technology  enjoys  a  mass  market  is  meaning 
that  the  electronics  involved  are  becoming 
cheaper  and  smaller. 

EPoS  systems  progressively  are  making 
more  use  of  the  developments  that  have 
occured  in  the  personeil  computer  area.  The 
Riva  terminal  currently  being  insteilled  as  a 
computer  labeller  in  all  branches  of  Boots  is 
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a  clear  example  of  this,  being  one  of  the  first 
in  the  retail  area  to  use  a  single  board 
architecture.  It  is  a  full  programmable 
system  and  is  significantly  smaller  and 
lighter  than  most  other  terminals  offered  to 
retailers. 

The  availability  of  programmable 
terminals  such  as  the  Riva,  and  many  others 
currently  on  the  market,  is  important  to 
pharmacists  because  they  have  very  special 
needs,  not  least  those  that  arise  because  of 
the  requirements  of  the  Pharmaceutical 
Society. 


Software 

AppUcations  software  (the  software  retailers 
need  to  run  the  business)  —  stock  control 
packages,  shop  performance  statistics,  steiff 
performance  statistics  and  so  on,  as  well  as 
the  more  standard  packages  like  payroll, 
accounts  ledgers,  etc  —  represent  a 
considerable  dilemma  for  EPoS  equipment 
suppHers. 

In  effect  they  are  in  a  "lose  lose" 
situation.  If  they  develop  a  standard 
package  for,  say,  stock  control  for  their 
target  market  (such  as  retail  pharmacists) 
then,  when  they  speak  specifically  to  a 
potential  customer  who  might  install  their 
equipment,  they  are  almost  certain  to  find 
that  the  software  they  have  developed  does 
not  precisely  fit  that  customer's  needs.  The 
customer  will  require  modifications, 
possibly  involving  major  changes. 

On  the  other  hand,  if  they  do  not 
develop  software  packages,  when  they 
approach  potential  customers  they  will  be 
open  to  the  criticism  that  they  do  not  offer 
suitable  software. 

How  do  they  overcome  this  problem? 
The  majority  of  EPoS  suppliers  take  the 
approach  that  they  offer  fairly  standard 
software  modules  which  can  be  built  up 
relatively  rapidly  on  a  building-block  basis 
to  meet  individual  requirements.  Modilles 
are  selected  to  get  as  close  as  possible  to  the 
customer's  needs  and  then  further 
modifications  are  carried  out  as  required. 

Other  supphers  put  together  loose 
software  packages  for  demonstration 
purposes  only.  Often  these  are  no  more  than 
a  simulation  —  software,  developed  merely 


to  demonstrate  the  capacity  of  the  hardware 
and  to  show  how  reports  can  be  generated 
and  printed.  Such  demonstration  packages 
in  reeility  do  little  real  processing.  In  these 
circumstances  the  EPoS  supplier  would 
build  the  real  software  package  later  to  meet 
the  user's  specification. 

This  whole  question  is  currently  being 
addressed  by  the  National  Computing 
Centre  in  Manchester  as  part  of  an  initiative 
set  in  motion  by  the  Department  of  Trade 
and  Industry. 

The  NCC  is  approaching  bodies  which 
represent  the  interests  of  specific  groups  of 
retailers.  The  idea  is  to  work  with  them  to 
determine  whether  standard  software 
packages  could  be  developed  that  meet  the 
needs  of  eill  the  retailers,  or  many  of  them, 
within  the  organisation's  membership.  In 
other  words,  can  software  standards  be 
developed  above  the  level  of  the  individual 
retailer  at  the  next  cog  up  —  at  trade  level  or 
retail  type  level? 

The  problem  here  is  that  a  major  factor 
in  software  development  is  not  so  much  the 
retail  organisation  type  but  the  operating 
practice  of  retailers.  There  may  be 
considerable  differences  in  the  ways  that 
individual  retailers  operate,  even  within  the 
same  retail  type. 

There  is  no  doubt  that  developments  in 
technology  are  helping  the  software  issue. 
The  availability  of  much  cheaper  and  larger 
memory  means  that  there  is  how  less  need 
for  software  efficiency.  This  means  that 
programs  can  be  written  in  high  level 
languages  —  the  commonly  used  ones  are 
BASIC  and  COBOL  —  instead  of  placing 
the  emphasis,  as  was  the  case  until  two  or 
three  years  ago,  on  assembler  code.  This 
means  in  turn  that  programming  can  be 
carried  out  at  a  lower  level  of  skill,  that  is  to 
say  by  less  experienced,  less  skilled 
programming  staff.  This  eases  the  pressure 
both  on  programmer  availability  —  good 
programmers  are  still  very  scarce  —  and 
also  on  cost. 


Data  capture 

Retail  pharmacies  have  the  advantage  of  the 
PIP  code,  which  offers  a  convenient  way  of 
coding  merchandise.  Because  the  PIP  code 
is  designed  for  key  entry,  the  emphasis  in 
this  sector  is  therefore  on  this  means  of 
recording  sales  at  the  point  of  transaction. 

However,  more  and  more  merchandise 
coming  in  to  the  sector  is  source-marked 
with  the  EAN  bar  code.  A  survey  recently 
carried  out  by  Boots  showed  that  20  per  cent 
of  all  merchandise  crossing  their  tills  carried 
an  EAN  bar  code  printed  on  by  the 
manufacturer  of  the  merchandise.  This 
suggests  that,  at  least  in  the  medium  term 
future,  retailers  in  the  sector  will  have  the 
option  of  recording  sales  automatically 
using  the  bar  code. 
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Because  of  cost  constraints,  and  more 
particularly  space  constraints,  we  would 
expect  the  majority  of  retcdl  pharmacies  to 
plump  for  the  recently  developed  hand-held 
scanners  as  a  means  for  automatic  recording 
of  sales.  Although  these  devices  are  not  yet 
massively  cheaper  than  the  traditional  fixed 
head  scanners  —  around  £1,200-1,500 
compared  to  about  £2,500  —  they  place  no 
space  demand  on  the  retailer  and  are 
therefore  much  more  suitable  in  the 
physically  small  outlet. 

Hand-held  scanners  are  now  available 
from  a  number  of  manufacturers  —  Norand, 
Symbol  Technologies  and  Spectra  Physics, 
all  American  companies,  are  examples  — 
and  are  being  included  within  the 
equipment  offerings  of  more  and  more  EPoS 
supphers.  A  recent  notable  addition  is  DTS 
who  last  month  announced  the  availability  of 
their  Handiscan  hand-held  scanner. 


Credit  cards 


being  recorded  electronically  for 
forwarding  to  the  banks,  perhaps  by  BAGS 
(the  Bankers  Automatic  Clearing  Service). 
These  terminals  will  undoubtedly  be 
significantly  more  attractive  to  the  retailer 
and,  if  they  are  cheap  enough,  can  be 
expected  to  be  installed  fairly  widely. 


Progress  is  less  encouraging  iri  the  area  of 
automated  handling  of  credit  card 
transactions.  The  much-heralded 
development  toward  electronic  fund  transfer 
(EFTS)  and  its  retail  version,  electronic  fvmd 
transfer  at  the  point  of  sale  (EFTPoS)  has  got 
rather  stuck  in  the  pohtical  mud  with 
discussions  between  the  interested  parties  — 
the  bcinks  and  credit  card  issuers,  the  Retail 
Consortium,  British  Telecom  and  the 
equipment  supphers  —  making  very  slow 
progress.  There  is  little  chance  of  any 
significant  EFTS  experiments  before  1987 
and  no  chance  of  a  significant  network  for 
real  being  in  place  within  this  decade. 

This  leaves  a  question  as  to  whether  any 
help  is  to  be  available  to  the  retailer  now  and 
in  the  immediate  future  with  regard  to  the 
hcmdhng  of  credit  card  payments.  There  are 
two  issues  here.  First,  the  credit 
authorisation  and  financial  security  aspect; 
second,  the  automation  of  the  handling  of 
credit  card  payments  and  the  elimination  of 
slow  and  error-prone  paperwork  involved. 

Credit  authorisation  telephones,  which 
place  a  telephone  ceill  to  the  appropriate 
card  issuer  and  check  the  credit  of  the 
customer,  are  available  and  in  use  now. 
However,  this  security  aspect  is  more  of  a 
benefit  to  the  banks  than  to  reteiilers,  emd  the 
equipment  currently  on  the  market  offers  no 
help  at  aU  with  the  second  aspect  mentioned 
above.  They  are  therefore  of  very  limited 
benefit  to  the  retailer  and,  since  the  retailer 
has  to  pay  for  their  installation,  they  are  not 
surprisingly  fairly  thin  on  the  ground. 

Very  shortly  —  within  the  next  year  or  so 
—  we  shall  see  a  new  breed  of  credit 
authorisation  terminals  coming  onto  the 
market  which  are  hooked  up  to  local  printers 
in  order  to  provide  customer  receipt 
vouchers  and  merchant  documentation,  and 
which  also  facilitate  details  of  the  transaction 

344 


EPoS  marketing 

The  EPoS  systems  market  is  still  heavily 
dominated  by  the  Americans,  via  IBM,  NCR 
and  the  recently  formed  group 
Datachecker/DTS  which  is  owned  by 
National  Semiconductor.  Between  them 
these  three  groups  control  80  per  cent  plus 
of  the  supermarket  scanning  systems  that 
have  been  installed  worldwide  and  not  a  lot 
less  of  the  general  merchandise  systems. 

At  the  other  end  of  the  market,  ECRs  are 
dominated  by  the  Japanese,  predominantly 
through  companies  hke  Ceisio,  Sharp,  TEC, 
Omron  and  Sanyo. 

The  smaller  specialist  EPoS  systems  — 
the  type  that  are  required  by  the  majority  of 
retail  pharmacies  —  are  the  ideal  target 
market  for  the  smaller  contender, 
companies  like  Riva,  QSI  and  Microsell. 

It  remains  to  be  seen  whether  these,  and 
the  larger  European  and  UK-based 
contenders  —  Nixdorf,  ICL,  Hugin,  Anker, 
Thom-EMI  —  can  capture  any  significant 
part  of  the  EPoS  market  here.  Riva  have 
made  an  encouraging  start  with  their  Boots 
order,  but  there  is  stiU  some  way  to  go  for 
these  companies  if  they  are  to  head  off  the 
pincer  movement  of  the  "big  systems  getting 
smaller"  approach  to  the  Americans  and  the 
"ECRs  getting  bigger"  approach  of  the 
Japanese. 


The  cost 

The  cost  of  terminals  is  also  pertinent, 
particularly  for  smaller  pharmacies.  At 
present  cin  EPoS  terminal  with  a  wide  range 
of  facilities  —  price  look-up,  the  abihty  to 
handle  different  forms  of  payment,  and  the 
necessary  printing  facilities,  will  cost  shghtly 
iinder  £2,000.  The  reason  why  this  price  has 
not,  and  cannot  yet,  fall  more  is  because  an 


EPoS  terminal  designed  to  meet  the  needs  of 
a  retail  outlet  must  have  at  the  minimum 
some  of  the  facihties  briefly  described 
above,  and  the  component  prices  -=— 
keyboards,  cash  drawers,  displays,  printers 
—  determine  a  minimum  price.  If  the 
retailer  additionally  requires,  say,  the  ability 
to  read  EAN  bar  codes  with  a  hand-held  gun 
or  a  wand,  or  the  abihty  to  print  drug  labels 
or  customer  receipts,  then  the  price  may  be 
even  higher  ageiin,  driven  up  because  of  the 
component  prices. 

EPoS  terminals  are  nevertheless  f^ing 
in  price.  It  is  now  possible  to  develop  a  basic 
EPoS  terminal,  using  low  quality 
components,  for  around  £1,000  or  a  httle 
more.  However,  care  is  needed  in  this  area. 
EPoS  terminals  are  after  all  merely  computer 
terminal  versions  of  a  cash  register.  And 
cash  registers  in  a  retail  environment  take  a 
very  considerable  hammering!  They  are 
used  continuously  for  eight  or  nine  hours  a 
day,  six  days  a  week  (in  some  cases  seven) 
and  they  are  used  extensively  by  operators 
who  may  not  be  experienced  in  the  use  of 
computer  terminal  technology.  They  must 
therefore  be  extremely  robust  and  capable 
of  operating  reliably  in  such  an 
environment.  It  is  not  therefore  wise  to  cut 
comers  greatly  on  quality.  Nevertheless,  the 
day  of  the  £1,000  EPoS  terminal  may  not  be 
too  far  away. 

A  complete  range  of  EPoS  and  related 
systems  will  be  on  view  at  the  EPoS  84 
Congress  to  be  held  at  the  Novotel, 
Hammersmith,  West  London,  September 
18-21.  Entrance  to  the  exhibition  is  free. 

The  conference  at  EPoS  84,  which 
contains  a  number  of  sessions  on  all  aspects 
o/  retail  automation,  includes  a  half-day 
seminar  devoted  to  retail  pharmacy.  This 
session  is  to  be  chaired  by  Ron  Salmon, 
publisher  of  Chemist  &  Druggist,  and  has  as 
one  of  its  speakers  Caird  Biggar,  head  of 
management  services  at  Boots,  together 
with  experienced  independent  pharmacy 
viewpoints.  Details  from  Retail  Management 
Development  Programme,  61  Ship  Street, 
Brighton,  Sussex  BNl  lAE  (tel  0273 
722687). 
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COUNTERPOINTS 


OTC  ibuprofen 
from  Pharmagen 

Pharmagen  are  launching  Inabrin,  an 
over-the-counter  ibuprofen  aneilgesic, 
manufactured  by  Upjohn  Ltd. 

The  product  carries  what  Pharmagen 
say  are  particularly  attractive  trade  terms, 
giving  36.5  per  cent  profit  on  return. 
Inabrin  wiU  be  supplied  in  shrink  wrapped 
outers  of  12  packs  of  10  or  20  film-coated 
tablets  of  200mg  ibuprofen  in  foil-backed 
blister  trays  (£0.79  and  £1.46 
respectively).  The  trade  terms  recognise 
that  patient  consultation  takes  time  and 
requires  support  from  the  supplier,  say 
Pharmagen. 

A  bonus  launch  deal  runs  until 
October  31  providing  a  return  of  57.5  per 
cent  before  wholesalers  discount 
(equivalent  to  18  packs  for  12). 

The  product  is  indicated  for  the  rehef 
of  rheumatic  and  muscular  pain, 
neuralgia,  migraine,  headache,  dental 
pain,  period  pain,  feverishness  and 
symptoms  of  cold  and  flu. 

Inabrin  is  to  be  advertised  in  the 
national  Press  and  some  magazines.  The 
first  advertising  programme  runs  until 


early  next  February,  in  what  Pharmagen's 
general  manager  Bernard  Sparling 
describes  as  "a  modest  campaign". 
Advertising  will  be  concentrated  in  the 
tabloids  (Sun,  Sunday  People)  and  carries 
the  catch  line:  "If  you  suffer  from  muscular 
pain,  ask  your  chemist  about .  .  .  Inabrin." 

Upjohn  have  made  it  clear  that  they 
beheve  that  consumer  advertising  for 
Pharmacy  products  should  direct  the 
consumer  to  seek  the  pharmacist's  advice 
when  purchasing.  Upjohn 's  only  other 
OTC  product,  Kaopectate,  is  also 
distributed  by  Pharmagen.  Upjohn  have 
as  yet  little  UK  experience  of  the  OTC 
market,  although  product  manager  John 
Edwards  suggests  products  from  the 
company's  US  OTC  range  may  be 
introduced  into  the  UK  at  some  stage. 
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Two  of  the  advertisements  that  wiU  appear 
in  the  national  Press  and  some  magazines. 


At  the  product  launch,  Peter  Worhng, 
Pharmagen  chairman,  spoke  of  the 
importance  of  responsible  consumer 
advertising.  "We  do  not  pretend  that  this  is 
not  a  commercial  exercise,  but  we  were 
determined  that  the  promotion  and 
development  of  sales  had  to  fit  two 
objectives.  The  first  was  that  the  public 
should  be  aware  of  Inabrin.  Second  was 
that  the  advertising  to  the  consumer  would 
be  so  worded  that  it  brought  the  patient 
into  the  pharmacy  to  ask  advice.  Moreover 
the  product  had  to  carry  adequate  reward 
for  professional  services." 

Mr  Bob  Worby  was  also  present  at  the 
launch,  giving  his  views  as  an 
independent  community  pharmacist.  He 
would  hate  to  see  the  American  "health 
shop"  and  its  kind  of  merchandising  come 
to  the  UK,  he  said. 

"The  General  Sales  List  is  bigger  than 
it  ought  to  be,"  he  continued.  "There  is  a 
danger  of  people  treating  themselves 
inadequately,  but  also  not  recognising 
what  their  ailment  is.  Industry  needs 
reminding  that  pharmacists  cannot  run  a 
business  on  principals  alone.  Unless  the 
margin  is  commensurate  with  turnover 
there  is  no  way  the  pharmacist  can  afford 
to  give  the  patient  the  time  he  deserves. 

"The  advertising  policy  should  direct 
the  patient  to  ask  for  advice.  Pharmacists 
do  not  want  patients  who  are  pre-sold  an 
article  on  television. "  Pharmagen  Ltd, 
West  Lane,  Runcorn,  Cheshire  WA72PE 


Loctite  queries 

Dendron  are  no  longer  distributors  to 
chemist  outlets  for  Loctite  products.  New 
arrangements  for  selling  and  distribution 
are  to  be  announced  in  due  course. 
Meanwhile  inquiries  and  orders  should  be 
addressed  to  Jane  Marshall,  Loctite  UK 
Ltd,  Consumer  products  division,  Welwyn 
Garden  City,  Herts  (tel  Welwyn  Garden 
31277). 


COUNTERPOINTS 


Salivix  for  dry 
mouth  problems 

Sugar-free  pastilles  for  the  relief  of  dry 
mouth  are  being  introduced  by  Thames 
Laboratories  Ltd. 

Salivix  pastilles  (40,  £2.49)  contain 
malic  acid,  a  salivary  stimulant  which  does 
not  damage  teeth.  They  are  buffered  with 
calcium  lactate  and  sodium  phosphate  and 
sweetened  with  sorbitol  and  lycasin. 

Dry  mouth  is  believed  to  affect  1  in  10 
adults  and  can  lead  to  problems  with 
speaking  and  swallowing.  At  its  most 
serious  there  is  a  risk  of  dental  caries, . 
mucosal  infection  and  reduced  oral 
hygiene.  Sweets,  often  eaten  for 
immediate  relief,  are  potentially  damaging 
to  teeth. 

Salivix  will  be  advertised  to  dentists, 
hospital  specialists  and  in  "self-help" 
consumer  magazines  for  special  groups 
such  as  multiple  sclerosis  and  Parkinson's 
disease  sufferers.  A  public  relations 
campaign  will  be  directed  towards, 
doctors,  dentists  and  the  general  public. 

Although  classified  as  a  food  product 
and  not  licensed  as  a  medicine,  Salivix 
will  be  available  only  through  pharmacies 
and  a  small  amount  through  dentists. 
Thames  Laboratories  Ltd,  Old  Blue 
School,  Isleworth,  Middlesex. 

Ldncome  gift 
with  purchase 

A  Lancome  special  offer  to  be  launched 
on  September  4  entitles  the  purchaser  of 
either  Forte  Vital  de  Nuit  (30ml  £23.50, 
50ml  £29.50)  or  Progres  Intensif  Rides 
(40ml  £19.50)  to  two  free  10ml  tubes  of 
Masque  No  10. 

Autumn  also  sees  the  launch  of 
Lancome's  Maquifluide  Hydratant 
foundation  (30ml  £8.95)  for  normal  to  dry 
and  sensitive  skins,  available  in  six  shades. 
Lancome  Ltd,  14  Grosvenor  Street, 
London  WIXOAD. 


Chef  aro  re-enter 
sheath  market 

Chefaro  are  re-entering  the  contraceptive 
sheath  market  with  a  range  of  four 
products  under  the  brand  name  Duet 
Supersafe. 

The  products  are  fully  shaped  (3, 
£0.75, 10  £2.40),  ultrathin  (3  £0.80,  10 
£2.50),  ribbed  (3  £0.85, 10  £2.70)  and 
studded  (3  £0.85, 10  £2.70).  All  contain 
the  spermicide  docusate  sodium  in  the 
lubricant. 

A  counter  display  unit  containing  five 
of  each  of  the  10s  and  eight  of  each  of  the 
3s  is  available  with  introductory  discounts 
which  give  up  to  60  per  cent  profit  on 
return.  Consumer  advertising  is  being 
planned  for  after  the  sell-in  period. 

Late  last  year  Chefaro  stopped 
marketing  the  Horizon  range  of 
contraceptives,  which  were  made  in  the 
USA.  Although  the  "novelty"  varieties 
were  popular  the  company  could  not 
compete  on  price  because  the  dollar 
exchange  rate  was  unfavourable.  Duet 
Supersafe  are  manufactured  in  Germany 
to  strict  EEC  standards  which  are  said  to 
be  as  high  as  those  required  for  the  BSI 
kitemark.  .Chefaro  decided  to  re-enter  the 
market  because  they  believed  that,  with 
their  previous  knowledge  and  the  right 
products  at  the  right  prices,  they  could 
take  a  worthwhile  slice  of  the  market. 
Chefaro  Proprietaries  Ltd,  Science  Park, 
Milton  Road,  Cambridge  CB44BH. 

Cremalgin  in 
new-look'  30g 

Berk  Pharmaceuticals  are  phasing  out  25g 
and  50g  Cremalgin  packs.  These  wHl  be 
replaced  by  a  new  30g  pack,  available  in  a 
display  outer  containing  20  tubes  (trade,  at 
£8.80). 

The  packaging  for  the  30g  tube,  carton 
and  display  outer  has  been  redesigned  to 
enhance  the  product  image  and  increase 
over  the  counter  purchasing  of 
Cremalgin,  say  Berk. 

When  launched  the  new  pack  will  no 
longer  contain  histamine  to  comply  with 
the  product  licence  which  has  recently 
been  under  review.  Changes  have  also 
been  incorporated  on  the  new  packaging 
relating  to  application  and  indications. 
Cremalgin  must  now  only  be  applied  to 
unbroken  skin  and  sprains  are  no  longer 
an  indication.  Berk  Pharmaceuticals  Ltd, 
St  Leonards  Road,  Eastbourne,  Sussex 
BN21  3YG. 
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Seven  Seas  Health  Care  are  test  marketing 
a  vitamin  and  mineral  formulation 
specifically  for  women.  Femin-9  (30  cap- 
sules, £1.99)  is  launched  on  September  1 
for  six  months  in  the  southern  area,  sup- 
ported by  a  full  marketing  and  promotional 
campaign,  says  the  company.  The  product 
contains  vitamins  Bg,  B-^z,  C,  E,  folic 
acid,  iron,  zinc,  iodine  and  evening 
primrose  oil.  Seven  Seas  say  the  product  is 
formulated  for  the  days  preceding  and 
during  menstruation.  Seven  Seas  Health 
Care  Ltd,  MarUeet,  HullHUQ  5NJ 


Atrixo  incentive 

A  trade  display  incentive  offering  a  free 
merchandising  unit  and  wine  vouchers  is 
currently  running  on  Atrixo  hand  cream. 

Smith  &  Nephew  reps  are  calling  on 
retailers  and  leaving  a  free  Atrixo 
merchandising  unit,  complete  with  header 
board,  presentation  card  and  a  specimen 
£5  Victoria  wine  voucher.  To  qualify 
retailers  have  to  maintain  adequate  stock 
in  the  unit  until  October.  Smith  &  Nephew 
consumer  products,  PO  Box  81,  Hessle 
Road,HuUHU32BN. 

Press  push  for 
Selenium-Ace 

Selenium- Ace  mineral  food  supplement  is 
to  be  supported  with  a  £200,000  campaign 
in  the  health  and  women's  Press. 

Beginning  on  September  8  and 
running  through  to  July  of  next  year,  fuU- 
colour  page  advertisements  will  appear  in 
Woman's  Weekly,  Choice,  Townswoman, 
Arthritis  News,  Healthy  Times  and  Health 
Express.  Half -page  advertisements  wUl 
also  run  in  selected  publications. 

Available  POS  material  includes 
window  stickers,  leaflets,  giant  display 
boxes  for  window  promotions  and 
combined  shelf  talker/display  units  which 
carry  stock  of  30-and  90-day  courses  and 
leaflets.  Distributors:  Thomas  Christy  Ltd, 
North  Lane,  Aldershot,  Hants. 


Le  Mans  style 

Philips  have  introduced  the  Philishave 
1621  (£14.95).  Based  on  the  design  of  the 
Le  Mans  model,  it  comes  in  red  and 
black.  Philips  Small  Appliances,  Drury 
Lane,  Hastings,  Sussex  TN34 IXN. 


Kodak  120  inVR 

Kodak  have  introduced  Kodacolor  VR  film 
in  100,  200  and  400  speeds  in  the  120  sizes. 
The  new  film  replaces  "Kodacolor"  II  and 
"Kodacolor"  400  films  in  that  size. 

Prices  are:  Kodacolor  VR  100,  film  size 
120,  £1.90;  Kodacolor  VR  200,  film  size 
120,  £2.02,  and  Kodacolor  VR  400,  film 
size  120,  £2.29.  Kodak  Ltd,  POBox  66, 
Kodak  House,  Station  Road,  Hemel 
Hempstead,  Herts  HPl  lJU. 
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COUNTERPOINTS; 


Rubinstein 
boost  chemist 


activity 


After  a  twelve-month  trial  Rubinstein  are 
now  stepping  up  their  committment  to  the 
chemist  trade  and  have  established  a  five- 
man  chemist-only  salesforce.  Future  plans 
include  doubling  the  number  of 
consultants  available  for  in-store 
demonstrations  to  four  and  increasing  the 
number  of  training  schools  held  around 
the  country  to  two  a  week.  The  company  is 
also  looking  to  open  100  chemist  accounts 
taking  the  Georgio  Armani  range.  It  is 
currently  only  available  in  12  department 
store  outlets. 

This  time  last  yeai{C&D,  August  20 
p284)  managing  director  Franco 
SgardeUo  was  telling  of  his  intention  to 
restore  to  the  company  an  upmarket 
image.  Since  then  we  have  seen  a 
reshuffle  in  chemist  outlets  with  some  60 
new  accounts  opened  while  others  have 
been  closed. 

"We  have  around  500  accounts  now 
which  is  the  right  sort  of  number.  If  for 
instance  we  add  50  more,  we  will  drop  50 
at  the  bottom  end.  But  distribution  is  not  a 
major  issue  for  us.  We  are  out  to  work 
successfully  with  the  outlets  we  are  in." 

In  1980  when  Rubinstein  and  Coty 
were  brought  together,  the  Rubinstein 
range  was  available  through  1,600  chemist 
outlets,  now  it  is  down  to  500.  Of  the  1,100 
that  have  fallen  by  the  wayside  Mr 
SgardeUo  says  "If  they  want  to  upgrade 
their  image  we'U  be  happy  to  go  back.  It's 
no  good  trying  to  sell  expensive  products 
if  you  don't  have  expensive  consumers. 
We  shouldn't  have  tried  to  change  our 
image." 

He  points  out  that  they  are  only  in  250 
department  stores,  giving  chemists  the 
opportunity  to  build  for  themselves  a 
reputation  as  the  local  Rubinstein  stockist. 

To  help  stockists  Rubinstein  have 
introduced  a  two-tiered  promotion.  One, 
on  a  national  basis  for  both  chemist  and 
department  store  outlets,  comprises  a 
200ml  cleanser  and  toner  both  retailing  for 
£5.95,  a  line  the  company  feels  wiU  go 
particularly  well  through  chemist  outlets. 

Other  promotions  to  be  run  through 
chemist  outlets  include  a  beauty  value 
promotion  in  which  a  £1 . 50  voucher  is  - 
given  away  with  purchases  of  £10  or  more. 
A  gift  with  purchase  promotion  comprises 
a  cosmetic  purse  with  black  waterproof 
mascara  and  beige  fluide  mat  free  with  two 
or  more  Rubinstein  purchases  while  a 
cosmetic  purse  with  lipstick  and  matching 
nail  lacquer  will  be  available  for  £3.95 
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with  any  Rubinstein  purchase. 

All  the  promotions  are  available  to  run 
for  a  two-week  duration.  The  local  rep  and 
the  retailer  can  together  decide  a  suitable 
time  to  run  the  promotion  although  the 
company  suggests  that  each  outlet  should 
take  one  promotion  a  year.  Also  available 
is  a  'mother'  unit  into  which  the  various 
promotions  and  testers  can  be  slotted.  Co- 
operative advertising  can  also  be 
arranged  by  the  company. 

Rubinstein  will  continue  to  offer  the 
services  of  consultants  for  a  week-long  in- 
store  promotion  if  required  and  anticipate 
a  40-50  per  cent  sales  uplift  for  a  month 
after  their  visit  and  a  £1,200  addition  to 
sales  in  the  promotion  week  —  £200  up  on 
last  years'  sales  targets.  In  all  they  are 
looking  to  boost  company  turnover  for  the 
year  by  15  per  cent  (sterling)  without 
increasing  distribution.  Helena 
Rubinstein,  Central  Avenue,  West 
Molesey,  Surrey  KT8  ORB. 

Bellair  get  set 
for  Xmas  

Bellair  Cosmetics  have  introduced  two 
new  ranges  plus  a  number  of  Christmas 
gifts. 

Kabal  is  a  toiletry  range  for  men, 
which  includes  aftershave  (100ml,  £1.29), 
soap-on-a-rope  (125g,  £0.99),  talc  (lOOg, 
£0.99),  talc  and  soap  gift  set  (£1.49), 
aftershave  and  soap-on-rope  set  (£1.99). 

For  girls  there  is  a  Barbie  gift  set 
range.  "Each  product  has  a  beautiful, 
luxurious  fragrance  that  little  girls  will 


love"  say  Bellair.  A  soap  and  sponge  set 
(£1.49),  hand  and  body  lotion  and  bubble 
bath  set  (£1.99),  soap,  sponge,  hand  and 
body  lotion  and  bubble  bath  set  (£2.99)  all 
make  up  the  range. 

Three  novelty  gifts  for  men  comprise 
football  soap  (£0.69),  beer  tankard 
containing  210ml  of  beer  shampoo  in  a 
glass  tankard  (£1.99),  and  Supermike  —  a 
microphone-shaped  soap-on-a-rope 
(£1.99). 

Other  stocking  fillers  are  Christmas 
cracker  bubble  bath  (40ml,  £0.36),  Father 
Christmas  bubble  bath  (40ml,  £0.36), 
Christmas  tree  bubble  baths  —  two 
sachets  (£0.36),  toy  soldier  bubble  bath 
(40ml,  £0.36),  opal  decanter  bubble  bath 
(£0.85),  and  bubble  bath  sachets  (6  X  17ml 
sachets  in  a  drum ,  £0 . 75) .  Bellair 
Cosmetics  Ltd,  New  Road,  Winsford, 
Cheshire. 


More  uses  for 
PliageL  •  • 

Pliagel  is  now  recommened  for  cleaning 
polymethyl  methacrylate  (PMMA)  and  gas 
permeable  contact  lenses  in  addition  to 
hydrophilic  lenses. 

A  chelating  agent  —  trisodium  edetate 
—  has  been  added  to  enhance  the 
product's  cleaning  action. 

Packaging  is  soon  to  be  revised  and 
new  labelling  wiU  indicate  the  range  of 
lenses  for  which  the  product  is  suitable, 
say  Alcon  Laboratories  (UK)  Ltd,  PO  Box 
187,  Imperial  Way,  Watford,  Herts. 


. . . and  TE 

solutions 

TE  cleaning,  storage  and  rinsing  solutions 
are  now  approved  for  use  with  gas 
permeable  and  hard  contact  lenses  in 
addition  to  soft  lenses. 

A  new  counter  display  unit  for  TE's 
contact  lens  cleaning  sponges  holds  18 
packets  of  two  sponges.  Titmus  Eurocon 
Ltd,  Ashville  House,  Havant Road, 
Drayton,  Portsmouth  P06  IP  A . 

TCB  mousse 

A  TCB  styling  mousse  (75ml  £1.49),  175ml 
£2.79)  is  now  available  for  black  hair  "with 
its  problems  of  dryness  and  brittleness".  It 
can  be  used  for  wet  setting,  blow  drying 
and  for  styling  in-between  shampoos. 
Alberto-Culver  Co,  Houndsmill Industrial 
Estate,  Telford  Road,  Basingstoke,  Hants. 
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Who  says  it's 
lonely 
at  the  top? 

Cream  Silk's  five  member  family 
make  perfect  company  together 

Because  they're  all  No.  1! 

Backed  by  the  exciting  £lm 
relaunch  campaign  on  TV  sales  have 
increased  by  40%. 

That  confirms  Cream  Silk  as  dear 
brand  leader  with  a  13%  market 
sharef 

What's  more,  Cream  Silk  was 
first  to  launch  a  variant  for  anti- 
dandruff  shampoo  users. 
Very  successfijlly  too! 
And  now,  'Va  million  fi-ee  samples 
of  formulation  No.  2  will  be  given 
away  with  special  packs  of  All  Clear. 

That  means  this  new  family 
member  will  continue  to  expand  the 
market  by  attracting  new  users. 

And  they're  always  welcome 
company  to  have.  So  stock  plenty  of 
No.  2,  as  well  as  the  other  four  best 
selling  Cream  Silk 
formulations. 

And  with  all 
those  customers, 
you'll  never  be  lonely 
either! 
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Soft  &  Pure,  as  you  can  see  from 
the  graph  on  the  left,  is  Britain's 
fastest  growing  cotton  wool.  Sales  of 
our  cosmetic  pads  rose  61%  m  1983. 

In  fact  Soft  &  Pure  now  enjoys  a 
34.2%  market  share,  which  makes 
us  brand  leader. 

Now  we  have  two  new 
products  to  join  our  range. 

Soft  &  Pure  Wipeaways. 
One  for  nails  and 
one  for  make-up. 

In  a  simple 
wipe,  women  will 
be  able  to  remove 
make-up  or  nail- 

varnish  without  the  need  for  countless 
bottles  and  reams  of  tissue. 

Which  IS  why  new  Soft  &  Pure 
Wipeaways  are  going  to  be  such  a 
runaway  success. 

The  packs  will  look  great  on  the 
shelf  (yours  and  hers),  while  the 
Soft  &  Pure  name  is  one  both  of  you 
know  and  trust. 

To  get  things  off  to  a  good  start 
we're  backing  Wipeaways  with  a 
£250,000  spend  in  women's  press  as 
well  as  a  special  introductory  bonus. 

All  the  more  reason  to  start  stock- 
ing new  Soft  &  Pure  Wipeaways  now. 

New  Soft  &  Pure  Wpeaways 


Chesterfield 


HOW  LONG  BEFORE 
YOU  COTTON  ON  TO  OUR 
NEW  WIPEAWAYS? 


iCOUNTERPOINTS 


Right  Guard 
tops  survey 

A  survey  to  test  32  deodorants  all  claiming 
an  "anti-perspirant"  ingredient  was 
carried  out  by  the  Sunday  Times  last  week. 
Few  of  the  products  failed  the  test  with 
Right  Guard  anti-perspirant  aerosol 
coming  out  as  the  most  efficient. 

For  the  trial  the  Watford  branch  of  the 
Women's  League  of  Health  and  Beauty  put 
the  products  through  their  paces  in  their 
weekly  work-out  sessions  followed  by  the 
hot-house  conditions  of  a  sauna.  Most  were 
in  either  roU-on  or  aerosol  containers,  all 
were  formulated  for  daily  use,  and  prices 
varied  from  £0.59  to  £5. 

Some  testers  noted  that  "slow-drying" 
was  a  fair  comment  and  should  be  printed 
on  the  labels.  Stickiness  was  complained 
of  and  seemed  to  stay  with  some  users. 

The  pressurised  content  of  sprays  took 
regular  roll-on  users  by  surprise.  "Cold 
when  appHed  to  the  skin";  "unpleasant  to 
spray  on",  and,  "usually  sprays  more  on 
the  wciU  than  under  the  arm"  were  just 
some  of  the  comments. 

"Acrid  and  choking"  and  "reminds  me 
of  fly  spray"  were  typical  comments  on  the 
perfumes  added  to  aerosol  products. 
Those  fragrances  designed  to  appeal  to 
male  as  weU  as  female  users  were 
considered  particularly  off-putting,  says 
the  report.  Perfumes  in  both  roll-ons  and 
aerosols  which  evaporated  quickly  also 
came  in  for  criticism  although  "sporty" 
and  scents  "reminiscent  of  pure  forests" 
did  find  favour. 

The  brands  picked  out  for  mention  by 
the  report  apart  from  Right  Guard  include 
ZR  roll-on  for  best  perfume,  CUnique 
allergy  tested  roU-on  for  the  fragrance- 
free  all-rounder,  Sure  anti-perspirant 
aerosol  (cool  blue).  Mum  roll-on  and 
Innoxa  Free  &  Easy  roll-on. 


New  look  for 
butane  duo 

Braun  have  repackaged  their  independent 
butane  powered  hairstylers. 

New  packs  feature  a  burgundy 
background  for  the  GC2  styling  brush  and 
cin  aubergine  background  for  the  GCl 
curling  tong.  They  contain  a  new 
instruction  leaflet  to  clarify  the  filling 
procedure  and  the  C AA  and  LATA  rulings 
for  carrying  the  products  on  aircraft. 
Braun  Electric  UK  Ltd,  Dolphin  Estate, 
Windmill  Road,  Sunbury-on-Thames, 
Middx. 
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This  Complete  Care  counter  display  unit, 
holding  12  bottles  of  lotion  and  12  tubes  of 
cream,  is  now  available.  Any  retailer  using 
the  new  unit  wiU  automatically  qualify  for 
entry  into  a  display  competition. 

Last  year's  successful  regional 
television  advertising  campaign  has  led  to 
Crookes  increasing  the  spend  to  £V^m  this 
Autumn.  A  national  campeiign  will  run  on 
clU  channels  from  October  through  to 
Jcuiuary  and  will  be  backed  by  £0.25 
coupons  in  both  Woman  and  Woman's 
Realm  during  November  and  December. 
Crookes  Products  Ltd,  PO  Box  94,  1 
Thane  Road  West,  Nottingham. 


Denivit  on  TV 


A  10-second  Denivit  commercial  carrying 
the  message  "the  longest  toothpaste 
commercial"  will  be  shown  on  TV-am  dail>i 
throughout  September.  More  are  planned 
for  later  in  the  year.  Ernest  Jackson  &  Co 
Ltd,  Crediton,  Devon. 


All  change  at 
Greenheys 


Baby  goods  and  sundries  suppliers 
Greenheys  Sundries  have  changed 
company  name  to  Greenheys- Weenytot 
Ltd.  Products  sold  by  two  associated 
companies,  Weenytot  Baby  Products  Ltd 
and  Greenheys  Manufacturing  and  Import 
Co  Ltd  are  now  being  marketed  by  the 
new  company. 

The  brand  names  Edwina,  Weenytot, 
Medic  and  CavaUer  remain  unchanged, 
but  a  new  image  for  the  Edwina  range  wiU 
shortly  be  launched.  Retailers  are  invited 
to  participate  in  a  free  draw  for  £150  stock 
at  retail  value. 

The  own  brand  packaging  division 
remains  unaffected  and  anyone  who 
wishes  to  develop  an  own  brand  sundries 
range  should  contact  Greenheys- 
Weenytot  Ltd,  14  Nelson  Street,  Widnes, 
Cheshire. 


Soap  renamed 


Due  to  a  trademark  problem  Goya 
Country  Garden  Soaps  have  been 
renamed  Goya  Summer  Garden  Soaps. 
Prices  and  sizes  are  unchanged.  Goya 
Ltd,  Badminton  Court,  Amersham,  Bucks. 


Lo 

Great 


Britain's  No.  1  Lady  in 
Haircare  . .  .  Lady  Jayne. 
New  colourful  high  impact 
packaging.  Unique 
fashion  accessories. 
Ponytailers,  hairslides, 

bobbles,  regularly 
introduced  to  the  range. 
Keep  ahead  of  fashion 
trends.  Stock  the  brand 
leader 
Lady  Jayne. 


The  Lady  Jayne  range  of 
Hair  Fashion  Accessories 
includes  the  very  latest 
decorations,  styles  and 
colours,  and  some  new 
and  exciting 
developments  too! 


Laughton  and  Sons 
Limited,  Warstock  Road, 
Birmingham 
021-474  5201 


IPRESCRIPTION  SPECIALITIES!- 


ON  TV 
NEXT  WEEK 


Ln  London                  WW  Wales  &  West      We  Westward 
M  Midlands                  So  South                   B  Border 
Lc  Lanes                      NE  North-east            G  Grampian 
Y  Yorkshire                   A  Anglia                   E  Eireann 
Sc  Scotland                  U  Ulster                    CI  Channel  Is 
Bt  Breakfast  Television    C4  Channel  4 

Askit  powders: 

So 

Bisodol  indigestion  remedy: 

M,Sc,U 

Cidal  soap: 

Bt,C4 

Clearasil  lotion: 

All  areas 

Colgate  pump  dispenser: 

All  areas 

Crookes  One-A-Day: 

All  areas 

Elastoplast: 

All  areas 

Escapade  body  spray: 

NE 

Flashlights: 

All  areas 

Haze  pomander: 

All  areas 

Mafu: 

Bt(Ln,So) 

Moncler  Derma: 

All  areas 

Oil  of  Ulay: 

All  areas 

Pond's  creams: 

All  areas,C4 

Rennie: 

All  areas 

Sanatogen: 

Bt 

Simple  soap  &  skincare: 

Lii,M,A,Bt,C4 

Wilkinson  Sword  Retractor: 

AU  areas 

Psorin  ointment 

Manufacturer  Thames  Laboratories  Ltd, 
-The  Old  Blue  School,  5  Lower  Square,  Old 
Isleworth,  Middlesex  TW7  6RL 
Distributed  by  Farillon  Ltd,  Bryant 
Avenue,  Romford,  Essex  RM3  OPJ 
Description  A  sand-coloured  ointment 
containing  dithranol  (0.16  per  cent), 
crude  coal  tar  (1  per  cent)  and  salicylic 
acid  (1.6  per  cent)  in  a  high  density 
emollient  vanishing  base 
Indications  Topical  treatment  of  sub-acute 
and  chronic  (stable)  psoriasis.  Dithranol 
and  coal  tar  both  suppress  the 
proliferation  of  psoriatic  tissue.  Salicylic 
acid  acts  as  a  keratolytic.  The  base  helps  to 
promote  healing.  Also  indicated  for 
eczema 

Administration  Following  a  24  hour  skin 
test  a  small  quanity  should  be  applied  to 
the  affected  areas  morning  and  evening 
for  seven  days.  If  no  redness  occurs  it  may 
be  applied  more  liberally.  The  ointment 
should  be  well  rubbed  in 
Contraindications,  warnings  Should  not 
be  used  to  treat  patents  with  unstable 


psoriasis  which  tends  to  deteriorate  in 
sunlight,  or  when  the  skin  is  hot  to  the 
touch  and  itchy.  Users  should  not  spend 
long  periods  in  direct  sunlight. 
Discontinue  if  irritation  of  the  skin  occurs. 
Packs  50g  tube  (£5.30  basic  NHS) 
Supply  restrictions  Pharmacy  only 
Issued  September  1984 

Trifyba  powder 

Manufacturer:  Labaz  Sanofi  UK  Ltd, 
Floats  Road,  Wythenshawe,  Manchester 
Description:  A  light  brown  fibrous 
powder,  derived  from  the  husk  of  wheat 
(Testa  Triticum  Tricum).  The  fibre  consists 
of  hemicellulose,  cellulose,  lignin  and 
pectin 

Indications:  Colonic  and  gastrointestinal 
disorders  where  a  high  fibre  regimen  is 
indicated,  including  simple  constipation, 
uncomplicated  diverticular  disease, 
irritable  colon,  haemorrhoidal  disorders 
and  fissures,  and  other  conditions  where 
straining  at  stool  should  be  avoided 
Dosage:  Adults:  one  sachet  or  25ml 

Continued  on  p.  357 


HAIR 

Perming,  st/oightemng.  tinting,  d/mg, 
Weoch/ng.  strong  shompoo,  cheap 
co/Tibs,  hoir  dyers,  wind,  sunlight,  dust, 
curlmg  tongs,  chemicols ,  . 

Faced  with  this  formidable  array 
we  have  used  our  experience  to 
formulate  for  you  a  complete  hair 
care  range. 

Our  low  alkaline  cleanser  and 
revitaliser  will  gently  lift  dirt  and 
excess  oH,  while  the  hair  conditioner 
restores  body  and  shine. 

Teamed  with  this  are  our  special 
food  supplements  of  selected 
viUmins,  protein  and  other  nutrients 

FOOD  SUPPLEMENT  COMPANY 
Take  care  of  your  hair 


CARE 


£100,000 

Is  the  figure  we  intend      to  spend  on  an  extended 
national  advertising  campaign.  This  half  page  colour  ad 
will  be  appearing  in  the  innpressive  selection  of  nnagazines 
on  the  left  to  ensure  that  Head  High  grabs  maximum 
attention  from  its  market. 

But  we  are  not  just  trying  to  sell  you  a  lame  duck. 
Head  High  is  an  established  product  of  high  quality  that 
we  have  given  a  total  face  lift. 

With  an  even  better  formula,  greater  volume  of 
product,  reduced  price  plus  new  pack  and  range  design, 
you're  on  to  a  winner  from  the  start. 

You  will  even  be  supplied  with  below  the  line 
support  material.  The  stock  arrives  on  an  attractive  easy 
to  clean  shelf  display  unit  with  a  shelf  talker  incorporated 
and  is  accompanied  by  show  card  and  explanatory 
leaflet. 

To  give  you  yet  another  incentive,  there  is  a  special 
offer  of  £3  1 .97  for  the  unit  comprising: 
\2  Packs  of  Vitamin  Capsules 
1 2  Pacl<s  of  Protein  Capsules 
"4  Packs  of  Cleanser  and  Revitaliser 
4  Packs  of  Conditioner. 

This  will  represent  for  you  an  incredibly  high  profit 
margin  of  40%  POR. 


For  details,  contact  FSC:  Seymour  House,  South  Street, 
Godalmmg,  Surrey,  Tel:  (04868)  2802 1 . 


Now  something  can  be  done 
for  mouths  as  dry  as  this. 


A  product  specially  formulated  for  the 
relief  of  dry  mouth  is  now  available. 

Salivix.  A  sugar-free  pastille  developed  in 
consultation  mth  dentists.  It  actively  moistens 
the  mouth. 

Tests  have  shown  that  the  buffered  malic 
acid  stimulates  saliva  secretion— without 
damaging  the  teeth. 

In  clinical  and  symptomatic  dry  mouth, 
tutti-frutti  flavoured  Salivix  may  be  taken  as 
required.  Something  positive  can  now  be  done 
for  dry  mouth. 


Salivix  is  available  only  through  pharma- 
cists and  dentists.  If  you'd  like  to  know  more 
return  the  coupon. 


Thames  Laboratories  Ltd 

The  Old  Blue  School,  5  Lower  Squeak,  Isleworth,  Middlesex,  TW7  6RL. 


lb  Thames  Laboratories  Limited,  The  Old  Blue  School, 
5  Lower  Square,  Isleworth,  Middlesex,  TW7  6RL. 

I  would  like— more  detailed  information  O 
consumer  leaflets  I  I 


samples  I  I 


Name_ 


Address. 


Salivix 


X  "What  doyou  mean,youVe  nin  out 


f  Linco  Beer  Shampoo?" 


Just  before  we  re-launched 
Linco  Beer  Shampoo  on  TV  in 
Scotland,  our  brand  share  was  so 
low  we  doht  even  want  to 
remember  it. 

Immediately  after  the  re-launch 
Linco  Beer  became  the  second 
biggest  brand  in  Scottish  chemists. 

We  have  to  admit  that  this  was  a 
success  that  exceeded  even  our 
optimistic  forecasts. 

More  to  the  point,  it  exceeded 
the  chemists'  expectations. 

So  when  shampoo  users  beat  a 
path  to  their  doorsteps  for  a  second 
and  third  time,  they  found  theyd 
only  ordered  enough  to  satisfy  a 
very  small  number 

Which  made  for  some  irate 
customers  and  quite  a  lot  of  lost 
income. 

As  our  TV  commercial  rolls  out 
across  the  country  in  the  months 
ahead,  there's  every  reason  to 
expect  the  same  spectacular 
response. 

From  the  customers  that  is. 

We  hope  your  response  will  be 
different,  and  that  you'll  reap  the 
even  greater  rewards  that'll  be  there 
for  the  asking. 


CARTER-WALLACE  LIMITED,  WEAR  BAY  ROAD,  FOLKESTONE, 
KENT  TELEPHONE:  (0303)  57661.  TELEX;  965388. 


iurexperifflx**""™™^  worth 


NOT  lUST  ANOTHER  COSMETIC  EXERCISE. 


Before  launching  the  new  Christy  skin  care 
range,  we  researched  every  detail.  Now  we're 
giving  it  tremendous  support. 

The  new  packaging  proved  to  have 
phenomenal  impact. 

New  moisturisers  meet  the  demand  for  U. V. 
filters  and  collagen  additives.  Filling  a  gap  in  the 
market  for  quality  products  at  affordable  prices. 

Full  page  colour  ads  in  Cosmopolitan, 


Options,  Woman  and  Home,  Over  21,  Womans 
World,  She  and  Annabel. 

Over  50%  of  your  customers  will  have  5 
opportunities  to  see. 

Launch  supported  by  introductory  offer  and 
advertising  linked  P.O.S. 

A  total  exercise  that 
guarantees  healthy  sales. 

Thomas  Christy  Limited,  Christy  Estate,  North  Lane,  Aldershot,  Hants,  GU12  4QP. 


y  mu^oQuciory  oner  aiiu 

Christy 


I READY 


''WEfiPLUS 


EVER  READVJeyeR  READYIEVER  READYJeVER  READVIeVER  READyTeveR  REAdIeVER  READYTevER  REAdIeVER  READiEVER  READYIEVER  READVf 
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New  Silver  Seal  from  Ever  Ready 
brings  more  power  to  more  people 


Supplement  to  CHEMIST  &  DRUGGIST  September  1984 


Extraordinar 


EVER  READY 


The  best  news  in  batteries  for  years 

New  Silver  Seal  has  been  introduced  to  replace 
our  best  selling  High  Power  and  Power  Plus 
batteries. 

That's  because  continuous  tests  have  proved 
that  Silver  Seal  has  an  average  life  that  is  twice 
that  of  the  batteries  it  replaces. 

New  Silver  Seal  completes  the  rationalisation 
of  the  Ever  Ready  range,  and  reinforces  our 
position  in  the  forefront  of  battery  technology 

The  best  news  for  customers  in  years 

New  Silver  Seal  do  more  than  provide  extra 
power,  they  provide  extra  value  as  well. 
That's  because  they  will  be  sold  to  the  con- 
sumer at  the  same  prices  as  our  Power  Plus 
range  and,  in  addition,  come  with  a  guarantee 
against  leakage. 

The  best  news  for  retailers  in  years 

New  Silver  Seal  signals  the  start  of  increased 
profit  opportunities  for  you. 

That's  because  Silver  Seal,  together  with  Gold 
Seal,  and  our  repackaged  standard  Blue  Seal 
batteries,  form  a  complete  range  for  every 
application. 

So,  fewer  lines  mean  less  stockholding. 
And  the  new  packaging  from  an  award-winning 
design  team  will  make  in-store  displays  even 
more  eye-catching. 

And  the  biggest  battery  launch 
youVe  ever  seen 

New  Silver  Seal  will  be  in  great  demand  from 
15th  October  as  millions  of  customers  start 
changing  from  High  Power  and  Power  Plus. 
That's  because  we're  mounting  a  gigantic 
£5,000,000  launch  campaign  to  make  sure  that 
they  do: 

^  National  TV  with  an  exciting  new  40  second 
commercial. 

Major  promotions  including  a  national 
door-to-door  leaflet  drop  with  lOp  off 
coupon  to  10  million  homes. 

^  Consumer  information  literature. 

^  Consumer  competitions  with  prizes  worth 
£35,000. 


A  MEMBER  OF  THE 


SEPT.  1984  SPECIAL  OFFERS 
—  ALL  PREVIOUS  LISTS  CANCELLED 


GROUP 


DONCASTER 
PHARMACEUTICALS  LTD 

16  SHAW  LANE  INDUSTRIAL  ESTATE  DONGASTER 

Telephone  (0302)  20511/2  DN2  4SN 


YOUR  'A'  TO  'Z'  FOR  GENERICS 
READ,  COMPARE,  SAVE! ! ! 


NEW  LINES: 


FLUCLOXACILLIN  CAPS.  GLIBENCLAMIDE  TABS.  TEMAZEPAM 
CAPS.  VERAPAMIL  TABS.  SALBUTAMOL  INHALERS  AND  TABLETS 


CAPSULES 


001     Cap.  Ampicillin250mg. 

500 

10.95 

002     Cap.  Ampicitlin  250mg. 

1000 

21.00 

003     Cap.  AmpiciliinSOOmg. 

250 

10.95 

200     Cap.  Doxycycline  1 0Omg. 

10 

4.38 

201     Cap.  Doxycycline  1 0Omg 

50 

21.00 

221     Cap.  Flucloxaclllin  250mg. 

100 

17.25 

222     Cap.  Flucloxaclllin  SOOmg. 

100 

34.75 

209     Cap.  Flurazepam  15mg. 

100 

4.60 

210     Cap.  Flurazepam  30mg. 

100 

6.10 

004     Caps.  Halibut  Oil 

500 

3.90 

007     Cap.  Indometh  75mg.  S/R 

100 

16.00 

005     Cap.  Indonfiethacin  25mg. 

500 

3.83 

006     Cap.  IndomethacinSOmg. 

250 

5.10 

008     Cap.  Tetracycline  250mg. 

1000 

12.00 

009     Cap.  Vitamin  B.P.C. 

500 

2.90 

010     Cap.  Wheat  Germ  Oil  0.3M 

100 

2.10 

SYRUPS/SUSPENSIONS 


TABLETS 


500 


LEAF) 


Oil     Syr.  Penicillin  125mg. 

100ml.  x  12 

4.50 

012     Syr.  Penicillin  250mg. 

100ml.  X 12 

7.20 

013     Syr.  Ampicillin  125mg. 

100ml.  X 12 

6.00 

014     Syr.  Ampicillin  250mg. 

100ml. X  12 

9.70 

015  Syr.Cotrimox200/40/5ml. 

100ml 

1.30 

208     Syr.  Diazepam  2mg. 

100ml. 

0.90 

316     Syr.  Metoclopramide 

100ml. 

1.05 

205     Susp.  Erythromycin  125mg. 

100ml 

1.15 

206     Susp.  Erythromycin  250mg. 

100ml 

1.74 

207     Susp.  Erythromycin  500mg. 

100ml. 

3.25 

218     Tab.  Acetazolamide  250mg. 

500 

7.70 

130     Tab.  Allopurinol  lOOmg. 

250 

8.00 

140     Tab.  Allopurinol  SOOmg. 

28 

4.40 

016     Tab.  Aluminium  Hydroxide 

500 

4.55 

017     Tab.  Aminophylline  lOOmg. 

250 

1.55 

018     Tab.  AmitryptilinelOmg. 

1000 

2.70 

019     Tab.  Amitryptiline25mg. 

1000 

3.50 

027     Tab.  AmitryptilineSOmg. 

500 

6.60 

021     Tab.  Ascorbic  Acid  SOmg. 

500 

1.65 

022     Tab.  Ascorbic  Acid  1 0Omg. 

100 

0.70 

023     Tab.  Aspirin  300mg. 

1000 

2.20 

024     Tab.  Aspirin  Soluble 

100 

2.90 

020     Tab.  Azathioprine50mg. 

100 

27.00 

025     Tab.  Bendrofluazide2.5mg. 

1000 

2.60 

026     Tab.  Bendrofluazide5mg. 

1000 

1.90 

028     Tab.  Benzhexol2mg. 

1000 

4.90 

029     Tab.  Benzhexol  5mg. 

1000 

5.80 

202     Tab.  BethanidineSulph.  lOmg. 

100 

4.60 

203     Tab.  BethanidineSulph.  lOmg. 

500 

21.00 

204     Tab.  BethanidineSulph.  50mg. 

100 

20.00 

030     Tab.  Calciferol  1.25mg. 

500 

7.25 

031     Tab.  Calc.  Gluconate  600mg. 

100 

1.70 

032     Tab.  Calcium  Lactate  300mg. 

1000 

4.10 

033     Tab.  Calcium  C.VitD. 

500 

3.10 

034  Tab.Tab.CascaraB.P. 

500 

3.20 

035     Tab.  Chlorpheniramine  4mg 

1000 

2.35 

036  Tab.Chlorpromazine25mg. 

1000 

4.35 

037     Tab.  Chlorpromazine  50mg. 

500 

3.75 

038     Tab.  Chlorpropamide  lOOmg. 

250 

1.50 

039     Tab.  Chlorpropamide  250mg. 

500 

5.00 

219     Tab.  Chlorthalidone  50mg. 

100 

4.10 

058     Tab.  Chlorthalidone  1 0Omg 

100 

4.84 

040     Tab.  Codeine  Phosphate  15mg. 

100 

1.80 

041     Tab.  Codeine  Phosphate  30mg. 

500 

6.70 

042     Tab.  Codeine  Phosphate  60mg. 

100 

5.90 

043     Tab.  Co.  Trimoxazole  400/80 

500 

15.50 

141     Tab.  Co.  Trimox.  Forte 

100 

11.50 

143     Tab.  Co.  Trimox.  Dispers. 

500 

15.50 

044     Tab.  Diazepam  2mg. 

1000 

0.95 

045     Tab.  Diazepam  5mg. 

1000 

1.20 

046     Tab.  Diazepam  lOmg. 

500 

1.15 

047  Tab.DigoxinO.25mg. 

1000 

2.30 

048     Tab.  Digoxin  0.25mg. 

5000 

10.50 

049     Tab.  Digoxin  0.125mg. 

1000 

2.90 

189     Tab.  Digoxin  0.0625mg. 

500 

1.83 

050     Tab.  Ephedrine30mg. 

1000 

2.80 

051     Tab.  Ephedrine60mg. 

250 

2.10 

052     Tab.  Erythromycin  250mg. 

500 

18.50 

053     Tab.  Ferr.  Gluconate  300mg. 

1000 

3.90 

054     Tab.  Ferr.  Sulphate  200mg. 

1000 

2.20 

055     Tab.  Ferr.  Sulphate  CPD. 

1000 

3.00 

056     Tab.  Folic  Acid  5mg. 

1000 

1.90 

217     Tab.  Frusemide20mg. 

1000 

3.40 

057  Tab.Frusemide40mg. 

1000 

3.65 

216     Tab.  Frusemide500mg. 

100 

16.00 

213     Tab.  Glibenclamide2.5mg 

100 

3.00 

214     Tab.  GlibenclamideSmg. 

100 

6.00 

059  Tab.Glyc.Trinit.0.5mg. 

100x12 

3.00 

060     Tab.  Haloperidol  1 .5mg. 

100 

1.40 

061     Tab.  Haloperidol  5mg. 

100 

3.20 

062     Tab.  Ibuprofen  200mg. 

500 

6.15 

063     Tab.  Ibuprofen  400mg. 

250 

6.15 

064     Tab.  Imipramine  lOmg. 

1000 

3.40 

065     Tab.  Imipramine  25mg. 

1000 

3.50 

066     Tab.  Isoniazid50mg. 

250 

2.40 

067  Tab.lsoniazidlOOmg. 

500 

3.80 

068  Tab.lsoniazidlOOmg. 

100 

1.10 

151     Tab.  Lorazepam  1  mg. 

100 

1.60 

152     Tab.  Lorazepam  2.5mg. 

100 

2.40 

069  Tab.Mag.Trisil.Co. 

500 

3.50 

070     Tab.  Meprobamate  400mg. 

500 

3.50 

131     Tab.  Metformin  SOOmg. 

500 

9.60 

071  Tab.Methyldopa125mg. 

250 

3.50 

072     Tab.  Methyldopa  250mg. 

1000 

18.00 

073     Tab.  Methyldopa  500mg. 

500 

18.00 

142     Tab.  Metoclopramide  lOmg. 

500 

10.00 

-ALSO  NEW 
1000  SIZE 
(OVERLEAF) 


074     Tab.  Metronidazole  200mg. 

250 

2.90 

191     Tab.  Metronidazole 400mg. 

100 

IS. 00 

292     Tab.  Nalidixic  Acid  SOOmg. 

56 

6.50 

075     Tab.  Nicotinamide  50mg. 

100 

0.80 

076     Tab.  Nicotinic  Acid  50mg. 

250 

1.10 

077     Tab.  Nicotinic  Acid  lOOmg. 

100 

1.60 

078     Tab.  Nitrazepam  5mg. 

500 

1.40 

135     Tab.  Nitrazepam  5mg. 

1000 

2.75 

079     Tab.  Nitrofurantoin  50mg. 

500 

3.90 

080     Tab.  Nitrofurantoin  lOOmg. 

1000 

10.75 

149     Tab.  Oxazepam  lOmg. 

500 

5.75 

150     Tab.  Oxazepam  15mg. 

500 

6.40 

136     Tab.  Oxprenolol  20mg. 

100 

1.60 

137     Tab.  Oxprenolol  40mg. 

100 

2.58 

138     Tab.  Oxprenolol  80mg. 

100 

4.00 

139     Tab.  Oxprenolol  160mg. 

100 

7.67 

198     Tab.  Oxprenolol  S/R  160mg. 

28 

S.75 

081     Tab.  Oxytetracycline  250mg. 

1000 

5.80 

082     Tab.  Paracetamol  SOOmg. 

1000 

2.90 

083     Tab.  Paracetamol  SOOmg. 

5000 

13.75 

085     Tab.  Penicillin  V.  250mg. 

1000 

10.70 

086     Tab.  Phenobarbitone  15mg. 

1000 

1.50 

087     Tab.  Phenobarbitone  30mg. 

5000 

7.00 

197     Tab.  Phenobarbitone  30mg. 

1000 

1.40 

088     Tab.  Phenobarbitone  60mg. 

1000 

2.50 

089     Tab.  Prednisolone  E/C  2.5 

500 

5.40 

093     Tab.  Phenytoin  SOmg. 

2S0 

1.10 

094     Tab.  Phenytoin  lOOmg. 

1000 

4.50 

095     Tab.  Potassium  Effervescent 

100 

2.00 

096     Tab.  Prednisolone  Img. 

1000 

2.50 

097     Tab.  Prednisolone  5mg. 

1000 

5.00 

098     Tab.  Prednisone  Img. 

1000 

2.50 

099     Tab.  Prednisone  5mg. 

1000 

5.00 

148     Tab.  Prochlorperazine  Smg. 

1000 

8.00 

100     Tab.  Propranolol  lOmg. 

500 

1.20 

101     Tab.  Propranolol  40mg. 

1000 

4.65 

102     Tab.  Propranolol  SOmg. 

500 

4.00 

1 03     Tab.  Propranolol  1 60mg. 

100 

1.40 

104     Tab.  Quin.  Bisulph.  300mg. 

500 

10.60 

105     Tab.  Quin.  Sulphate  200mg. 

100 

3.00 

106     Tab.  Quin.  Sulphate  200mg. 

500 

10.00 

107     Tab.  Quin.  Sulphate  SOOmg. 

500 

10.60 

211     Tab.  Salbutamol  2mg. 

500 

4.60 

212     Tab.  Salbutamol  4mg. 

500 

8.80 

108     Tab.  Spironolactone  25mg. 

500 

15.50 

109     Tab.  Spironolactone  100ng. 

100 

18.50 

317     Tab.  Stilboestrol  Img. 

500 

5.35 

318     Tab.  Stilboestrol  Smg. 

500 

7.74 

215     Tab.  Sulphasalazine  SOOmg. 

100 

5.20 

315     Tab.  Sulphasalazine  SOOmg. 

SOO 

24.00 

Ill     Tab.  Thyroxine  0.1  mg. 

1000 

1.45 

112     Tab.  Thyroxine  O.OSmg. 

1000 

1.40 

113     Tab.  Tetracycline  250mg. 

1000 

9.10 

RECENT  NEW  LINES/SIZES 


319     Tab.  Glibenclonide  Smg 

1000 

52.20 

320     Tab.  Verapamil  40mg. 

100 

3.79 

321     Tab.  Verapamil  80mg. 

100 

7.57 

322     Caps.Temazepam  lOmg. 

100 

3.66 

323     Caps.Temazepam  lOmg. 

500 

14.63 

324     Caps.  Temazepam  20mg. 

SO 

2.95 

325     Caps.  Temazepam  20mg. 

250 

11.70 

326     Caps.  Propranolol  S/R  160mg. 

100 

17.50 

327     Caps.  Flurazepam  ISmg. 

500 

16.00 

328     Caps.  Flurazepam  30mg. 

500 

22.00 

(Minimum  order  £50) 

Return  order  form  to: — 


114     Tab.  Tolbutamide  SOOmg. 

500 

3.40 

lis     Tab.  Trifluoperazine  Img. 

100 

1.61 

116     Tab.  Trifluoperazine  Smg. 

100 

2.30 

134     Tab.  Trimethoprim  100mg. 

250 

10.00 

144     Tab.  Trimethoprin200mg. 

250 

16.00 

117     Tab.  Vit.B.Co.  (AneurineCo.) 

1000 

2.25 

118     Tab.  Vit.B.Co.  Strong 

250 

1.65 

119     Tab.  Vit.B.Co.  Strong 

1000 

3.40 

184     Tab.  Warfarin  Img. 

500 

2.25 

18S     Tab.  Warfarin  3mg. 

500 

2.60 

186     Tab.  Warfarin  Smg. 

500 

4.10 

COUNTER  PACKS 

120     Tab.  Aspirin  B.P.  SOOmg. 

12x100 

2.70 

121     Tab.  Aspirin  Soluble 

12x100 

4.20 

122     Tab.  Aspirin  and  Codeine 

12x50 

6.60 

123     Tab.  Aspirin  and  Codeine 

12x100 

12.20 

124     Tab.  Halibut  Oil  Caps. 

12x100 

9.17 

125     Tab.  Paracetamol  SOOmg. 

12x25 

1.80 

126     Tab.  Paracetamol  SOOmg. 

12x50 

2.80 

127     Tab.  Paracetamol  SOOmg. 

12x100 

4.30 

128     Tab.  Saccharin 

12x500 

3.38 

129     Tab.  Saccharin 

12x1000 

5.20 

CREAMS  AND  OINTMENTS 

132   Oint.  Hydrocortisone  1% 

12x15g. 

3.36 

133   Cream  Hydrocortisone  1% 

12x1Sg. 

3.36 

189   Oint.  Hydrocortisone  0.5% 

12x1Sg. 

3.1S 

1 90   Cream  Hydrocortisone  0.5% 

12x1Sg. 

3.15 

174   Oint.  Hydrocortisone  1% 

12x30g. 

6.40 

175   Cream  Hydrocortisone  1% 

12x30g. 

6.40 

176   Eye  Oint.  Chloramphenicol 

6x4g. 

2.46 

192  Golden  Eye  Oint. 

12x3g. 

4.50 

193   Cream  Betamethasone 

6x15g. 

3.66 

194  Oint.Betamethasone 

6x1Sg. 

3.66 

195  Cream  Betamethasone 

6x30g. 

6.54 

196  Oint.Betamethasone 

6xS0g. 

6.S4 

POWDERS 

146   Pdr.  for  mix  Kaolin  Morph. 

xS 

1.75 

147  Pdr.  formixMagtrisilicate 

xS 

2.10 

INHALERS 

I  220  Salbutamol  Inhal.  [     200  dose  each  |  2.00  [ 

EYEDROPS 


177   Eyedrops  Sulphacet.  10% 

6x10ml. 

4.92 

178   Eyedrops  Chloramph.  5% 

6x10ml. 

2.70 

179   Eyedrops  Hypromell.  3% 

6x10ml. 

2.70 

180   Eyedrops  Pilocarp.  1% 

6.x  10ml. 

2.80 

181    Eyedrops  Pilocarp  2% 

6x10ml. 

2.90 

182   Eyedrops  Pilocarp  3% 

6x10ml. 

3.40 

1 83  Eyedrops  Pilocarp  4% 

6x10ml. 

3.80 

NAME: 


DONCASTER  PHARMACEUTICALS  LTD.,  ADDRESS: 
16  SHAW  LANE,  INDUSTRIAL  ESTATE, 

DONCASTER.  S.  YORKSHIRE  DN2  4SN    TEL:  (0302)  2051 1  /2   TEL.  NO : 


CHEMISTS? 
DRUGSIST 


BDC  Brings 
Christmas 
home  to  you! 

SPIRITS  FOR 
THE  CHRISTMAS 
FESTIVITIES 

fV^5;^THE 

CHOICEST 
CHRISTMAS  MEAT 
AND  POULTRY 


ffOYS, 
lOOKSAND 
RECORDS FOR THOSE 
XMAS  STOCKINGS 


^LUXURY 
HOLIDAYS  HOME 
AND  ABROAD 

r^^lELEGANT 

^--^CLOTHES,  HOME 
FURNISHINGS, 
AND  SO  MUCH  MORE 

SEE PAGE 4 FOR 
FURTHER  DETAILS 


nJ 


The  Philips  CqL1( 


£5 


DOUBLE  ACTION 

ELECTRONIC  HP1 327 

45  Rotary  Double  Action  Cutters.  Self- 
sharpening  blades  for  constant 
shaving  perfection.  90  slot  floating 
shaver  heads  catch  the  hairs  as  they 
grow,  following  the  contours  of  the 
face.  Large  trinnmers  for  sideburns 
and  moustaches.  Powerful  built-in 
charging  unit  gives  up  to  2  weeks  of 
cordless  shaving.  Green  LED  signal 
indicates  the  shaver  is  connected  to 
the  mains  for  re-charging.  Voltage 
selector  for  world-wide  use.  On/off 
switch  with  lock.  Red  LED  warning 
light  indicates  when  to  re-charge  the 
shaver. 

FINISH: Silver.  OO/I  CA 

QUOTE: PPSHP1 327  2L.<l4,bl 


RECHARGEABLE 

DOUBLE  ACTION 
ELECTRONIC  HP1 328 

45  Rotary  Double  Action  Cutters.  Self- 
sharpening  blades  for  constant 
shaving  perfection.  90  slot  floating 
shaver  heads  catch  the  hairs  as  they 
grow,  following  the  contours  of  the 
face.  Large  trimmers  for  sideburns 
and  moustaches.  Powerful  charging 
unit  gives  3-4  weeks  of  cordless 
shaving.  Nine  position  closeness  and 
comfort  control  for  all  types  of  beard. 
Green  LED  signal  indicates  the 
shaver  is  connected  to  the  mains  for 
re-charging.  Voltage  selector  for 
world-wide  use.  On/off  switch  with 
lock.  Red  LED  warning  light  indicates 
when  to  re-charge  the  shaver. 
FINISH:  Silver.  CO-f  OO 

QUOTE:  PPS  HP1 328       ?  i    ^  ^ 


RECHARGEABLE 

DOUBLE  ACTION 
ELECTRONIC  HP1337 

45  Rotary  Double  Action  Cutters.  Self- 
sharpening  blades  for  constant 
shaving  perfection.  90  slot  floating 
shaver  heads  catch  the  hairs  as  they 
grow,  following  the  contours  of  the 
face.  Large  trimmers  for  sideburns 
and  moustaches.  Powerful  built-in 
charging  unit  gives  up  to  2  weeks  of 
cordless  shaving.  Green  LED 
indicates  that  recharge  is  taking 
place.  Complete  with  handy  wall 
holder  which  doubles  as  a  charging 
point.  Voltage  selector  for  world-wide 
use.  On/off  switch  with  lock. 
FINISH:  Black.  ^.  _  _  _ 

QUOTE: PPS HP1 337  t  I  7.70 


DOUBLE  ACTION 
ELECTRONIC  HP1 605 

45  Rotary  Double  Action  Cutters.  Self- 
sharpening  blades  for  constant 
shaving  perfection.  90  slot  floating 
shaver  heads  catch  the  hairs  as  they 
grow,  following  the  contours  of  the 
face.  Operates  automatically  on  any 
voltage  between  1 00  and  240V,  for 
world-wide  use.  Large  trimmer  for 
sideburns  and  moustaches. 
FINISH:  Black. 
QUOTE:  PPS  HP1 605 

£22,76 


DOUBLEACTION 
ELECTRONIC  HP1 606 

45  Rotary  Double  Action  Cutters.  Self- 
sharpening  blades  for  constant 
shaving  perfection.  90  slot  floating 
shaver  heads  catch  the  hairs  as  they 
grow,  following  the  contours  of  the 
face.  Operates  automatical  ly  on  any 
voltage  between  1 00  and  240V,  for 
world-wide  use.  Large  trimmer  for 
sideburns  and  moustaches.  Nine 
position  closeness  for  all  types  of 
beard. 

FINISH:  Silver. 
QUOTE:  PPSHP1606 

£28.56 


MAINS 


PHILISHAVE  LE  MANS 
HP1 62001 

Features  the  unique  Rotary 
Shaving  System.  Two  bladed 
Rotary  Action  Cutters,  two  90  slot 
floating  shaving  heads,  flip  up 
shaver  head  for  easy  cleaning. 
Coiled  tangle-free  6  ft.  lead  with 
swivel  mounting,  integral  compact 
travel  case.  Voltage  220-240V  AC. 
FINISH:  Black 
QUOTE:  PPS  HP162001 

£10.98 


DOUBLE  ACTION  HP1318 

Three  15  blade  Rotary  Double 
Action  Cutters.  Self  sharpening 
blades.  90  slot  floating  heads.  9 
position  comfort  and  closeness 
control.  Flip  up  shaving  head  for 
easy  cleaning.  Travel  case  with 
real  leather  finish.  Large  trimmers 
for  sideburns  etc.  Up  to  3  weeks 
of  cordless  shaving.  Voltage 
selector. 

FINISH:  Black  and  chrome. 
QUOTE:  PPS  HP1318 

£31  99  £29.99 

EACH  MIN  QTY.  4 


DOUBLEACTION  HP1319 

Three  15  blade  Double  Action 
Cutters.  Self-sharpening  blades.  New 
90  slot  floating  shaver  heads.  Flip-up 
shaving  heads  for  easy  cleaning.  New 
prestigious  travel  case.  Voltage 
selectorfor world-wide  use. 
Detachable  coiled  flex.  Can  be  used 
from  the  mains  via  the  charging  unit. 
FINISH:  Black.  007  OQ 

QUOTE: PPS HP1319  Z.^/  .570 


SPARE 
CUTTER 
GUARD 
ASSEMBLY 

For  use  with 
Model  No. 
HP1207P 
QUOTE:  PPS 
HP1915 
EACH 


BATTERY 


LADYSHAVE  CORDLESS 
HP2220 

Double  sided  trimmer  for  a  fast, 
smooth  shave.  Battery  operation.  4 
penlight  batteries  (not  included)  that 
last  4-6  weeks. 
FINISH:  Dusky  pink.  .r»|- 
QUOTE: PPS HP2220  Vfl 


LADYSHAVE  HP2133 

Two  profile  trimmers  and  shaving 
foil  head.  Flip-up  head. 
Rechargeable  gives  up  to  4  weeks 
cordless  shaving.  Complete  with 
carrying  case. 

FINISH:  Light  blue.  OH  "7  OO 
QUOTE:  PPS  HP2133  t  I  /  .^O 


CROWN  550  HAIRDRYER 
HP4302 

Lightweight  and  stylish  550W  for  fast, 
easy  drying.  Detachable  nozzle  for 
concentrated  airflow. 
FINISH: Red.  oq  qii 

QUOTE: PPS HP4302  tO.a^ 


MAINS 


LADY  1000  HAIRDRYER 
HP4312 

The  Lady  1000  hairdryer  has  a 
fingertip  controlled  selector  for 
1000W  or  500Wdrying.  Automatic 
safety  cut-out.  Detachable  nozzle  for 
concentrated  air  flow. 
FINISH:  Dove  grey. 
QUOTE:PPSHP4312  !L0-Z4 


TheRiilips  Cdlectic 


CHAMP  1200 
HAIRDRYER  HP4326 

Two  switch  controls,  give  five 
temperature  settings  (200,  400, 
600,  800  and  1200  watts).  Snap- 
on  nozzle  for  spot  drying  and 
styling.  1.8nn  of  flex  and 
autonnatic  cut-out. 
FINISH:  Brown  and  chronne. 

QUOTE:  PPS  HP4326  £9.24 


J 


FINESSE  RETRACTABLE 
HP4425 

Features  retractable  combs,  as 
well  as  a  curling  brush 
attactiment,  which  Clips  on.  High- 
heat  resistant  body  and  built-m 
protection  against  over-heating.  ^ 
Adaptable  fronn  100V  to  240V.  *^ 
FINISH:  Aubergine.  J 
QUOTE:  PPS  HP44i5-  irS^lRr-' 


FINESSE  HOTBRUSH 
HP4421 

The  Hotbrush  is  slim  and 
feminine  in  design  with  a  delicate 
aubergine  colouring.  It  boasts  an 
automatic  voltage  selector,  which 
means  it  can  be  used  with  any 
voltage  without  fuss  or  danger. 
FINISH:  Dark  brown. 
QUOTE:  PPS  HP4421 


'PETIT  1000' HAIRDRYER 
HP4310 

Lightweight,  compact  hairdryer  from 
Philips  comes  complete  with  it's  own 
travelling  case.  lOOOWdual  voltage 
(120/240V  AC).  Two  speed  drying  and 
1.8m  of  cable. 

FINISH:  Lilac.  oc  QQ 

QUOTE:  PPS  HP4310  tO-SJO 


MAINS 

VOYAGER  1200 
HAIRDRYER  HP4228 

Powerful  1200  or  600  watts, 
folding  handle,  plus  dual  voltage 
with  a  smart  travel  case. 
FINISH:  Cream  and  brown. 
QUOTE:  PPS  HP4228 


BLOOD  PRESSURE 
METER  HP5304 

A  more  simplified  version  of  the 
HP5305,  this  Blood  Pressure 
Meter  works  on  the  same 
principle  but  is  an  ergonomically 
designed,  hand-held  unit  with  dial 
guage  reading.  Arm  cuff,  inflation 
bulb  and  explicit  instruction 
leaflet  are  included  in  the 
package. 

FINISH:  White  with  blue  case. 
QUOTE:  PPS  HP5305  £22.99 


BLOOD  PRESSURE 
METER  HP5305 

Working  on  the  same  principle  as 
that  used  by  the  medical 
profession,  the  HP5305  is  an 
invaluable  health  aid  to  blood 
pressure  sufferers  who  need  to 
constantly  monitor  themselves 
without  frequent  trips  to  the 
doctor.  Health  addicts  will  find  it 
an  aid  to  monitoring  body 
reaction  to  stress  and  exercise. 
Solid  state  electronics  with  digital 
readout  means  it  is  highly 
resilient  to  the  rigours  of  travel. 
Simple  to  use,  the  HP5305  comes 
complete  with  arm  cuff,  inflation 
bulb  and  explicit  instructions  for 
use.  Unlike  the  doctors  versions, 
a  stethoscope  in  not  necessary. 
FINISH:  White  with  blue  case. 
QUOTE:  PPS  HP5305 

£49.50 


TraveUer 


INTTRA  TRAVEL  PLUG 
ADAPTOR  3  MARK  2 

Ideal  for  business  and  holiday 
makers  going  abroad.  With  light 
portable  electrical  appliances 
such  as  hairdryers,  shavers,  travel 
irons  etc.  This  travel  plug  adaptor 
is  now  earthed  and  can  be  used 
worldwide  with  both  earthed  and 
non-earthed  appliances.  The  Mark 
2  takes  standard  2  and  3  pin 
plugs,  round  or  square. 

FINISH:  White. 
QUOTE:  INTTRA  3M2 


EACH 


MIN  QTY.  10 


VOLTAGE  CONVERTER 
(INTTRA  5) 

Allows  you  to  use  your  appliances 
abroad. 

•  Built-in  socket  adaptor  fits  any 
socket  in  the  world.  Just  plug  into 
the  wall  outlet. 

•  Automatic  overload  protection. 

•  Converts  220-110  volts  up  to 
1500  watts. 

FINISH:  White. 
QUOTE:  INTTRA  5 

37 

EACH  MIN  QTY.  10 


HEATMSMD  : 


DREAMLAND  HEATING 
PAD  EHP3 

The  modern  way  for  old  and 
young  alike  to  gently  ease  away 
backaches,  rhumatism,  lumbago, 
cramp,  muscle  strain  etc.  All 
these  advantages  for  no  more 
than  it  costs  to  run  an  ordinary 
light  bulb.  Totally  flexible  for  use 
on  all  parts  of  the  body.  Heating 
pad  with  3  heat  settings  and 
electronic  control.  Removable, 


washable  cover.  Pad  size 
17in  X  12^in.  Safety  Seal  Plus. 
Overheating  protection.  Cover  in 
lambswool  effect.  60  watts.  Extra 
long  flex. 

QUOTE:  DLD  EHP3 


rmcromar 


g/ 


ASTRODENT  3758 

A  totally  unique  system  of  toogh 
and  gum  care  which  is  completely 
safe  because  it  has  a  unique 
eliptical  orbital  action.  This 
provides  massaging  and  cleaning 
motion  without  harming  gum 
tissue  or  overheating  delicate 
tooth  surfaces.  Guaranteed  free 
from  defect  for  a  period  of  12 
months  under  normal  use 
(excluding  batteries). 
QUOTE:  MM  3758 


ASTROTHERM  3759 

The  Astrotherm  Digital 
Thermometer  takes  body 
temperature  faster  -  and  more 
accurately  than  a  glass 
thermometer.  It's  easier  to  use 
Batteries  are  included  in  this 
product.  Astrotherm  is  guaranteed 
for  12  months  under  normal  use 
(excluding  batteries). 
QUOTE:  MM  3759 


£iy.9B 


MOUNTAIN  BREEZE  AIR 
IONISER  (FOR  THE  HOME) 

TV  sets,  synthetic  furnishings  and 
air  conditioning  deplete  the 
negative  ion  count.  A  Mountain 
Breeze  will  refresh  you  at  the  end 
of  a  hard  day  and  go  on  doing  you 
good  while  you  sleep.  It's  even 
been  found  helpful  for  people 
with  respiratory  problems.  It's 
small  and  smartly  styled  -  just 
7"  x4i"  X  ^y'. 

QUOTE:  SID  AIR  ION 


The  difference.  HP  —  High  Power  batteries  are 

required  for  products  that  need  a  sudden  boost  of  power  or 
are  motor-driven.  SP  —  Standard  Power  batteries  are 
required  for  products  that  need  a  low-current,  continuous 
power.  See  our  recommendations  listed  below. 


High  power 


Ideal  for  calculators,  cassette  players,  recorders,  cine 
cameras,  gas  lighters,  record  players,  tape  recorders, 
toothbrushes,  toys,  models,  etc. 

Blister  packed  for  maximum  impact  and  colour  coded  to 
provide  Instant  recognition  at  point  of  sale. 


High  Power 

HP7-B4  15V 
4  PER  PACK 
QUOTE:  VDRHP7B4 

e:  each  pack 
ec.  i  min  qty.  12 

E0.37  MIN  QTY.  48 


HP2-B2  1.5V 
2  PER  PACK 


HP11-B2  1.5V 
2  PER  PACK 


QUOTE:  VDRHP2B2  QUOTE:  VDRHP11B2 
£       EACH  PACK  EACH  PACK 

F;      MIN.  QTY.  12  MIN.  QTY.  18 

MIN.  QTY.  48  MIN.  QTY.  36 


PP3HP-B1  9.0V 

1  PER  PACK 

QUOTE:  VDRPP3B1 
EACH  PACK 
MIN.  QTY.  12 

£ue   MIN.  QTY.  48 


HP16-B4  1.5V 
1  PER  PACK 
QUOTE:  VDRHP16 
EACH 

MIN.  QTY  24 
MIN.  QTY  48 


Transistor 

Layer  stack  type 
batteries  for 
transistor  radios, 
instruments  and 
transistorised 
equipment. 


Radio  &  Torch 

Batteries  for  baby  alarms,  clocks,  cycle 
lights,  door  bells,  etc.  Blister  packed. 


General 
Purpose 

For  burglar  alarms, 
torches,  toys,  etc. 


PP9-B1  9V 

1  PER  PACK 

QUOTE:  VDRPP9B1 
EACH  PACK 
MIN.  QTY.  8 

i       MIN.  QTY.  24 


SP2-B2  1.5V 

2  PER  PACK 

QUOTE:  VDRSP2B2 
EACH  PACK 
MIN.  QTY.  12 
MIN.  QTY.  48 


SP11-B2  1.5V 

2  PER  PACK 

QUOTE:  VDRSP11B2 
EACH  PACK 
MIN.  QTY.  18 

;  ;  ,  ,  MIN  QTY  36 


996-B1  6V 

1  PER  PACK 

QUOTE:  VDR996B1 
EACH  PACK 
MIN.  QTY.  6 
MIN.  QTY.  24 


BDC 
BRINGS 
CHRISTMmo 
HOME TO YOU 

Do  all  your  Christmas  shopping  at  your 
favourite  stores,  FREE  with  the  compliments 
of  BDC. 

Just  Order  over  £100  (excl  VAT)of  products 

from  either 
Tefal,  Philips, 
Moulinex,  Swan  or 
Kenwood  and  we'll 
give  you  a  £2  gift 
voucherto  spend  at 
either  Dewhurst, 
Marks  &  Spencer, 
WH  Smith,  Victoria 
WineorThomas 
Cook.  If  you  spend 
over  £200  (excl  VAT), 
you  can  claim  a £5 
voucher.  Forfull 
details,  seethe 
leaflet  enclosed  with 
the  BDC  Times. 


HARP 


s>  o  ss 


SCHOOLTIME  2 

A  perfect  gift  box  for  anyone  at 
school.  Complete  with  pen, 
pencil,  ruler,  rubber,  sharpener 
and  protractor. 
QUOTE:  SHP  SCHLTIME2 


£3.17 


TECHTIME 

Perfect  for  students,  engineers, 
draughtsmen,  designers  and 
technicians,  etc.  Covers  a  wide 
range  of  advanced  calculations. 
Complete  with  pen. 
QUOTE:  SHP  TECHTIME 


£6.77 


Any  mix  of  9 
items 

qualifies  for  a 
FREE  display 
stand, 

maximum  of 
2  per  shop. 
QUOTE:  SHP 
SILC3  FCC 


PRONTO  1000 

Elegantly  styled,  classical  hairdryer. 
Two  speeds,  (1000/500W). 
Tapering  nozzle  supplied. 
FINISH:  White  with  green  trim. 

QUOTE:  MLX  783  £4.69 


MOULINEX  550 

550  watt  power.  Single  speed. 
Automatic  safety  cut-out.  Blow 
dry  nozzle. 
FINISH:  White. 

QUOTE:  MLX  672  ^^^^ 
£3.71  EACH  £3.58qTY.8 


HAIRDRYER  900 

2  speed/heat  settings  at  450  and 
900  watts  Dual  voltage  (110-240V) 
Automatic  safety  cut-out.  Blow 
dry  nozzle. 

FINISH:  Avocado.  f>  -  |-^q 
QUOTE:  MLX  173  1.4.570 


HAIRDRYER  1000 

2  speed/heat  settings  hairdryer 
(1000/500W).  240V.  Automatic 
safety  cut-out.  Blow  dry  nozzle. 
FINISH:  White  with  green  trim. 
QUOTE:  MLX  834 


£4.32 


MOULINEX  1200 

2  speed/heat  settings  at  600  and 
1200  watts  (for  extra  fast  drying). 
Blow-dry  nozzle.  Automatic  safety 
cut-out. 
FINISH:  Red. 
QUOTE:  MLX  674 


£6.65 


HAIRDRYER  1200 

Elegantly  styled  classical 
hairdryer.  Two-speeds 
(600/1200W).  Complete  with 
tapered  nozzle. 
FINISH:  Ivory  gold. 
QUOTE:  MLX  82 


MINI  STYLER  669 

The  Moulinex  mini  hairdryer 
comes  with  brush  and  comb 
attachments.  It  is  lightweight  and 
small  enough  to  fit  into  a 
handbag,  and  is  ideal  for  travel. 
The  powerful  500  watt  motor 
features  an  automatic  safety  cut- 
out to  guard  against  overheating. 
FINISH:  Brown  and  white. 
QUOTE:  MLX  669 

£4.25  £4.10 


EACH 


MIN  QTY.  6 


MOULINEX  2  SPEED 
REFRESHAIR  479 

•  Recycles  stale  air  and  bad 
smells  into  refreshed  citrus 
scented  air. 

•  Triple  action  filters. 

•  Quiet  24  watt  electric  fan. 

•  Less  than  9"  high. 
FINISH:  Ivory  and  brown. 
QUOTE:  MLX  479 

£6.99  £6.60 


EACH 


MIN  QTY.  6 


BABY  STYLER  1186 

Short  barrelled,  universal 
voltage  styler.  3|"  long  roller. 
PTC  element.  Built-in  stand. 
FINISH:  Grey  and  burgundy. 
QUOTE:  PIP  1186 


ELECTRONIC  DIGITAL 
BATHROOM  SCALES  1580 

Switches  on  automatically  and 
locks  on  to  the  weight  in  approx  5 
seconds.  Easy  to  read  LED  digital 
read-out  in  pounds  or  kilos. 
Compensates  for  differences  in 
humidity  and  temperature. 
Automatic  switch-off.  True  zero 
adjustment.  Automatic  low  battery 
signal.  Battery:  One  6LF22  (MN 
1604).  Single  display  packs,  4  in  a 
carton. 

QUOTE:  PIP  1580 


£1B  91 


PIFCO  FACIAL  SAUNA  1570 

Cleans  the  skin  by  opening  the 
pores.  Gives  vapourised  relief 
from  nasal  congestion,  colds, 
catarrh  and  sinusitis.  White 
moulded  base  unit  with  stainless 
steel  dish.  Green  tinted  face  mask 
with  contoured  protective  rim. 
Self-resetting  safety  cut-out. 
Measure  beaker  provided. 
220/240V  50Hz.  85/100W.  Single 
display  packs.  6in  a  carton. 
QUOTE:  PIP  1570 


£8-98 


BROADWAY  HAIRDRYER 

2  speed  motor  1000W  high 
heat/high  speed  or  550W  low 
heat/low  speed.  Small  and 
lightweight.  Blow  wave  nozzle. 
FINISH:  Light  grey  and  leaf  green. 
QUOTE:  PIP  2802 


BROXOBRUSH 

Battery  powered  toothbrush  outfit 
in  wall  cabinet. 
FINISH:  White. 
QUOTE:  PIP  1665 


£7.94 


SPARE  BRUSHES  FOR  PIF  1665 
(Pack  of  2)  QUOTE:  PIF  457H  (Hard)  46p 
QUOTE:  PIF  457N  (Normal)  46p 


PIFCO  INTERCOM  1371 

Easily  installed  battery-operated 
intercom  system  to  connect  any 
two  rooms.  Also  an  excellent 
baby  alarm.  Two-way  buzzer 
calling  mechanism.  One  unit 
incorporates  a  volume  control. 
Can  be  used  hand-held,  free 
standing  or  wall  mounted.  50m  of 
flex.  Batteries:  DCLMN1604B1 
(not  included). 
FINISH:  White 
QUOTE:  PIF  1371  X.D.Z 


TRAVEL  IRON  1054 

Compact  and  lightweight  with 
thermostatic  control,  dual  voltage, 
non-stick  coated  soleplate  and 
integral  heel  rest. 
QUOTE:  PIP  1054 


£8.48 


PIFCO  BABY'S  BOTTLE 
WARMER 

Accepts  all  known  feed  bottles, 
baby  food  tins  and  jars. 
Illuminated  temperature  control 
and  thermostat.     ryn  r\u 
QUOTE:  PIP  1109  £.0.^1 


Answercall 


P5 
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MOVING  MESSAGE  MACHINE  M4X 

Moving  Message  Machine  with  24  charactres  'to  view',  and 
three  message  banks  with  a  total  memory  of  approximately 
1,000  characters.  It  has  three  speeds  with  facilities  such  as 
blink,  jump,  pause  etc.,  to  make  your  messages  interesting 
and  eye  catching.  It  can  be  wall  mounted,  free  standing  or 
suspended.  Comes  complete  with  detachable  keyboard  and 
mains  transformer  unit,  it  also  has  a  battery  back-up  to 
preserve  the  message  memory  in  case  of  mains  failure. 
Dimensions:  (LHD)  540  x  80  x  55mm. 
FINISH:  Black.        ooft  nO 
QUOTE:  ANS  M4X  I.yy-ya 


Today  chemist  should  know  as  much  about 
electricals,  as  he  does  about  pharmaceuticals. 


As  a  chemist,  you  look  after  the 
people  in  your  locality  in  many  ways. 

If  you  have  a  pharmacy,  they  come  to 
you  for  drugs  and  to  have  prescriptions 
made  up.  They  buy  make-up,  baby 
products  and  antiseptics  from  you. 
They'll  ask  your  advice  on  a  wide  range 
of  topics,  from  relieving  a  headache  to 
choosing  the  right  shampoo  fortheir 
hair. 

In  many  areas  of  hygiene  and  personal 
care,  the  local  chemist  is  the  only 
qualified  person  that  customers  can  turn 
to  for  good,  sound  advice. 

Over  the  last  few  years,  more  and 
more  electrical  products  have  come 
onto  the  market  which  are  related  to 
personal  care. 

Hairdryers,  facial  saunas,  depilatory 
equipment  and  shavers  are  some  of  the 
examples,  but  there  are  literally 
hundreds. 

These  are  products  that  you,  the 
chemist,  should  be  selling. 

The  latest  products  offer  easy, 
effective  solutions  to  many  problems  of 
beauty  and  personal  care.  Customers 
prefer  to  buy  them  from  their  chemist,  as 
they  can  get  advice  on  the  right 
equipment  and  how  to  use  it. 

What's  more,  offering  this  service  to 
yourcustomers  can  be  very  profitable 
for  you  as  a  businessman  -  with  BDC  to 
help  you. 


With  BDC  you  can  make  your 
profits  electric 

BDC  publishes  GOING  ELECTRICAL 
specially  for  you  the  chemist,  your  own 
guide  to  the  fastest  selling,  brand 
leading  range  of  electrical  products 
launched  which  are  aimed  at  your 
customers. 

All  you  need  to  do  is  pick  up  the  phone 
and  dial  01-881  2001  and  ask  for 
Telesales  -  we'll  do  the  rest. 

H  Tien  it  comes  to  choice 
there 's  only  one  -  BDC 

In  BDC'sS^  acre  London 
headquarters  at  White  Hart  Lane,  N 17, 
we  carry  the  largest  stock  of  electrical 
products  under  one  roof  in  the  UK. 

TEL  ESA  L  ES  -  your  personal 
specialised  contact. 

With  BDC,  you  don't  have  to  wait  for  a 
rep  to  call. 

You  have  an  expert  who  you  can  talk 
to  anytime  during  business  hours -your 
personal  Telesales  contact. 

You'll  get  instant  information  about 
product  ranges,  stock  availability  and 


special  BDC  prices.  They'll  keep  you 
informed  of  advertising  and  promotional 
campaigns,  so  you  can  cash  in  on  them. 
And  of  course,  they'll  take  your  order  and 
process  it  on-the-spot,  so  you're  never 
kept  waiting  foryourgoods  to  arrive. 


Free  delivery 


When  you're  selling  fast,  you  don't 
want  to  worry  about  running  out  of 
stock.  And  you  needn't. 

With  BDC's  colossal  stocks  and  our 
guaranteed  delivery,  you  needn't  miss 
out  on  a  single  penny  of  your  profit. 

In  a  30-mlle  radius  of  London  delivery 
is  guaranteed  in  24  hours,  FREE  on  all 
orders  of  £1 00  or  over  (excl.  VAT). 

In  a  50-mile  radius  of  London  delivery 
is  guaranteed  within  3days.  FREEon  all 
orders  of  £250  or  over  (excl .  VAT). 

Outside  these  areas,  delivery  to  any 
address  in  the  UK  is  still  guaranteed.  Ask 
Telesales  for  full  details. 

Or  'call  and  collect  \ 

If  you  prefer,  you  don't  have  to  wait 
even  for  delivery.  You  can  simply  call  in 
at  any  of  our  two  Trade  Counters  at 
Green  Lanes,  Haringey  N8,  orChase 
Road,  Park  Royal  NW10  and  pick  up  your 
order. 


At  the  beginning  of  each  month,  BDC 
customers  receive  a  FREE  copy  of  the 
BDCTimes.  Within  Going  Electrical  we 
could  only  feature  a  selection  of  the 
faster-selling  ranges  available.  But  in  the 
BDC  Times  there  are  200  plus  pages 
crammed  with  literally  hundreds  and 
hundreds  of  quality  products  on  offer, 
with  all  the  leading  brandsand  top- 
selling  lines. 

We've  kept  it  simple,  all  you  need  to 
do  is  browse  through  the  pages  and 
decide  what  stock  you  want. 

Then  you  can  order  it  all  from  one 
source,  just  by  ringing  Telesales  on 
01-881  2001. 

FRON  T  L INE  PRICES 

Every  month  BDCofferyouanarmyof 
earth-shattering  prices. 

They're  called  'Front  Line'  prices, 
because  they're  ALL  top-brand  products 
that'll  be  number  one  sellers. 

We  promise  that  they're  the  lowest 
published  prices  anywhere  at  the  time  of 
going  to  press.  So  make  sure  you  stock 
up  with  our  Front  Line  prices  each 
month  to  take  advantage  of  the  profits 
they'll  make  foryou. 

ALL  PRICES  EXCLUDE  VAT.  THESE 
SPECIAL  OFFERS  ARE  SUBJECT  TO 
AVAILABILITY  UNTIL  SEPT  301984. 
ALL  PREVIOUS  OFFERS  CANCELLED. 


How  to  get  your  Free  BDC  Times 


Please  send  me  a  copy  of  *he 
BDC  Times  from  now  on. 


□ 


Please  send  me  an  accoun  t 
application  form. 


NAME 


POSITION. 


COMPANY^ 


ADDRESS. 


TEL. 


Please  send  to:    British  Distributing  Company,  Dept  RT1 
550  White  Hart  Lane,  London  N177RQ. 


TRADE  ONLY 

This  catalogue  lists  goods  available  ONLY 
to  trade  customers.  No  member  of  the 
public  may  directly  order  from  BDC  and 
should  not  have  access  to  catalogues.  It  is 
a  term  of  BDC's  business  with  its  trade 
customers  that  all  price  information  is 
confidential. 

Accordingly,  BDC  must  regard  any 
disclosure  to  the  public  as  an  actionable 
breach  of  contract. 
COPYRIGHT 

The  entire  contents  of  this  catalogue  are 
the  copyright  of  Bridisco  Limited  and  are 
subject  to  the  protection  of  the  Copyright 
Act  1956.  No  part  may  be  reproduced  in 
any  form  by  any  method  nor  stored  in  any 
data  bank  of  any  kind,  it  is  the  policy  of 
the  copyright  owners  to  take  legal  action 
against  ANY  company,  firm  or  person 
infringing  its  copyright. 
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DISTRIBUTOR 
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Telephone:  01-881  2001 

Telex:  261693 
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DRUGGIST 


Simple 

answer  to 
sensitive  skin 


NOT  PERFUMED- NOTCOiXXJRED-JUSTKIND  I 
V   


Trade  prices  are  per  unit  unless  otherwise  stated.  Bold  upright  figures  (0.14)  in  the  retail  column  indicate  price  is  subject  to 
retail  price  maintenance.  Italic  figure  (0.14)  is  manufacturers  recommended  price.  Light  upright  (0.14)  is  a  suggested  guide, 
a  =  price  advanced,  r  =  price  reduced.  •  =  new  entry,  d  =  delete,  c  =  correction,  i  =  insert.  Three  simple  rules  for  rapid 
price  clieclcing.  1.  Look  under  'This  Week's  changes'.  If  price  is  not  listed.  2.  Check  cumulative  section.  If  the  price  ispQi 
listed.  3.  Refer  to  the  last  main  price  list.  Price  is  latest  notified. 


Cumulative  Amendments  to  August  Price  List. 


PIP  code  Trade 


VAT 


Retail 
inc.  VAT 


ADAM  (GB  Products) 
novelty  tootlibrusii  for 

ladies 


422-816     5.40(12)  S 


ALBERTO  (Alberto-Culver) 
Natural  Silk 

shampoo  150ml    172-163      ...  S  L29 

all  hair  types  549-S84,  extra  body  549-576 
conditioner         150ml    182-907      ...  S  1.49 

all  hair  types  549-568,  extra  body  549-550 
V05 

Alive  colour  mousse 

30ml    370-833      ...  S  0.99 

beige  blonde  549-121,  chestnut  549-113,  copper  549-105. 
mahogany  549-097,  plum  549-089,  silver  blonde  549-071 

100ml    370-841      ...  S  1.99 

beige  blonde  549-063,  chestnut  549-055,  copper  549-048, 
mahogany  549-030.  plum  549-022,  silver  blonde  549-014 

ALMAY  (Almay) 

hypo-allergenic 

complete  cover  35ml 
beige  creme  550-335,  brandied  creme  550-301,  caramel 
creme  550-319,  honey  creme  550-327,  ivory  creme  550-350 
peaches  A  creme  550-343 

ARAMANTA  (Hagman  Laboratories) 
bath  Cologne  26oz  005-793 


Herb  and  Spice 
bath  oil 

Tuscany  Tan 


56cc 
I25cc 
125cc 
250cc 
500cc 


484-071 
484-063 
484-485 
484-477 
009-811 


eye  make  up  remover  lOOcc  only 

ARCADIAN  (Arcadian  Confections) 
Devonshire  fruit  pastilles      156-414  4.92(36) 


BABEUX  (Cupal) 
baby  cough  syrup 


064-469  6.92(12) 


4.50 

2.00 
3.75 
1. 85 
3.50 
6,25 


0.22 

0.92  GSL 


PIP  code 

Trade 

VAT 

ReUil 

inc.  VAT 

BENDOGEN  (Ugap) 

{bethanidine) 

tablets  lOmg  100 

251-306 

5.35 

S 

POM 

500 

264-390 

25.10 

S 

POM 

SOmg  too 

265-637 

24.25 

S 

POM 

BtiTHANIDINE  SULPHATE  (see  Bendogen) 

BISTRO  (Fort  Sterling) 

kitchen  towels 

469-882 

3.02(6) 

s 

BKB  (Cupal) 

backache  pills  50 

150-821 

6.40(12) 

S 

0.85 

GSL 

BLOC-MEWN  (Gordon  Miller  Services) 

emulsion 

032-466 

11.70(12) 

s 

stick 

032-474 

14.04(12) 

S 

BRONAL  (Cupal) 

cough/catarrJi  elixir 

036-129 

9.72(12) 

S 

1.30 

P 

diabetic 

376-939 

8.65(12) 

s 

1.15 

P 

BRONAUN  (Cupal) 

expectorant           1 20ml 

244-087 

9.41(12) 

S 

1.25 

P 

paediatric 

494-765 

8.05(12) 

s 

1.07 

P 

CAL-A-COOL  (Cupal) 

aftersun  moisturising  cream 

40g 

428-045 

7.38(12) 

S 

0.98 

CELESTE  (Ravina) 

blistercard  hair  decorations 

barrettes 

912127 

374-165 

3.62(12) 

s 

0.52 

912128 

233-981 

3.64(12) 

s 

0.52 

912129 

326-603 

7.31(12) 

s 

1.05 

912163 

055-525 

6.61(12) 

S 

0.95 

912234 

216-432 

3.13(12) 

s 

0.45 

912324 

374-462 

3.20(12) 

s 

0.46 

912375 

378-232 

4.17(12) 

s 

0.60 

bows 

912141 

320-382 

3.06(12) 

s 

0,44 

912142 

054-551 

3.06(12) 

s 

0.44 

912143 

180-133 

3.20(12) 

s 

0.46 

912144 

055-517 

5.29(12) 

s 

0.76 

912149 

180-968 

3.20(12) 

s 

0.46 

912159 

325-936 

3.06(12) 

s 

0.44 

Sanderson's  Throat  Specific 
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912160 

207-498 

3.06( 

12) 

S 

0.44 

912161 

207-506 

3.06( 

12) 

S 

0.44 

91 2219 

381-236 

3.48( 

12) 

s 

0.57 

912240 

202-424 

3.061 

1  ''1 

s 

0  44 

912263 

202-317 

5.57( 

12) 

s 

0.80 

912281 

111-583 

3.06( 

12) 

s 

0.44 

912282 

111-542 

3.06( 

12) 

s 

0.44 

912283,912284 

397-901 

3.06( 

12) 

s 

0.44 

912285,912286 

397-919 

3.06( 

12) 

s 

0.44 

912309 

397-885 

3.06( 

12) 

s 

0.44 

912310 

397-836 

3.06( 

12) 

s 

0.44 

brooches 

912322 

049-866 

3.41( 

12) 

s 

0.49 

flornl  range 

91 21 54 

393-702 

4  52i 

Iz; 

0  65 

912156 

ZUj-UUU 

4  73l 

iz) 

0  68 

912158 

ZUj-U  1  o 

4  45l 

■z) 

0.64 

91 2200 

202-572 

4  45i 

0.64 

91 2307 

394-858 

6  61 1 

Iz; 

0.95 

912308 

394-866 

9.39l 

12^ 
» z; 

s 

I.3S 

liEirgrips  &  clips 

912350 

t  nn  1  fin 

i  UU- 1  OU 

6  96i 

iz; 

1.00 

1 1 4-462 

5  57l 

1  71 

'z; 

0  80 

91 2377 

1 18-513 

4  87l 

)  71 
izj 

§ 

0  70 

01  ^10")  01  "ywi 

1 37-802 

3  06l 

\  71 
Iz) 

0  44 

912394 

149-930 

3  76( 

1  71 
IzJ 

0  54 

912395 

149-948 

3  48l 

1  71 
Iz) 

§ 

0  50 

912396 

152-454 

4  52i 

1  71 
'z; 

0  65 

hairslides 

912125 

375-758 

3.48i 

12) 

s 

0.50 

912258 

202-523 

3.76i 

12) 

s 

0.54 

912259 

202-531 

4.59i 

12) 

s 

0.66 

9 1 2260 

202-564 

4.59i 

171 
iz; 

0.66 

912261 

202-507 

3.48i 

12) 

s 

0.50 

912380 

306-316 

45.201 

12) 

s 

0.65 

912381 

356-816 

3.83( 

12) 

s 

0.55 

912382,912383,912384 

357-681 

3.13( 

12) 

s 

0.45 

912385,912386,912387 

413-237 

4.11( 

12) 

s 

0.59 

912388 

440-602 

3.83( 

12) 

s 

0.55 

912389 

473-892 

4.53( 

12) 

s 

0.65 

h&ir  tic 

384-677 

5  57i 

1  71 
'zj 

s 

0  80 

ponytaiiers 

912101 

234-104 

2.92 

12) 

s 

0.42 

912139 

300-293 

2.64i 

12) 

s 

0.38 

912229 

186-726 

2.92i 

12) 

s 

0.42 

912245 

330-571 

3.20 

12) 

s 

0.46 

912257 

202-440 

2.64 

12) 

s 

0.38 

912262 

202-432 

2.02 

12) 

s 

0.29 

912264 

202-457 

2.64 

12) 

s 

0.38 

912265 

110-833 

2.51 

12) 

s 

0.36 

912274 

111-005 

2.51 

12) 

s 

0.36 

912275 

110-890 

2.02 

12) 

s 

0.29 

912276 

110-908 

2.51 

12) 

s 

0.36 

912277 

110-874 

2.71 

12) 

s 

0.39 

912278 

110-882 

2.71 

12) 

s 

0.39 

912279 

110-841 

3.34 

12) 

s 

0.48 

912280 

1 10-866 

3.34 

12) 

s 

0.48 

912325 

105-882 

2.92 

1  71 

'z; 

s 

0.4. 

71  Zj  JU,7  1ZJJ1,7  1ZJJZ 

143-628 

5  57 

171 
iz; 

0.80 

912348 

396-481 

2  71 

1  71 

izj 

§ 

0  39 

912349 

397-935 

4  73 

1 71 

'z; 

s 

0  68 

912354 

143-636 

5  43 

171 
izj 

s 

0  78 

912356 

176-487 

4  45 

171 
izj 

0  64 

912374 

J  1  *t-UOU 

6  96 

741 
Z4; 

0  50 

912376 

213-975 

4  52 

171 
'zj 

0  65 

sidecombs 

912140 

365-262 

2.78 

12) 

s 

0.40 

912217 

2.78 

12) 

s 

0.40 

912218 

428-656 

2.78 

12) 

s 

0.40 

912226 

126-193 

6  26 

171 

'z; 

0  90 

912227 

126-219 

6.26 

1  71 
'z; 

0.90 

912299 

398-305 

2  78 

1 71 
•zj 

0  40 

912300 

394-882 

2.78 

12) 

s 

6.40 

912301 

398-388 

5.15 

12) 

s 

0.74 

912302 

398-339 

4.59 

12) 

s 

0.66 

912305 

398-321 

5.43 

12) 

s 

0.78 

sleepies 

912288 

398-289 

2.64 

12) 

s 

0.38 

912379,922679  mc 

005-991 

2.51 

12) 

s 

0.36 

912390,922690  mc 

042-838 

4.04 

12) 

s 

0.58 

912391 

044-370 

3.41 

12) 

s 

0.49 

suregrips 

912238 

216-457 

3.06 

12) 

s 

0.44 

912378,922678  mc 

430-249 

3.48 

12) 

s 

0.50 

double  sided  multic^rds 

bflrrettes 

922529 

ZO  1  -"tZU 

3  62 

1  71 
'zj 

0  52 

922530 

412-718 

3  62 

1  71 
'zj 

0  52 

922543 

202-994 

7  20 

171 
'zj 

1  05 

922566 

269-977 

3  13 

171 

'z; 

0  45 

922575 

383-950 

6  61 

171 
'zj 

0  95 

922664 

413-757 

4  27 

1  fil 
10) 

1  SI 
18) 

§ 

0  46 

922675 

033-720 

6  26 

§ 

0  60 

bows 

922500 

048-827 

3.06 

24) 

s 

0.22 

922501 

046-359 

5.29 

24) 

s 

0.38 

922502 

046-391 

3.06 

24) 

s 

0.22 

922516 

046-334 

3.20 

24) 

s 

0.23 

922523 

nig  fi<n 

3  06 

741 

0  22 

922524 

056-812 

3^06 

24) 

s 

0.22 

922525 

046-417 

3.06 

24) 

s 

0.22 

922526 

046-342 

3.20 

24) 

s 

0.23 

922550 

046-367 

3.48 

24) 

s 

0.25 

922565 

046-383 

6.26 

24) 

s 

0.45 

922569 

398-412 

3.06 

24) 

s 

0.22 

922595 

202-580 

5.57 

24) 

s 

0.40 

922599 

112-011 

3.06 

24) 

s 

0.22 
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922600 

111-997 

3.06(24) 

S 

0.21 

922619,922621 

398-479 

3,06(24) 

S 

0.22 

922620,922622 

398-461 

3.06(24) 

s 

0.22 

922643 

398-446 

3.06(24) 

s 

0.22 

922644 

398-453 

3.06(24) 

s 

0.22 

922677 

169-292 

4.87(24) 

s 

0.35 

922572 

330-845 

8.64(24) 

s 

0.62 

floral  range 

hairgrips  &  clips 

922650 

1 52-462 

6.96(24) 

s 

0.50 

922651,922652,922653 

152-470 

5.57(24) 

s 

0.40 

922692 

175-521 

6.12(24) 

s 

0.44 

922693 

178-764 

3.06(24) 

s 

0.44 

922694 

190-579 

7.52(24) 

s 

0.54 

922695 

232-231 

3.48(24) 

s 

0.50 

922696 

272-559 

4.52(24) 

s 

0.65 

hairslides 

7ZZJU / 

7fl7  A77 
zuz-ozz 

3  48(24) 

0.25 

922585 

202-648 

3.76(24) 

s 

0.27 

922586 

202-663 

4.60(24) 

s 

0.33 

922587 

202-671 

4.60(12) 

s 

0.66 

922680 

028-639 

9.04(24) 

s 

0.65 

922681 

044-842 

7.66(24) 

s 

0.55 

922682,922683,922684 

148-577 

6.26(24) 

s 

0.45 

922685!922686,922687 

150-144 

8.22(24) 

s 

0.59 

922688 

226-209 

7.66(24) 

s 

0.55 

922689 

335-422 

9.06(24) 

s 

0.65 

ponytaiiers 

2  51(24) 

922504 

056  937 

g 

0  18 

922509 

070-359 

2  64(24) 

s 

0  19 

922510 

070-334 

2  92(24) 

0  21 

922563 

1 17-705 

2  92(24) 

021 

922574 

295-469 

J.UO^Z*t ) 

0  22 

7ZZJO0 

707  soa 

ZUZ- J70 

z  nz/-iz\ 

0  29 

922594 

398-602 

5  28(24) 

s 

0  38 

922596 

1 1 1-013 

5  02(24) 

s 

0.36 

922600 

228-007 

s 

0.22 

077An7 

yzzouz 

1 1 1-336 

s 

0.29 

yzzuUj 

1 1 1-369 

5  02(24) 

0.36 

922604 

1 1 1-1 12 

5  42(24) 

s 

0.39 

922605 

1 1 1-161 

S  47041 

s 

0.39 

922606 

1 1 1  -096 

(i  (;8041 

O.DO^Z**^ 

s 

0.48 

922607 

f,  /;S?741 
O.DO^Z4) 

0.48 

922637 

398-586 

7  97(741 

Z.7Z^ZH^ 

s 

0.21 

922648 

398-51 1 

5.42(24) 

s 

0.39 

922649 

398-529 

9.46(24) 

s 

0.68 

922654 

284-281 

5.43(24) 

s 

0.39 

922656 

284-299 

4.45(24) 

s 

0.32 

922665 

284-307 

5.84(24) 

s 

0.42 

922671,922672,922673 

312-264 

5.57(24) 

s 

0.40 

922674 

374-660 

6.96(24) 

s 

0.50 

922676 

320-333 

9.04(24) 

s 

0.65 

sidecombs 

922548 

331-009 

2.78(24) 

s 

0.20 

922549 

337-014 

2.78(24) 

s 

0.20 

922635 

399-667 

5.43(24) 

s 

0.39 

922638 

399-733 

5.15(24) 

s 

0.37 

922639,922640 

399-576 

2.78(24) 

s 

0.20 

sleepies 

922615 

399-394 

2.64(24) 

s 

0.19 

922691 

044-396 

6.82(24) 

s 

0.49 

suregrip 

922560 

330-605 

3.06(24) 

s 

0.22 

are  care  range 

boudoir  cap:992250 

399-766 

6.20(12) 

s 

0.88 

^  992270,992271 

203-976 

6.61(12) 

s 

0.95 

combs  992301 

204-008 

3.41(12) 

s 

0.49 

992302 

204-107 

3.13(12) 

s 

0.45 

992307 

204-024 

2.72(12) 

s 

0.39 

992313 

204-073 

2.02(12) 

s 

0.29 

992319 

204-081 

2.02(12) 

s 

0.29 

992324 

399-790 

2.92(12) 

s 

0.42 

992330 

204-099 

2.92(12) 

s 

0.42 

curl  clips 

992106,992112,992170 

203-638 

3.13(12) 

s 

0.45 

hairbands 

992602/3/4/5/6/7/8 

203-919 

4.80(24) 

.  s 

0.69 

hairbrushes 

yyzjUl 

204- 1 1 5 

lU.  /O^ 1 z) 

c 

1  .J  J 

992502 

13  22(12) 

g 

1  90 

992503 

204-222 

14.26(12) 

s 

2.05 

992504 

204-230 

15.31(12) 

s 

2.20 

992505 

204-248 

4.87(12) 

s 

0.70 

992506 

204-255 

1 1.83(12) 

s 

1.70 

992507 

204-263 

5.50(12) 

s 

0.79 

992508 

460-709 

6.61(12) 

s 

0.95 

992509 

058-214 

6.89(12) 

s 

0.99 

992510 

059-089 

10.37(12) 

s 

1.49 

992511 

094-557 

3.41(12) 

s 

0.49 

hsirgrips,  non-decorated 

'  992145,992146 

203-752 

2.37(36) 

s 

0.34 

992147 

399-758 

2.78(36) 

s 

0.40 

992148 

203-877 

3.34(36) 

s 

0.48 

hairnets  992201-992207 

203-885 

1.74(36) 

s 

0.25 

hairpins 

992118-992120 

203-653 

3.13(24) 

s 

0.45 

992121,992122 

058-487 

3.13(12) 

s 

0.45 

992131,992132,992133 

203-661 

3.13(24) 

s 

0.45 

992136,992137 

203-711 

3.13(24) 

s 

0.45 

perm  curlers 

992033,992034 

203-620 

3.41(12) 

s 

0.49 

992035 

331-082 

3.41(12) 

s 

0.49 

rollers 

992001,992002,992003 

203-034 

3.62(12) 

s 

0.52 

992005,992006,992007 

203-323 

3.41(12) 

s 

0.49 

992009,992010,992011 

203-414 

4.31(12) 

s 

0.62 

992013,992014,992015 

203-422 

3,62(12) 

s 

0.52 
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992018,992019 
roller  pins  992101 
shower  cap  992260 
slumber  nets  992235-37 
CELLOX   (Fort  Sterling) 
kitchen  towels    twin  pack 
toilet  rolls  2  pack 

CHEBS  (Halas) 
entire  entry 
CHRISTIAN  DIOR  (Parfum 
hand  products 
apricot  cream 
cuticle  remover 
hand  cream 
huile  vitale 
nail  enamel  remover 

hardener 
special  base 

extra  strength 
super  sealer 
make-up  range 
anticerne  cake  4g 
blushing  cream  Sg 
Dior  blush  lOg 
eye  brow  pencil 
colour  pencil 
lid  gloss,scarabee 
eye  liner  brush  &  eye 
liner  pencil 
shadow  conpact 
mini 
solo 

kohl  pencil 
lip  liner 
lipstick 
lotion  florale 
mascara  automatic 
refill 

waterproof 
refill 
mascara  cake 

ombre  plume 
pencil  sharpener 
pressed  powder 
Teint  Dior 

complete 

remover 
oily 

(waterproof)  lOOmI 
for  waterproof  mascara 
rouge  brillant 
precis 

sport  day  cream  50ml 
styliner 

Express  12g 
translucent  powder  25g 
Diorella 
bath  &  shower  gel 

150ml 

deodorant  spray  lOOmI 
dusting  powder  1 14g 
eau  de  toilette 
atomiser  60g 
112g 

vaporisateur  de  luxe 
lOOmI 

refill 
voyage 


100ml 
4ml 
4ml 
4ml 
4ml 


25ml 


100ml 
54ml 
112ml 


moisturising  body 

cream 

perfume 
handbag  3.5ml 
atomiser  7.5g 
standard  atomiser 

12ml 
22g 
7.5ml 


voyage 
soap  bath 
toilet 
talcum  powder 
Dioressence 
bath  &  shower  gel 


3  x  150g 
3  X  lOOg 


dusting  powder 
eau  de  toiletts 

vaporisateur 


150ml 
227g 
54ml 
112ml 
50ml 
100ml 
100ml 
100ml 


de  luxe 
refill 

moisturising  body  cream 
150ml 

perfume 
handbag  3.5ml 
standard  7.5ml 
15ml 

30ml  &  60ml  size 
vaporisateur  6ml 
10ml 

perfumed  deodorant 

vaporiser  100ml 
powder  foam  bath  125g 


soap  toilet 
bath 

talc 
Diorissimo 
bath  Sl  shower  gel 


lOOg 
150g 
150g 


ISOml 


203-505 

4.10(12) 

S 

0.59 

203-604 

2.23(36) 

S 

0.32 

399-774 

5.57(12) 

§ 

0  80 

203-901 

1.74(36) 

s 

0.25 

064-626 

2.72(6) 

s 

489-294 

3.93(18) 

s 

Christian  Dior) 

460-584 

s 

5.25 

460-568 

s 

3.15 

460-592 

s 

'4.95 

027-953 

s 

5.95 

460-659 

s 

2.55 

187-260 

s 

5.95 

460-667 

s 

3.55 

338-533 

s 

4.75 

460-675 

s 

3.55 

479-295 

s 

5.25 

479-303 

s 

8.95 

479-329 

s 

8.95 

479-337 

s 

2.45 

479-600 

s 

3.55 

480-657 

s 

10.50 

make-up  remover  pads  only 

479-352 

s 

2.25 

479-675 

s 

11.00 

480-053 

s 

4.75 

480-673 

s 

7.95 

479-865 

s 

3.55 

479-899 

s 

2.45 

479-980 

s 

4.50 

479-998 

s 

4.95 

480- 1 60 

s 

6.25 

480-178 

s 

3.95 

480-251 

s 

6.95 

AOf\  CAn 

4oO-30y 

s 

4.75 

4sO-Uy5 

s 

4.95 

480-517 

s 

2.25 

480-780 

s 

11.00 

480-533 

s 

6.25 

480-525 

s 

5.50 

480-541 

s 

5.75 

480-574 

s 

6.75 

480-68 1 

s 

9.95 

480-707 

s 

5.95 

480-798 

s 

9.95 

480-764 

s 

7.25 

1 1 2-904 

s 

7.95 

460-527 

s 

9.50 

460-493 

s 

8.95 

459-412 

s 

13.50 

446-518 

s 

21.50 

248-542 . 

s 

25.00 

248-609 

s 

16.50 

ACO  A'it\ 

4jy-4zU 

s 

12.50 

459-438 

s 

19.00 

113-035 

s 

11.00 

058-420 

s 

9.95 

c 

15.00 

459-461 

s 

20.50 

453-472 

s 

31.00 

459-529 

s 

17.50 

459-560 

s 

12.00 

405-902 

s 

9.60 

188-037 

s 

4.75 

112-912 

s 

7.95 

197-608 

s 

15.00 

209-999 

s 

15.00 

210-005 

s 

22.50 

210-013 

s 

16.00 

210-021 

s 

25.00 

224-378 

s 

29.00 

248-534 

s 

19.50 

113-084 

s 

11.50 

290-999 

s 

13.50 

381-897 

s 

24.00 

322-073 

s 

37.00 

only 

258-228 

s 

18.00 

290-304 

s 

26.00 

049-528 

s 

9.50 

461-939 

s 

9.95 

r  only 

350-918 

s 

9.60 

362-962 

s 

12.00 

188-227 

s 

4.75 

112-896 

s 

7.9. 

body  lotion  195-230 

deodorant  spray    100ml  460-477 

dusting  powder      227g  190-249 

eau  de  Cologne     54ml  459-701 

108ml  459-693 

atomiser  60g  459-685 

fl2g  189-985 
eau  de  toilette  atomiser 

60g  459-727 
vaporisateur  de  luxe 

100ml  248-617 

refill  100ml  248-625 

voyage  54ml  459-743 

112ml  482-141 
moisturising  body  cream 

150ml  113-027 

perfume 

atomiser  12g  173-054 

23g  497-891 

47g  size  only 

handbag  3.5ml  459-834 

7g  459-800 

standard  7.5ml  459-826 

14ml  459-842 

30ml  459-859 
60ml  size  only 
soap  bath       150g  x  3 
toilet       lOOg  x  3 
soap  colTret  &  lOOg  siz| 
ISOg 

Eau  Savage 
after  shave  50ml 
100ml 
200ml 
120ml 
112g 


49g 


travel  bottle 
atomiser 
balm 

moisturiser 
bath  &  shower  gel 
body  splash 
deodorant  atomiser 

100ml 
deodorant  spray  dry 

90g 

stick 

eau  de  toilette 


50g 
50m! 
100ml 
200ml 


atomiser 


112g 

travel  bottle  120ml 
moisture  concentrate 

matte 
moisturising  body 

lotion 
perfume  foam  bath 
pre-shave  100ml 
shampoo 

shaving  cream  lOOg 
shaving  foam  204g 
"    X  3 


soap  bath 
coffret 
toilet 

talc 
Fraiche 

atomiser 

cologne 
Jules 

aftershave 


150g 
lOOg 


3 

150g 

112g 
112ml 


50ml 
100ml 
200ml 

natural  spray  100ml 
bath  &  shower  gel 
conditioning  shampoo 
deodorant  atomiser 
natural 

spray 
50g 
75ml 
200g 
lOOg 
lOOg 
50ml 
lOOmI 
200ml 
400ml 
100ml 
50ml 
100ml 


stick 
hand  cream 
soap  bath 
toilet 

talc 

eau  de  toilette 


natural  spray 
vaporiser 
aftershave  balm 

moisturiser 
moisture  concentrate 

matte  30ml 
shaving  products 
pre-shave  lotion 

100ml 
shaving  cream  lOOg 
brushless 
lather 
shaving  foam  20g 
Miss  Dior 
bath  &  shower  gel 
body  lotion 

deodorant  spray  100ml 
dusting  powder  227g 
eau  de  Cologne  54ml 
108ml 
220ml 

atomiser  60g 


459-875 
428-433 
gle  pack  only 

190-  355 

191-  700 
191-742 

191-  791 

459-  917 
084-830 
465-385 

192-  153 
112-946 
143-354 

088-591 

460-  139 
428-425 
460-030 
192-377 

459-  982 

460-  022 
122-614 

460-  048 

461-  822 

462-  762 

143-  495 

144-  873 
192-443 

463-  729 
460-063 

192-  450 
460-089 

428-383 
144-949 

193-  466 
193-557 

330-266 
330-258 
330-241 
330-290 
349-654 
335-703 
209-379 

335-679 
335-687 
360-065 
335-711 
344-887 
362-228 
327-791 
327-783 
327-775 
327-759 
327-809 
297-317 
373-126 
373-134 
362-574 
371-039 


330-308 

330-332 
330-324 
335-661 

112-888 
195-370 
460-444 
460-170 
460-287 
460-261 
228-817 
460-253 


11.00 
9.50 

15.00 
8.95 

15.00 
9.95 

17.00 

14.00 

25.00 
16.50 
13.50 
19.50 

11.00 

21.50 
33.00 

10.50 
15.50 
19.50 
31.00 
49.00 

12.00 
9.60 

4.75 

8.95 
13.50 
19.00 
10.50 
15.00 
13.50 
7.50 
7.95 
9.95 

8.95 

7.25 
4.95 
9.50 
16.00 
23.50 
10.50 
17.00 
12.50 
9.95 
9.95 

9.95 
9.95 

12.00 
5.50 
3.45 
4.95 

12.00 

9.60 
4.75 

17.00 
16.00 

9.50 
14.50 
20.50 
16.00 
7.95 
5.50 
7.95 

9.50 
5.25 
5.25 
13.80 
9.60 
4.75 
11.00 
18.00 
25.50 
43.00 
19.50 
12.50 
13.00 
7.50 
9.95 
9.95 


13.50 

3.75 
3.75 
5.75 

7.95 
11.00 

9.50 
15.00 

8.95 
15.00 
23.00 

9.95 
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eau  de  toilette 
atomiser 


112g  191-585 


refill 
voyage 


60g 
n2g 

vaporiser  de  luxe 

tOOml 
100ml 
54ml 
112ml 
220ml 

440ml  size  only 
moisturising  body 

cream 

perfume 
atomiser 


47g  size  only 
handbag 

standard 


12g 
23g 

3.5ml 
7g 
7.5ml 
ISml 
30ml 


460-196 
228-825 

248-633 
248-641 
460-220 
193-912 
193-920 


112-987 

460-352 
311-811 

460-311 
248-831 
460-303 
460-378 
460-386 


60ml  size 
soap  bath 


I50g  X  3  460-402 


soap  coffret  St  single  only 


17.00 

14.00 
21.50 

25.00 
16.50 
13.50 
19.50 
31.00 


11.00 

21.50 
33.00 

10.50 
15.50 
19.50 
31.00 
49.00 

12.00 

9.60 
4.75 


9.50 

9.50 
15.00 

17.50 
29.00 
15.50 
25.50 

7.95 
11.00 

7.95 
9.95 

10.50 

14.50 

7.95 
11.00 
13.50 
17.00 

7.95 
9.95 


9.95 
10.00 

9.95 
11.00 


toilet      ISOg  X  3  430-587 
Ulc  150g  194-233 

Hydra  Dior 
special  formulation 
eye  care  cream    gentle  481-374 
for  dry  d  sensitive  skin 

base  traiUnte      29g  480-814 
S7g  480-822 

creme  nourrisante 

27g  480-830 
55g  480-871 
creme  louveraine  29g  480-921 

57g    480-970  ... 
deep  moisturising  cleanier 

T2Sml  480-988 
250ml  480-996 
toning  ikin  freshener 

12Sml    481-119  3.63 
250ml  48M35 
wash  off  moisturising 
mask  64g  481-143 

for  normal  A  combination  skin 
base  fluide       60ml  481-267 
cleansing  emulsion 

125ml  481-275 
250ml    481-283  ... 
creme  initiale      29g  481-317 

57g    481-325  ... 

stimulating  lotion 

125ml  481-333 
2S0ml    481-358  ... 

for  oily  skin 
astringent  lotion 

250ml    481-218      ...  S 
cleansing  mask    64g    481-242      ...  S 
creme  assebia      29g    481-234      ...  S 
fluid  cleanser    250ml    481-259      ...  S 
Resullanle 
CUIRESSE  (Bristol-Myers) 
hair  colourant 
dark  auburn  987SI8 
CLAIROL  (Bristol-Myers) 
Bom  Blonde  colourant 

golden  honey  blonde  592-709 
Rashlights  229-666     2.575  S 

highliting  blonde,  lonlighting  burgundy 
GLINTS  209-296     1.144  S 

Summer  Blonde  Range 
'A  Little  Sun'  154-765     1.327  S 

'A  Lot  of  Sun'  163-014     1.327  S 

'A  Touch  of  Sun'  144-022     1.858  S 

CLEARINE  NOptrex) 

eye  drops  1 0ml 
CUFTON  (William,  Charles) 
elastic  hosiery  flatbed  knit  thigh 
small  551-242.  medium  551-234 
COMFUTS  (Delta  Mouldings) 
natureform  sandals 
house  mule 

brown  size  3  551 -2 IS.  4  551-200.  5  551-192.  6  551-1 S4. 
7  55/-; 76,  «  551-16S 

champagne  size  3  551-150.  4  551-143.  5  551-135.  6  551-127 
7  551-119.  8  551-101 

copper  size  3  551-093,  4  551-085.  5  551-077.  6  551-069. 
7  551-051.  8  551-044 

navy  size  3  551-036.  4  551-028.  5  551-010.  6  551-002, 
7  550-996  8  550-988 

rose  size  3  550-970,  4  550-962,  5  550-954,  6  550-947. 
7  550-939.  8  550-921 
moccasin  shoe 

beige  size  3  550-905.  4  550-897.  5  550-889.  6  550-871. 
7  550-863  8  550-855 

brown  size  3  550-848.  4  550-830.  5  550-822.  6  550-814. 
7  550-806.  8  550-798 

navy  size  3  550-780,  4  550-772.  5  550-764.  6  550-756, 
7  550-749,  8  550-731 

wine  size  3  550-723,  4  550-715.  5  550-707,  6  550-699, 
7  550-681.  8  550-673 
greasy  721-241 
COMPLETE  CARE  (Crocket) 
hand  Sl  nail  conditioning 
cream  lOOg    442-095    10.10(12)     S  1.29 

lotion  2OO111I    011-403    10.88(12)     S  1.39 


075-614    10.91(12)     S       1.39  P 


COMTREX  (Bristol  Myers  Pharmacare) 
cold  treatment 
tablets  8 
CORDARONE  X  100 
CORDARONE  X  200 
CORIMIST  (Schwarzkopf) 
conditioner 

extra  care  200ml  140-814 

shampoo 

extra  care  200mi  150-581 

COUNTRY  HOUSE  (London  Herb  &  Spice) 
bath  herbs  in  bags  10 
young  lady's  refreshing  551-226 
CRUNCH  N'  SUM  (Crookes) 


295-  105 

296-  996 
327-429 
338-079 
348-946 


279-109 


370-775  0.942 


370-791  0.942 


071-274     6.12(24)  S 


DEBORAH  (Eyelure) 
brushes 

eyeliner  3021 

eyeshadow  3022 

large  blusher  3026 

lip  .  3023 

medium  blusher  3025 
eye  shadow  duo 
.21.  no.22 
foundation 

no.29,  no.3l.  no.34 
lipstick 

no.5l7.  no.5l8 
nail  varnish 

no.5l7,  no.518 
DELPH  (Richardson  Vicks) 
lemon  cleansing  milk 

150ml 

125ml 

freshener 
150ml 

125ml 

DENTURAL  (Farillon) 
liquid  denture  cleanser 

250ml 
pack  size  change  only 
DIALAR  (Ugap) 
{diazepam) 
syrup  2mg/5ml 

500ml 
forte  5mg/5ml 

100ml 

DIAMOND  (Cupal) 

corn  treatment 
DIURESAL  (Lagap) 

(frusemide) 

injection 

50mg/5ml  5 
DIXCEL  (British  Tidsues) 
mini  checb 

chocolate  on  cream  549-618 
Superchoice 
floral  border 

blue  on  white  550-210.  chocolate  on  cream  550-236 
green  on  white  550-228 
flower  trellis 

blue  on  white  550-244.  chocolate  on  cream  550-269 
green  on  white  550-251 
scattered  daisies 

blue  on  white  550-186.  chocolate  on  cream  550-202 
green  on  white  550-194 
DOMESTOS  (Lever) 
large 
family 
21 

DOXYLAR  (Lagap) 
(doxycycline  hydrochlor) 
capsules  lOOmg 

50    265-389  20.00 
DURALIN  (Bristol  Myers  Pharmacare) 
extra  strength 
Ubieu  8 

Ublets  24    348-516  0.73 


076-927 

8.06(20) 

S 

339-762 

7.34(12) 

S 

368-555 

7.01(8) 

S 

0.99 
0.89 


high  fibre  food  bars 

179-812 

20.16(12) 

Z 

2.24 

CUPAL  (Cupal) 

baby  chest  rub 

064-477 

5.64(12) 

S 

0.75 

gripe  mixture 

064-485 

6.40(12) 

s 

0.85 

gum  lotion 

064-493 

6.02(12) 

s 

0.80 

GSL 

bay  rum  small 

064-907 

4.37(12) 

s 

0.58 

large 

064-915 

6.40(12) 

s 

0.85 

cherry  cough  linctus 

family 

499-699 

7.15(12) 

s 

0.95 

GSL 

cold  sore  lotion 

064-667 

5.12(12) 

s 

0.68 

P 

ointment 

064-683 

5.12(12) 

s 

0.68 

GSL 

cough  balsam,  adult 

large 

064-600 

13.10(12) 

s 

1.74 

P 

family  antiseptic  cream 

064-733 

5.72(12) 

s 

0.76 

GSL 

halibut  liver  oil  capsules 

064-766 

7.91(12) 

s 

1.05 

GSL 

insect  bite  cream 

064-782 

5.87(12) 

s 

0.78 

P 

menthol  and  wintergreen 

cream  tube 

064-857 

6.92(12) 

s 

0.92 

GSL 

mixed  sulphur  tablets 

064-865 

6.17(12) 

s 

0.82 

GSL 

nail  bite  lotion 

187-765 

6.40(12) 

s 

OM 

GSL 

pastilles 

Gees  linctus  cartons 

064-899 

5.87(12) 

s 

0.78 

PCDI 

verucca  accessory  pack 

251-157 

4.51(12) 

s 

0.60 

verucca  treatment 

049-734 

7.90(12) 

s 

1.05 

P 

wart  solvent 

064-949 

5.12(12) 

s 

0.68 

P 

DANDY  (Fort  Sterling) 

toilet  rolls           2  pack 

050-666 

2.75(18) 

s 

DAVIS  GELATINE  (Davis  Gelatine) 

2oz 

005-470 

4.92(12) 

z 

80Z 

014-506 

14.76(12) 

z 

1.95 
2.25 
4.50 
2.25 
3.50 


1.75 


1.50 
1.50 
0.44 


271-031 

4.50 

S 

...  POM 

271-122 

1.25 

S 

...  POM 

073-460 

5.12(12) 

S 

0.68  P 

289-249 

2.45 

S 

...  POM 

POM  i 
d 


1.20  P 
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DUSK  (Cupal) 

insect  repellent  cream 
ENERGEN  (R.H.M  Foods) 
crispbread 
brownwheat 
cheese 

rye  &  wheat 
F-plan 

brancrisp 
low  calorie  marmalade 

369g 

rolls  12 
20 

white  549-287,  wholemeal  549-279 
36 

sweetner  non  sugar 
Sweet'N  Low 

sachets 

125g 

ESQUIRE  (Fort  Sterling) 

facial  tissues  mansize 
EVE  (GB  Products) 

novelty  toothbrush  for 


457-457 

6  63(12) 

005-520 

Z 

088-260 

Z 

379-099 

z 

088-302 

z 

UOO- JZO 

192-229 

z 

549-279 

420-026 

8.38(24) 

z 

420-034 

9.40(24) 

z 

489-369 

3.37(12) 

s 

FUGYL  (May  &  Baker) 
injection 

100ml  20 
pack  size  change 


359-794    95.60(20)  S 


new  vanants 
HAEMOREX  (Cupal) 

ointment  20g  117-093 

HARMONY.  (Harmony  Foods) 

ginseng 

Chinese  red  7g  287-367 

peanut  butter      jar  lloz  199-562 
HENARA  (Henna  (Hair  Health)) 
henna 
setting  gel 

highlighting  colour 
black  cherry  549-5928  burgundy  549-iOO 
HOUSEPROUD  (Fort  Sterling) 
disenfectant  550ml  057-513 

kitchen  towels    twin  pack  483-453 
IMP  NGourment) 


11.40(10) 
7.02(12) 


2.09(12) 
4.30(12) 


0.88 


0.27 
0.27 


0.66 
0.59 
0.99 


0.45 
0.50 


KODAK  (Kodak) 
Ektra  camera  outfit 


men 

422-824 

5.40(12) 

S 

EYE  DEW  (Optrex) 

blue 

096-198 

11.64(12) 

S 

1.49 

P 

clear 

475-350 

11.64(12) 

s 

1.49 

P 

make-up  remover  pt 

ids 

187-195 

4.68(12) 

s 

0.67 

FAMEL  (Optrex) 

expectorant 

100ml 

301-937 

9.00(12) 

s 

1.15 

GSL 

200ml 

303-941 

13.93(12) 

s 

1.78 

GSL 

linctus 

110ml 

495-671 

9.00(12) 

s 

1.15 

P 

200ml 

495-689 

13.93(12) 

s 

1.78 

P 

pastilles 

096-867 

5.40(12) 

s 

0.69 

GSL 

honey  &  lemon 

438-010 

5.40(12) 

s 

0.69 

GSL 

FILTRO  NETO  (Pharmadass 

cigarette  filters 

10 

260-166 

21.00(30) 

s 

1.20 

1.97 
0.78 


POM 


FLUREX  (Cupal) 

tablets  16 

102-673 

7.15(12) 

S 

0.95  P 

FRIAR  TUCK  (Cupal) 

ginger  flavour 

064-758 

5.64(12) 

s 

0.75 

FRIKALETTS  (Granose) 

425g 

358-986 

9.09(12) 

Z 

I.Ol 

GRANOSE  (Granose) 

curry  425g 

366-492 

8.01(12) 

z 

0.89 

chicken  style, original 

dinner  bails  400g 

351-247 

8.55(12) 

z 

0.95 

fruit  snack  bars  25g 

288-464 

3.46(42) 

z 

O.ll 

savoury  puddings 

425g 

267-237 

10.80(12) 

z 

1.20 

cornish  style, original 

CUERLAIN  (Guerlain) 

highlighting  powder  27g 

392-944 

s 

9.00 

eglantine  549-386,glycine 

549-378 

8.13(12)     S       1.08  GSL 


soot  destroyer 

128-561 

2,21(12) 

S 

0.32 

IMPS  (Arcadian  Confections) 

liquorice  &  menthol 

cekatainer  carton 

25g 

482-273 

7.76(24) 

S 

0.52 

pellets  dispemnsers 

240-762 

3.58(24) 

S 

0.24 

JACKSONS.  (Jackson.Emest) 

pastilles 

Centurion  vitamin  C 

216-374 

3.71(12) 

s 

0.50 

GSL 

blackcurrant  5 56-266, orange  556-274 

JERICO  (Jerico  Dead  Sea  Salt) 

dead  sea  bath  salts 

1.5kg 

249-946 

s 

2.75 

mud 

450g 

250-480 

110 

s 

3.70 

JESS  (GB  Products) 

effective  September  1 

toothbrushes 

junior 

478-875 

6.00(24) 

s 

JOY  (Jean  Patou) 

eau  de  toilette 

30ml 

248-658 

8.37 

s 

15.50 

60ml 

248-666 

13.52 

s 

25.00 

vapomiser  natural  spray 

45ml 

248-674 

12.50 

s 

23.00 

90ml 

248-716 

20.30 

s 

37.50 

parfum 

flacon  vapomiser 

ioz 

336-651 

20.94 

s 

38.50 

KAO-C  (Cupal) 

diarrhoea  mixture 

adult 

064-691 

7.15(12) 

s 

095 

GSL 

child 

064-717 

6.40(12) 

s 

0.85 

GSL 

tableU 

077-297 

6.40(12) 

s 

0.85 

GSL 

KARVOL  (Crookes) 

inhalant  capsules 

10 

143-503 

7.35(12) 

s 

0.94 

P 

500 

143-511 

26.70 

s 

41.00 

P 

200 

271-205 

10.95 

S 

Ektralite 

400 

297-416 

16.90 

S 

450  style 

instant  print  film 

PR144-10 

068-700 

5.51 

S 

7.51 

PR144-10-2 

068-718 

10.44 

S 

.  14.22 

Disck  &  wnitc 

P&n&tomiC'X 

120 

149-633 

0.96 

s 

1.58 

135-36 

319-616 

l'58 

s 

2.60 

Plus-X  Pan 

135-20 

149-658 

1.18 

s 

1.94 

135-36 

149-666 

1.58 

s 

2.60 

Royal-X  Pan 

120 

323-618 

1.38 

S 

2.27 

Tri-X  Pan 

120 

149-641 

0.90 

s 

1.48 

135-20 

149-708 

1.18 

s 

1.94 

135-36 

149-716 

1.58 

s 

2.60 

Verichrome  Pan 

127 

149-575 

0.83 

s 

1.36 

120 

149-583 

0.83 

s 

1.36 

620 

149-591 

0.83 

s 

1.36 

110-12 

480-327 

0.87 

s 

1.43 

126-12 

149-617 

0.78 

s 

1.28 

126-20 

149-609 

1.08 

s 

1.77 

colour 

Ektachrome  64 

ER 135-20  & 

36'S  ONLY 

Ektachrome  1200 

EN  135-20 

328-054 

1.92 

s 

2.69 

EN135-36 

305-151 

2.75 

s 

3.86 

Ektachrom  duplicating  film 

roll 

494-849 

38.35 

s 

Kodachrome  64 

KR 135-36-2 

379-404 

9.76 

s 

13.30 

Kadocolour  VR 

100        CPl  35-24-2 

409-524 

3.32 

s 

4.56 

CPl  35-36-2 

433-805 

4.22 

s 

5.80 

200        CLl  10-24-2 

437-707 

3.00 

s 

4.12 

CLl  35-24-2 

470-278 

3.54 

s 

4.86 

400       CM  135-24-2 

408-047 

3.94 

s 

5.42 

Kodamatic  trimprint 

144-10 

339-739 

5.51 

s 

7.51 

144-10-2 

339-747 

10.44 

s 

14.22 

chemicals 

papers 

Ektachrome  22F 

12.7  X  17.8 

25 

257-642 

4.97 

s 

8.57 

20.3  X  25.4 

10 

324-269 

4.40 

s 

7.59 

100 

324-343 

39.40 

s 

61.79 

40.6  X  50.8 

10 

286-484 

16.62 

s 

50 

304-501 

78.96 

s 

22N 

20.3  X  25.4 

10 

348-748 

4.40 

s 

100 

431-874 

39.40 

s 

30.5  X  40.6 

10 

494-294 

10.06 

s 

50 

006-353 

47.82 

s 

40.6  X  50.8 

10 

072-363 

16.62 

s 

50 

072-371 

78.96 

s 

76.2  X  101.6 

10 

072-389 

61.45 

s 

Kodabrome  II  RC 

8.9  X  14.0 

100 

021-733 

5.38 

s 

12.7  X  17.8 

25 

466-557 

2.86 

s 

100 

018-812 

9.14 

s 

16.5  X  21.6 

100 

018-820 

14.16 

s 

20.3  X  25.4 

25 

019-968 

6.10 

s 

100 

020-347 

20.10 

s 

250 

323-402 

47.74 

s 

21  X  29.7 

50 

323-410 

12.37 

s 

24  X  30.5 

50 

323-436 

14.47 

s 

25.4  X  25.4 

250 

323-444 

62.42 

s 

30.5  X  50.8 

10 

323-386 

5.81 

s 

50 

323-535 

24.01 

s 

Panalure  II 

12.7  X  17.8 

25 

323-105 

3.81 

s 

20.3  X  25.4 

25 

323-188 

7.95 

s 

100 

323-212 

27.75 

s 

40.6  X  50.8 

50 

323-246 

54.29 

s 

video  cassettes 
extra  high  grade 
beta  L-750HGX 


195  min 

257-238 

5.13 

S 

VHS  E-180HGX 

180  min 

257-246 

5.13 

S 

standard 

Beta  L250 

65min 

257-253 

3.25 

S 

L500 

130min 

261-206 

3.77  • 

s 

L750 

195min 

263-905 

4.46 

s 

VHS  E60 

60min 

265-595 

3.25 

s 

E120 

120min 

268-888 

3.77 

s 

E180 

180min 

268-896 

4.46 

s 

E240 

240min 

279-257 

5.95 

s 

URATRIM  (Lagap) 

tablets 

500 

359-992 

30.75 

s 

LEMONEXA  (Cupal) 

lemon  flu  syrup 

100ml 

064-816 

8.65(12) 

s 

LITTLE  MISS  MUFFET.  (Ravina) 
hair  decorations 
ponytail  bands 
gingham  bow  916003    398-362     2.78(12)  S 
alice  bands  926032  &  $26033 
LOCKETS  (Mars) 
tubes 

eucalyptus  550-277,  menthol  550-285 
LUCAGIN  (Lagap) 
see  Lugacin 


POM 


I.  IS  P 


0.40 
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LUCACIN  (Lagap) 
(gentamicin) 
injection  80mg/2ml 


ampoules  5 

289-538 

6.37 

S 

25 

289-330 

31.82 

S 

MALIX  (Lagap) 

(glibenclamidej 

tablets  5mg 

1000 

299-453 

68.00 

s 

MAVALA  (Mavala) 

Correcteur  pen 

272-344 

7.20 

s 

3.99 

MELBROSIA   (Health  &  Diet  Food) 

for  women  (PLD)  30 

158-253 

20.65(6) 

s 

5.40 

1 5  size  only 

MELOIDS  NCrookes) 

lozenges 

489-856 

6.18(12) 

s 

0.79 

MELIUS  (Cupal) 

cough  mixture 

adult  small 

175-877 

8.43(12) 

s 

L12 

large 

175-885 

13.93(12) 

s 

L85 

junior  small 

175-893 

7.45(12) 

s 

0.99 

large 

175-901 

10.16(12) 

s 

L35 

METAMORF  561   (N.L  561 

Ubs) 

Met-SH  spray  herbal 

093-245 

3.40 

s 

METROLYL  (Ugap) 

(melronidazolej 

infusion  500mg/ 100ml 

bag  lOOmI 

320-689 

40.63(10) 

s 

MILLERS  (Miller  (UK)) 

natural  skin  care  range 

bath  preparations 

bath  foam  200ml 

211-656 

1.12 

s 

2  25 

bath  salts  Ikg 

211-664 

i  .00 

c 

3. 77 

refill  500g 

224-345 

0  61 

§ 

I  23 

combined  (normal)  skin  preparations 

almond  milk  200ml 

1 36-804 

1.12 

c 

2.25 

carotene  night  cream 

lOOmI 

104-273 

1.12 

s 

2.25 

limetree  blossom 

day  cream  100ml 

127-522 

1.12 

s 

2.25 

lotion  200ml 

136-796 

1.12 

s 

2.25 

dry  skin  preparations 

almond  oil  100ml 

298-752 

AO 

1.08 

o 

2.18 

almond  night  cream 

100ml 

060-756 

1.12 

s 

2.25 

camomile  lotion  200ml 

079-293 

1.12 

c 

2.25 

day  cream  lOOmI 

075-812 

1.12 

c 

2.25 

olive  oil  milk  200ml 

075-820 

1  12 

§ 

2  25 

walnut  oil  100ml 

298-737 

1  08 

§ 

2  18 

200ml 

298-745 

1.81 

s 

3.64 

face  masks  100ml 

136-812 

1  48 

s 

2  99 

greasy  skin  preparations 

avocado  night  cream 

100ml 

101-097 

1.12 

2.25 

cucumber  milk  200mi 

102-681 

1.12 

s 

2.25 

witch  hazel  day  cream 

100ml 

101-139 

1.12 

s 

2.25 

lotion 

200ml 

102-285 

1.12 

s 

2.25 

haircare  preparations 

conditioner  200ml 

298-778 

1.30 

s 

2.62 

shampoo  200ml 

178-517 

0.94 

s 

1.89 

treatment  shampoo 

200ml 

184-788 

1  1 2 

o 

■>  1^ 

i..£.J 

hand  care  preparations 

Klovex  (for  cracked  skin) 

30g 

178-509 

1.12 

„ 

2.25 

rose  glycerin  cream 

100ml 

178-475 

0.75 

s 

l.SI 

skin  care  preparations 

aftershave  cream  100ml 

178-442 

1.48 

s 

2.99 

body  milk  200ml 

136-820 

1.12 

s 

2.25 

massage  oil  200ml 

136-838 

0.94 

s 

1.89 

rose  wayer  200ml 

136-846 

0.75 

s 

1.51 

500ml 

178-418 

1.30 

s 

2.62 

suntan  preparations 

after  sun  100ml 

284-877 

1  26 

2  54 

factor  4  milk  200ml 

279-679 

1  81 

§ 

3  64 

oil  100ml 

279-646 

1.08 

s 

2.18 

200ml 

279-661 

1.44 

s 

3.64 

MOLTON  BROWN   (Molton  Brown) 

bath  products 

bath  milk  50ml 

178-285 

c 

0.95 

300ml 

178-327 

5  75 

body  lotion  50ml 

177-816 

§ 

0  95 

300ml 

177-881 

s 

4.50 

oil  50ml 

177-709 

s 

0.95 

300ml 

081-133 

s 

5.25 

bubble  bath  50ml 

178-095 

s 

0.95 

orange  grove 

300ml 

178-152 

4  50 

orange  grove 

soap                set  of  3 

178-699 

3  50 

magnolia  796-373,orage  grove  796-367 

talcum  powder  lOOg 

178-749 

s 

3.50 

magnolia  796-391, orange  grove  796-383 

hair  care  pruducts 

conditioning  rinse  50ml 

308-221 

s 

0.95 

300ml 

077-743 

s 

3.25 

treatment 

cream  100ml 

077-727 

s 

2.50 

hair  oil  aromatic  50ml 

081-091 

s 

2.30 

nettle  deep  shine  50ml 

320-853 

s 

2.30 

shampoo  50ml 

178-954 

s 

0.95 

POM 
POM 


POM 


POM 


seaweed  setting  lotion 

50ml 
300ml 

setting  gel  100ml 
make-up  range 
blusher 

eye  pearls  irridescent 

pencils 

shadow 
wsoft  Shade  trio 
face  powder 
lip  pencil 
lipshine 
lipstick 
mascara 

moisturiser  tinted 
skin  care  preparations 
clarify  50ml 
cleanser  50ml 
150ml 

moisture  retainer  50ml 
protect  50g 

1  571-018.  2  571-000 
tone  50ml 
/  570-978.  2  570-960 

300ml 
/  549-m6,  2  548-990 
150ml 

suntan  preparations 
east  wind  island  after  sun 
300ml 

fire  island  sun  oil  300ml 
palm  island  sun  lotion 

300ml 
parasol  hair  protector 

300ml 
shady  island  sun  block 


297- 
081- 
306- 

083- 
083- 
177- 

083- 
083- 
350- 
081- 
081- 
083- 
083- 


081- 
081- 
160- 
257- 

193- 

219- 


•366 
•075 
•829 

■733 
•667 
•931 

•725 
•840 
•660 
•141 
•158 
•659 
•881 

•935 
•919 
•927 
200 
•477 

433 

493 

901 


Soft  Shade 

miscellaneous 
French  soaps 

headbands 


hair  knots 


Molton  Browners 
cotton 


trio 
100ml 

lOOg 
600g 
batik 
silk 
stretch 
dayglow 
small 
large 


iinch 
inch 
}inch 
inch 


177-1 

083^ 
214 

061- 
077- 
109- 
109- 
094 
094- 
066- 
066- 

178- 
177^ 
154 
156- 


towelling 

MULTONE  (Cupal) 

NAZEX  (Cupal) 

nasal  syrup 
NIGROIDS  (Arcadian  Confections) 


•725 
•296 

424 

156 
•801 
•736 
•110 
094 
■795 
761 

970 
■485 
963 
307 


lOO's     3 15-; 


20ml  190-371 


dispenser 
NORATEX  (Norton,H.N.) 

(distributors  Farillon) 

cream 
NOVASIL  (Cupal) 

suspension 
N'  TONIC  (Cupal) 

nerve  tonic  syrup 
NUROFEN  NCrookes) 

tablets  200mg 


369-488 


40g  168-658 
095 
028 


423-1 


438-1 


OLEO  (Fullwood  &  Bland) 

butter  colouring        Igal  062-737 
OPTREX  (Optrex) 
contact  lens  care 
complete  range 

&  digital  thermometer 
eye  care 
baths 

drops  10ml 
18ml 

emergency  eye  wash 
lotion  110ml 
with  eye  bath  110ml 
300ml 

make-up  remover 

cream  28g 


mask 


singles 
6 


omtment 
lens  cloth 
ORAL  B   (Oral  B  Labs) 
toothbrushes 
32 

ORCHID  (Fort  Sterling) 

toilet  rolls  2  pack 

OWBRIDGE'S  (Chefaro) 
effective  September  1 


202- 
085^ 
301^ 
452^ 
202^ 
202^ 
357^ 

414 
319- 
319- 
202- 
202- 


•796 
•662 
168 
003 
•747 
•770 
301 

433 
■475 
483 
788 
804 


489- 


...(10) 
...(10) 


7.91(12) 
7.91(12) 
3.58(24) 

0.31 

7.38(12) 

7.91(12) 

4.75(12) 
8.77(12) 


3.29(12) 
9.21(12) 
11.42(12) 
16.72(12) 
9.30(12) 
10.91(12) 
16.83(12) 

12.59(12) 
415(12) 
18.51(12) 
10.91(12) 
3.29(12) 


5.03(12)  S 
7.10(24)  S 


0.95 
3.15 
2.25 

5.10 
3.20 
3.20 

5.75 
5.10 
3.20 
3.20 
3.50 
3.85 
5.10 

4.00 
0.95 
5.50 
8.00 
0.95 

0.95 

6.50 

4.00 


4.25 
4.95 

5.25 

3.25 

5.75 
3.25 

0.80 
1.60 
5.50 
8.00 
2.50 
3.95 
2.95 
5.95 

9.00 
9.50 
1.20 
1.25 

1.05  P 

1.05  P 

0.24  GSL 


...  GSL 

0.98  GSL 

1.05  GSL 

0.65  P 

1.20  P 

12.00 


0.42 

1.19  P 

1.46  P 

2.05  GSL 

1.19  GSL 

1.39  GSL 

2.15  GSL 

1.61 
0.53 
2.37 
1.39  P 
0.42 


camomile  796-343.daily  796-326,rosemary  796-318 

300ml    077-719      ...  S  3.25 

camomile  796-359,rosemary  796-342 

daily  300ml    178-962      ...  S  3.15 


cough  syrup 

lOOml 

206-888 

0.77 

S 

1.15 

GSL 

150ml 

197-756 

0.97 

S 

1.45 

GSL 

OZ  (Ethico) 

bath  cleaner 

125ml 

126-243 

6.75(10) 

S 

kettle  descaler 

200ml 

094276 

6.61(10) 

S 

shower  jet  cleaner 

188-524 

3.41(10) 

S 

PARMID  (Lagpa) 

tablets  lOmg 

500 

419-036 

16.40 

S 

POM 

PASTEL   (Fort  Sterling) 

facial  tissues 

489-229 

2.35(12) 

S 

foil 

dozen 

050-732 

12.49(6) 

S 
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PASTILAID  (Arcadian  Confections) 
indigestion  pastilles 

cartons 

PIFCO  (Pifco) 
No.l  air  cleaner  &  filter 
baby  bottle  warmer  1109 
complexion  care  kit 
electric  blankets 
Fleecy  warm 

de  luxe  single  6533 
double  6534 
standard  single  6531 
double  6532 
Nitetime  sing  6401 
facial  brush  1667 
hair  stylers 
crimper  1192 
speed  curl  1190 


341-644      2.97(12)      S       0.40  GSL 


171-652 
450-502 


483-925 
483-933 
483-719 
483-735 


7.14 
7.25 


13.67 


12.36 
15.62 


337-428  3.77 


232-546 
368-530 


7.79 
4.08 


steam  styling  brush  1189,  &  travel  hairsetter  1196 
hair  dryers 

Broadway  2802    041-921      6.49  : 

Manhattan  2803    069-096     7.79  : 

New  Yorker         2801     069-104      5.84  : 
types  Cosmopolitan  2981,  Executive  2982,  Orbit 
2983,  Super  +  8  2975 
massage  footbath       1569    374-421     18.88  I 
Nailcare  1668    272-229     6.35  ! 

weighing  scales 
digital  1580    371-914    21.74  I 

PROLUTON  DEPOT   (Schering  Chemicals) 

syringes  250mg  &  500mg  only 
Q-PANOL  (Cupal) 


suspension 

60ml 

291-807 

6.17(12) 

S 

0.82 

P 

tablets 

173-286 

3.92(12) 

S 

0.52 

GSL 

RAYGLO  (Cupal) 

chest  rub 

234-252 

4.89(12) 

S 

0.65 

GSL 

laxative  tablets 

36 

234-260 

5.12(12) 

S 

0.68 

P 

toothache  tincture 

234-278 

5.12(12) 

S 

0.68 

GSL 

worm  elixir 

28ml 

234-286 

5.64(12) 

S 

0.75 

P 

lOOmI 

476-283 

8.65(12) 

S 

1.15 

P 

REGULETTS.  (Cupal) 
laxative  tablets  red  ring 
bottle  small    236-125     3.53(12)     S  0.47 

large    236-133     5.12(12)     S  0.68 
ROGER  &  GALLET  (Bergal) 
L'Homme 
moisturising  sun  tan  emulsion 

factor  4  75ml     158-246      ...  S  6.75 

protective  sun  stick 
factor  10  25ml     156-422      ...  S  4.95 

SAFEGUARD  NFort  Sterling) 

antiseptic  500ml    050-682     3.22(12)  S 

SAUSFRY  (Granose) 

500g    046-896    25.20(20)     Z  1.68 

SCOOT  (Garotta) 
animal  &  bird  deterrent 

lOOg    186-882      ...  S  1.12 

SHIELD.  (Lever) 
deodorant  soap  large 
pink  marbled 
ivory  549-303 
family 

pink  marbled 
ivory  549-295 
SILKIENCE  (Gillette) 
hair  conditioner       100ml    444-703      7.76(12)  S 
all  types  938-290.extra  body  938-282 Jrequent  use  550-525 

200ml    444-752    11.21(12)  S 
all  types  938-274, extra  body  938-266 Jrequent  use  550-517 
self  adjusting  shampoo 

125ml    010-116     6.19(12)  S 
extra  body  834-747 Jrequent  use  549-6348regular  834-754 

250ml    010-132    10.31(12)  S 
extra  body  834-7218frequent  use  549-626. regular  834-739. 
SOLMIN   (Reckitt  &  Colman) 
effective  August  13 


GSL 
GSL 


tablets  24 

055-236 

14.95(24) 

S 

0.98 

GSL 

48 

058-164 

10.67(12) 

S 

1.40 

GSL 

SOOTH  TAN  (Cupal) 

cream  factor  5  50g 

415-463 

10.16(12) 

S 

1.35 

lotion  lOOml 

074-898 

14.30(12) 

S 

1.90 

oil  factor  4  lOOmI 

074-914 

14.30(12) 

S 

1.90 

SOYAPRO  (Granose) 

385g 

421-354 

10.44(12) 

z 

1.16 

beef.chicken 

weiners  385g 

421-362 

10.44(12) 

z 

1.16 

STAG   (Fullwood  &  Bland) 

anatto  Igal 

270-066 

S 

10.50 

STREPSILS  (Crookes  Products) 

with  vitamin  C  24 

045-559 

7.43(12) 

s 

0.95 

GSL 

SUN  'N  BREEZE  (Cupal) 

lip  cream 

077-206 

5.12(12) 

s 

0.68 

GSL 

SUN  'N  SEA  (Cupal) 

cod  liver  oil  capsules  50 

061-127 

7.91(12) 

S 

1.05 

GSL 

SWEET  BREATH  (Haywood) 

entire  entry 

TERTROXIN  (Glaxo) 

tablets  20mcg  100 

283-341 

0.90 

s 

POM 

THROATIES  (Arcadian  Confections) 

pastilles  cekatainers 

033-183 

3.34(12) 

s 

0.45 

GSL 

sachets 

286-963 

3.84(24) 

s 

0.26 

GSL 

TOTAVIT  (Cupal) 

multivitamin  capsules  30 

290-403 

8.65(12) 

s 

1.15 

GSL 

TRANSCARE  (Smith  &  Nephew) 

contact  lens  care  pack  for  hard  & 

gas  permmeable  lenses 

158-196 

2.87 

s 

4.95 

TRIMOGAL  (Lagap) 
{trimethoprim) 
tablets 

200mg  100 
TUNES  (Mars) 
tubes 

blackcurrant  550-293 
TYROCANE  (Cupal) 
antiseptic  lozenges  15 
family  pack  30 
paediatric  1 5 

ULCAID  (Cupal) 
mouth  ulcer  gel 

tablets 

VANTAGE  (Vestric) 
cough  linctus  125ml 
baby  care  range 
nappy  pads  disposable 

20 

family  health  range 
antibacterial  face  wash 
200ml 

hair  care 
styling  mousse  150ml 
VIROL  (Optrex) 

malt  extract  290g 

malt  rusks  200g 
VITATHONE  (Cupal) 

chilblain  cream 

tablets 
WATER  PIK  (R.C.L) 

oral  irrigator  with 
rechargeable  battery 

mini 

slimline 
combi 
toothbrush 
WHOLE  EARTH  (Harmon) 
100%  fruit  jam 
no  added  sugar 
blackcurrant       1 2oz 
mixed  berry  12oz 
raspberry  1 2oz 

strawberry         1 2oz 
sugar  free 
baked  beans  440g 
orange  crunch  cereal 
mince  pie  filling  12oz  only 
WINCARNIS   (Colman's  of  Norwich) 
effective  September  10 
tonic  wine  310-904 
WITCH  (Gourmet) 
soot  and  smoke 
abater  6oz  311-084 

YARDLEY  (Yardley) 
E.S.P 

Diamond  Glaze  nail  enamel 

603  434-977 
rose  crystal  550-1 1 l.scorpio  creme  550-103,solar  flare 
550-1 29,starry  pink  550-095 
new  variants 
YE  OLDE  FASHIONED  (Haywood) 

entire  entry 
10  HOUR  (Cupal) 
cold  &  flu  capsules 


294-678 

3,91(12) 

S 

0.52 

P 

101  0  10 

6.02(1 2) 

S 

0.80 

488-429 

3.91(12) 

S 

0.52 

GSL 

051-003 

5.87(12) 

s 

0.78 

GSL 

064-873 

5.42(12) 

s 

0.72 

P 

370-981 

6.81(12) 

s 

0.85 

370-874 

11.04(12) 

s 

1.69 

291-161 

8.28(12) 

s 

1.05 

236-430 

15.21(12) 

z 

1.69 

236-448 

.  8.54(12) 

z 

0.89 

305-540 

7.15(12) 

s 

0.95 

GSL 

305-557 

7.15(12) 

s 

0.95 

P 

477-513 

28.39 

s 

41.00 

350-132 

43.58 

s 

62.75 

350-132 

43.58 

s 

62.75 

351-684 

19.48 

s 

27.95 

Foods) 

269-159 

8.90(12) 

z 

0.99 

269-167 

8.42(12) 

z 

0.94 

274-134 

8.90(12) 

z 

0.99 

281-485 

8.90(12) 

z 

0.99 

278-879 

9.54(24) 

z 

0.53 

444-109 

7.11(12) 

z 

0.79 

20.74(12)  S 


2.29(12)      S  0.47 


0.782 


1.35 


16    097-220      7.38(12)      S       0.98  P 


This  weeks  changes 


ACNIDAZIL  (Janssen) 

(niconazole  2%wlw,  benzoyl  peroxide 

cream                      5g  370-759 

20g  370-767 

ADDIS  (Addis) 
baby  goods 
baby  brush  &  comb 


5%wlwl 

0.58  S 
2.31  S 


1.00  P 
3.99  P 


3033 

441-634 

10.43(12) 

S 

1.50 

baby  bath  brush 

9761 

356-741 

46.96(12) 

S 

6.75 

nappy  pail 

9637 

356-782 

31.30(12) 

S 

4.50 

nursery  set 

9697 

356-790 

107.83(12) 

S 

15.50 

pot 

7082 

356-808 

13.57(12) 

S 

1.95 

trainer  seat 

7083 

477-984 

14.96(12) 

S 

2.15 

bath  brushes 


back  brush  5039 

&  6036 

d 

bath  brush 

5036 

050-153 

10.09(12) 

S 

1.45 

a 

5038 

d 

bath  set  6026,decorated  6034 

brush  set  6033 

d 

combs 

5in 

4225 

044-388 

1.12(12) 

S 

0.16 

62n 

4226 

141-069 

1.33(12) 

s 

0.19 

7in 

4227 

158-048 

1.88(12) 

s 

0.27 

8in 

4228 

169-276 

afro 

4051 

251-033 

4^52(12) 

s 

0.65 

a 

metal  52n 

4504 

357-947 

3.83(12) 

s 

0.55 

barber 

4506 

357-939 

3.83(12) 

s 

0.55 

dress  61  in 

4505 

357-954 

3.83(12) 

s 

0.55 

talc 

4507 

357-962 

3.83(12) 

s 

0.55 

nylon  c/f  6in 

4236 

356-998 

2.71(12) 

s 

0.39 

7in 

4237 

201-582 

3.41(12) 

s 

0.49 

Sin 

4238 

356-956 

3.83(12) 

s 

0.55 

fine  5in 

4135 

356-980 

2.02(12) 

s 

0.29 

6in 

4136 

211-722 

2.71(12) 

s 

0.39 

medium 
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1754 

365-593 

1.74(12) 

S 

0.25 

a 

soap  box  7026 

174-565 

2.45(12) 

S 

0.35 

toilet  roll  holder  9804 

1700 

175-364 

1.74(12) 

S 

0.25 

toothbrushes 

1750 

333-419 

2.58(12) 

S 

0.37 

denture  316 

1751 

338-574 

2.58(12) 

S 

0.37 

Disney 

pintail         4134    126-045     3.83(12)     S  0.55 
tailcomb       4130    357-079      2.78(12)      S  0.40 
polypropylene 

carded  5in  c4202 
Supa  Comb  assorted  4511  &  tortoiseshell  4512 
tailcomb  4220    236-216      1.39(12)      S  0.20 

Dressers  for  hair 
barrettes  602,  603,  604,  605 
clips  606 
day  net 
foam  curler 
hair  grips 
hair  pins  60mm 
70mm 
metal  pins  1702 
pins  633  &  634 
plastic  pins 

large 
rollers 

ball  end  medium  (4)  1801  &  large  (3)  1802 
plastic  no  ball 
medium  (7)  1901 
large  (4)  1902 
ex.large  (4)  1903 
spiral  curlers 

1300,  1301  174-573 
1302  &  1303 
slides 

620,  621,  622,  623,  630,  631,  632 

662  252-833 
Little  Dresser      660  310-896 

661  359-638 

for  nails-emery  boards  956  &  955,  clipper  951  &  toe  952, 
files  sapphire  959  &  stainless  958,  pliers  950,  scissors 
953  &  cuticle  954,  twezers  957 
hair  bands  flat  640  &  round  641 
hair  bandeaux  650  &  651 
hairbrushes  ladies 
Hop  Foil  Boudoir  3460,  3461  &  3462 
beauty  range 


1753  365-585 


298-364 
322-578 


2.02(12) 

S 

0.29 

(3)  1802 

3.13(12) 

S 

0.45 

3.13(12) 

S 

0.45 

4.10(12) 

S 

0.59 

2.45(12) 

s 

0.35 

1.74(12) 

s 

0.25 

2.45(12) 

s 

0.35 

bristle  3181 
bristle  rubber  cushion 
3201 

3343 

quill-n-bristle  3272,3274 
all  round  bristle  3334 
dressers  brushes 

HC3133 


470-682    17.74(12)      S  2.55 


6.61(12)      S  0.95 


251-017 

all  round  HC31I8,  curl  brush  HC3112  &  HC3123,  handy 

all  round  HC3091 
hi-styling  HC3135  029-207 
loose  curl  083-121 
medium  curl  HC3562  363-077 
nylon  HC3186,  pintail  HC3113, 
quill  all  round 

  185-819 

411-157 


HC3 1 25 
quill  comb  HC4021 
radial  HC3326 
stylemaster  HC3126 
tught  curl  HC3561 
travel  HC3291 


147-025 
363-101 
411-132 

junior  radial  3382,  beauty  3468,  continental  3378,  easy 
grip  3190,  gaytime  3102,  junior  continental  3211,  junior 
rubber  cushion  3202,  plastic  all  round  311,,  popular 
3450,  rubber  cushion  3178,  wire  pin  3371,  slimline  3470 
twist  3108,  wig  brush  3271 

week-ender  hairbrush 

212-878 


3120 

ladies  hairdresser  range 
5  row  classic  3129 
7  row  classic  3130 
(extra)3131 


3.41(12)  S 


3132 
3393 
3392 
3396 
3391 
3136 
3114 


airstream 
dual  master 
grip-dri 
hi-styler 
hair  styler 
slim  styler 
vent  angle 

(handbag)3104 
vent  axial  3119 
vented-quill  3121 
Wet  Brush 

handbag 
3377 

men's 
grooming  set  6051 


374-512 
374-520 
143-321 
362-863 
374-538 
374-546 
028-985 
083-113 
322-420 
374-439 
143-339 
374-454 
374-470 

305-813 
305-821 


10.09(12) 
13.22(12) 
15.65(12) 
13.22(12) 
19.13(12) 
15.65(12) 
15.65(12) 
13.15(12) 
11.48(12) 
13.84(12) 

9.67(12) 
16.35(12) 

9.67(12) 

15.65(12) 
20.88(12) 


0.49 

1.45 
1.90 
2.25 
1.90 
2.75 
2.25 
2.25 
1.89 
1.65 
1.99 
1.39 
2.35 
1.39 

2.25 
2.99 


15.93(12)     S  2.29 


257-899 

clubman  3352,  rubber  cushion  bristle  3079,  nylon  3069 
wood  3243. 
William  Addis-delete  entire  range 
hair  care 

curl  clips  1701 
ladies  hairbrush  sets 
bird  6354,  butterfly  6353,  decorated  6348  &  6356 
classic  6030    418-772    23.58(12)  S 

little  miss  hairbrush         369-801     10.09(12)  S 
denim  6225,  luxury  6351,  poppy  set  6355,  styling  6222 


3.39 
1.45 


vent  angle 
nail  brushes 
bristle/nylon 
double  duty 
finger  row 
grippy 


6014    418-731    23.58(12)     S  3.39 


116    358-002  10.09(12)  S  1.45 

1069    357-996  4.80(12)  S  0.69 

1084    359-513  4.80(12)  S  0.69 

1068    359-547  4.80(12)  S  0.69 

five  Vow  1026,  handy  1003,  luxury  1005,  nylon  1001,  veg 
1010. 


sundries 
all  purpose  bowl  7027 
beaker  9744  &  7010 
denture  bath         7004  191-759 
Donald  Duck  holder  7002 
jug  9a739 

meausring  jug       9943  404-640 
Mickey  Mouse  holder  7001 
mirror  5105 

360-149 


359-927      4.80(12)  S 
3.69(12)  S 


.13(12) 


3.90(12) 


083-097     2.16(12)  S 


0.53 


1.60 


0.56 


0.62 


7.65(12) 

S 

1.10 

a 

5.91(12) 

S 

0.85 

a 

5.91(12) 

S 

0.85 

d 

4.52(12) 

S 

0.65 

a 

3.13(12) 

S 

0.45 

d 

6.61(12) 

S 

0.95 

a 

5.91(12) 

S 

0.85 

a 

6.61(12) 

S 

0.95 

12 

109-439 

5.34(12) 

S 

0.68 

P 

24 

140-285 

8.80(12) 

S 

1.12 

P 

48 

140-434 

7.50(6) 

S 

1.91 

P 

48 

011-601 

9.74(12) 

S 

1.24 

P 

96 

011-619 

7.50(6) 

S 

1.71 

P 

320-309     6.21(12)     S       0.79  P 


toothbrush  holder  &  beaker  7805  &  7806 
toiletries 

bath  cubes  7097,  bubble  factory,  lighthouse,  marker  buoy 
pillar  box  211,  police  box  214,  punch  &  judy,  telephone 
box  213,  traffic  cone,  powder  bowl  7099,  shampoo  209, 
talcum  208. 

monster  bubble  bath 

229    215-442      7.43(12)      S  0.95 

Sergent  Soaky 

bubble  bath        198    223-420     7.43(12)     S  0.95 
ANADIN.  (International  Chemical) 
effective  September  1 
capsules 
maximum  strength 


16's  &  36's  only 
tablets 


50's  &  lOO's  only 
ANBESOL  (International  Chemical) 
effective  September  1 
oral  antiseptic  6ml 
ASCORBIC  ACID 

delete  Iverol 
AUTAN   (Bayer  Consumer) 
skin  spray  100ml 
stick  22.5ml 
BATH  JOYS  (Addis) 
bath  gel  II  915 
salts  750g  917 
soap  (2)  lOOg  918 
in  dish  919 
with  spray  cologne 
920 

talc  250g  916 
BELCROY  (Macarthys  Surgical) 
effective  August  20 
feeder  368-936 
BENZOYL  PEROXIDE  (see  Acnidazil) 
BISMAG  (International  Chemical) 
yeffective  September  1 
tablets  75  031-583 

165  031-591 
BROFLEX  (Bio-Medical) 
effective  September  I 
syrup  II    240-457  6.30 

CLERZ  (CooperVision) 
effective  September  1 
contact  lens  comfort  solution 

10x1  dose    086-520  0.77 
COAL  TAR  (see  Psorin) 
CODANIN   (International  Chemical) 
effective  September  1 
tablets  25  147-850 

COGENTIN   (Merck  Sharp  &  Dohme) 

tablets  2mg  100  size  only 
COLESTID  (Upjohn) 

250g  size  only 
COLORFAST  (Max  Factor) 
yelTective  August  20 
long  lasting 
blusher 
eye  liner 
shadow 


1.76 


5.66(12) 
9.35(12) 


0.72 
1.19 


1.10 


GSL 
GSL 


POM 


5.46(6) 


U9  PCDI 


lipstick 
nail  enamel 
COVONIA   (Thornton  &  Ross) 
effective  September  3 

bronchial  balsam  150ml 
CULMAK  (Addis) 

shaving  accessories 
bowl  7046 
bowl  &  brush  7047 
set  7049 
soap  refill  7045 

shaving  brushes 
Chum 


040-279 

2.464 

S 

4.25 

324-657 

2.174 

S 

3.75 

040-717 

1.71 

S 

2.95 

duo 

015-032 

2.29 

S 

3.95 

wand 

039-438 

1.71 

S 

2.95 

047-324 

1.71 

S 

2.95 

047-746 

1.594 

S 

2.75 

322-537     5.53(12)     S       0.98  P 


Junior 
Major 
Plus 
Prince 
Senior 
Spartan 
Vega 
brush  set 
weith  mug 

7 


5504 
5502 
5510 
5506 

5505 
5501 
5512 


083-279 
083-287 
246-694 
083-295 

063-875 
063-842 
031-179 
063-909 

063-883 
063-834 
031-187 
287-086 
122-879 


12.52(12) 
25.74(12) 
33.74(12) 
6.88(12) 

16.35(12) 
10.43(12) 
11.83(12) 
20.52(12) 

17.04(12) 
9.74(12) 
11.83(12) 
40.00(12) 
52.17(12) 


1.80 
3.70 
4.85 
0.99 

2.35 
1.50 
1.70 
2.95 

2.45 
1.40 
1.70 
5.75 
7.50 


409-326 

17.16(12) 

S 

2.19 

a 

001-891 

9.24(12) 

S 

1.19 

168-542 

18.70(12) 

s 

2.39 

a 

195-156 

6.65(12) 

s 

0.85 

197-616 

6.65(12) 

s 

0.85 

a 

202-549 

3.60(12) 

s 

0.46 

209-577 

14.79(12) 

s 

1.89 

180-901 

6.65(12) 

s 

0.85 
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DARANIDE  (Mercic  Sharp  &  Dohme) 

tablets  50mg  500's  size  only 
DECADRON    (Merck  Sharp  &  Dohme) 

tablets  500's  only 
DESERPIDINE 

delete  Enduronyl 
DITHRANOL  (see  Psorin} 
DRISTAN   (International  wchemical) 
effective  September  I 
tablets  12    006-155      6.44(12)  S 

ECUPSE  (Franklin  Medical) 

hairling  spray  635500  176-982  4.39  S 
EDECRIN   (Meercl  wsharp  &  Domme) 

tablets  500's  only 
ENDURONYL  (Abbott) 

entire  entry 
EUTONYL  (Abbott) 

entire  entry 
FEMINAL   (Franklin  Medical) 
urine  collection  set  161-539      7.50  S 

spare  bags  100     138-958     12.00  S 

FERROUS  SULPHATE 

delete  IBerol\ 
FUCKER  (Addis) 

FRENCH  OF  LONDON   (French  &  Scott) 
balsam  hair  treatment 

142ml    430-504     6.05(6)  S 

11  only 

hair  colourstreak  430-520  4 

health  &  beauty  mask         370-437  2 
henna  conditioning  treatment 
230ml 


henna  shampoo 
herb  foam  bath 
shampoos 
Bonne  Sante 


230ml 
II 

142ml 
11 
112g 


106-559 
106-518 
139-519 

401-943 
139-501 
104-844 


cream  tubes  olive  oil 


for  men 

medicated 

rum 
liquid 


142ml 
142ml 
142ml 
II 


473-868 
473-850 
104-885 
288-159 


610 
784 


Cedar  Wood 
aftershave 


100ml 
200ml 
35ml 


atomiser 
body  splash 

shampoo  250ml 
Cologne  100ml 
deodorant  body  spray 
125ml 

pre-elelctric  100ml 
soap-on-a-rope    1 50g 
talc  lOOg 
200g 

CRE-SOL  (Gre-Solvent) 
jelly  personal  226g 
economy  Ik 
5k 

GRE-SOLVENT  (Gre-Solvent) 
barrier  crean  (dry  work) 
5k 


394- 
394- 
244- 
202- 
208- 
394- 

208- 
113- 
162- 
398- 
113- 

080- 
114- 
114- 


paste 


6.3k 
800g 
12.5k 


3.18k  only 
HAG   (General  Foods) 
decaffeinated  coffee 
ground  &  roasted  l/2lb 
filter  fine  l/21b 


20(6) 
60 

55(6) 
55(6) 
80(2) 

37(6) 
85(2) 
36(6) 


53g     104-836  5.90(12) 


37(6) 
72(6) 
72(6) 
45(2) 


GALENOMYQN  (Galen) 

tablets  1000  only 
GALLERY   (Gallery  Cosmetics) 
beaty  care  brush  kits 

scissors  only 
cosmetics 

face  creations  479-832 

face  powder  translucent  only 
instant  cover  up  stick  001-511 

GOYA  (Goya) 
Aqua  Manda 

toilet  soap  4    088-435  0 

body  &  bath  range 
Amie 

body  spray  490- 
Entice 
after  bath  lotion 

250ml  360- 
body  spray        75ml  360- 

creme  bath  250ml  only 
foam  bath       250ml  360- 
talc  lOOg  360- 

Kachina 
after  bath  lotion 

250ml  361- 
body  spray        75ml  369- 

vcreme  bath  250ml 
foam  bath       250ml  361- 
talc  lOOg  369- 

Pirouette 
after  bath  lotion 

250ml  369- 
body  spray  75ml  369- 
talc  lOOg  369- 


IJ5 

1.25 
4.75 

1.70 
1.70 
.7.20 

1.65 
6.35 
1.65 


1.45 
4.75 


S 

1.67 

S 

0.48 

0.724 

S 

1.25 

0.724 

s 

1.25 

0.724 

s 

1.25 

0.724 

s 

1.25 

0.724 

s 

1.25 

0.724 

s 

1.25 

0.724 

s 

1.25 

0.724 

s 

1.25 

0.724 

s 

1.25 

0.724 

s 

1.25 

0,724 

s 

1.25 

0,724 

s 

1.25 

0,724 

s 

1.25 

1.304 

s 

2.25 

1.884 

s 

3.25 

1.159 

s 

2.00 

1.304 

s 

2.25 

0.84 

s 

1.45 

1.71 

s 

2.95 

0.84 

s 

1.45 

1,304 

s 

2.25 

1,362 

s 

2.35 

0,724 

s 

1.25 

1,13 

s 

1.95 

5.95(12) 

s 

0.74 

4.68(12) 

s 

1.83 

3.93 

s 

5.88 

4.88 

s 

6.83 

s 

9.40(12) 

s 

1.17 

7.40 

s 

11.06 

instant  freeze  dried 

lOOg  428-243.    18.86(12)  Z 

spray  dried  50g  421-784     9.42(12)  Z 

lOOg  421-792    37.10(24)  Z 

200g  428-227     18.30(6)  Z 

HANSON  (Hanson) 
bathroom  scales 


75 

249-961 

S 

6.48 

a 

75F 

249-979 

S 

6.48 

79 

363-903 

s 

5.78 

82 

364-067 

s 

5.78 

302 

382-564 

s 

7.29 

800 

399-139 

s 

11.75 

type  71H,  303,  304,  305,  600,  937,  985  & 

d 

calorie  counter  168 

diet  scales  269 

363-929 

s 

4.79 

a 

HYDROCORTONE   (Merck  wsharp  &  Dohme) 

cream  1%  15g 

i 

HYDROSALIC   (Merck  Sharp  &  Dohme) 

tablets  25mg  lOO's  &  50mg  lOO's  only 

i 

JUST  NATURAL  (ASddis) 

bath  foam  500ml 

496-273 

10.95(12) 

s 

1.40 

a 

conditioner  125ml 

449-538 

6.65(12) 

s 

0.85 

200ml 

449-546 

9,00(12) 

s 

1.15 

hand  &  body  lotion 

200ml 

115-030 

9.00(12) 

s 

1.15 

i 

shampoo  340ml 

036-913 

7,04(12) 

s 

0.90 

a 

LANACANE  (Combe) 

moisturising  bath  oil 

125ml 

270-280 

14,43(6) 

s 

3.95 

i 

MACARTHYS   (M.ACARTHYS  WSurgical) 
effective  August  20 
heel/elbow  protectors 

.    standard  2     246-033  5.62 

large  2    252-916  5.62 

nursing  nipple  shield     pr    369-207  2.07 
MACPAK   (Macarthys  Surgical) 
effective  August  20 

drainage  bags  21  capacity 


s 

0.90 

No.l 

10 

349-753 

2.93 

s 

a 

No.3 

5 

349-829 

3.68 

S 

s 

1.65 

No.4 

10 

349-969 

3.46 

S 

s 

1.45 

No.5 

10 

349-977 

2.95 

S 

26.33 
16.60 


2.99 
0.67 


0.20 


MACRODOM   (Macarthys  Surgical) 
effective  August  20 
incontinence  sheaths 

box  of  50  142-554 
Sin  with  strap  25  368-787 

MACROM   (Macarthys  Surgical) 
effective  August  20 
breast  shell  pr  368-621 

gloves  368-605 
medicine  measure 

polypropylene  368-688 
MARY  QUANT   (Gala  Cosmetics  &  Fragrances) 
effective  August  20 
Action  L,ASH  WATERPROOF 
mascara  115-907      1.225  S 

applicator  kit  only 
Blush  Baby  compact  168-955      2.366  S 

blush  stroke,  crayon  stick  &  face  shake  all  shades 
cocktail  sticks 

eye  pencils  237-057      1.976(12)  S 

Colourshine  for  lips  261-503      1.252  S 

eye  catchers  157-412      2.755  S 

eye  gloss  pearl  169-086      1.392  S 

eye  shadow  brush  255-935      1.085  S 

face  final  compact  169-268      2.032  S 

kohl  eye  pencil  008-003      1.475  S 

lash  tint  &  refill.all  shades 
lipstick  colour  rich  169-367      1.391  S 

loads  of  lash  256-636      1.225  S 

lusciouus  lips  422-428      1.225  S 

mascara.satin  lash  030-882      1.531  S 

refill.all  shades 
more  than  moisture.all  shades 


2.20 
4.25 


3.55 
2.25 
4.95 
2.50 
1.95 
3.65 
2.65 

2.50 
2.20 
2.20 
2.75 


MAX  FACTOR    (Max  Factor) 
effective  August  20 


250  19. 
686  19. 


32(12) 
32(12) 


SWEDISH  FORMULA 

cleansing  grains 

173-153 

1.884 

S 

3.25 

lotion 

173-16! 

1.884 

S 

3.25 

eye  make-up  remover 

370-098 

1.304 

S 

2.25 

night  concentrate 

251-892 

2.029 

S 

3.50 

moisture  lotion 

173-187 

1.884 

S 

3.25 

non-alcoholic  tonic 

469-767 

1.884 

S 

3.25 

nourishing  cream 

173-195 

2.029 

S 

3.50 

skin  toner 

173-203 

1.884 

S 

3.25 

under  make-up 

moisturiser 

300-483 

1.884 

S 

3.25 

purified  make-up 

blush  powder 

394-965 

2.029 

s 

3.50 

compact  make-up 

370-148 

1,449 

s 

2.50 

complete  make-up 

370-163 

1,681 

s 

2.90 

eye  shadow  complete 

478-172 

1,449 

s 

2.50 

nail  polish 

169-433 

1.252 

S 

2.25 

a 

remover  only 

d 

peep  eyes 

475-947 

1.809 

S 

3.25 

a 

photo  finish 

373-977 

2.032 

S 

3.65 

sharpener  double 

258-467 

0.835 

S 

1.50 

jumbo  size  only 

d 

Smoothers 

169-573 

1.948 

s 

3.50 

a 

soft  focus  eye  shadow  i 

i  soft  stroke,  all  shades 

d 

soft  machine 

474-262 

1.225 

S 

2.20 

a 

Starkers 

169-672 

1.948 

s 

3.50 

Stylwriter 

323-683 

1.865(12) 

s 

3.25 

twist  &  pout.all  shades 

d 

Ultra  lights 

010-058 

1.624 

s 

2.95 

a 

Undercover  Agent 

135-558 

1.642 

s 

2.95 
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MINERS  (Gala  Cosmetics  &  Fragrances) 

applicators.double  ended,  blush  pulT  &  blusher  brush 
only 
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brush/brow  eye  pencil 

498-386 

0.582 

S 

0.99 

a 

cream  blusher 

447-904 

0.453 

S 

0.77 

darker  liner 

179-499 

0.523 

s 

0.89 

blush  only 

Extra  Cover 

lipstick 

swivel 

271-502 

0.558 

s 

0.95 

a 

push  up 

191-833 

0.406 

s 

0.69 

nail  colour 

169-987 

0.558 

s 

0.95 

Extra  light 
cleanser  &  moisturiser  only 
eyebrow  pencil.all  colours,eyelash  sweepers,  eye 
liner  &  eye  make-up  remover 


face  shiner 
lip  shiner 

lipsticks  push  up 

swivel 

moisture  rich 
lip  to  lip,all  colours 
lip  tricks 
mascara 

all  weather 

big  build-up 

easy  clean 

In  Condition 


383-679 
179-796 
179-804 
271-502 
490-227 


0.453 
0.453 
0.406 
0.558 
0.641 


498-394  0.429 


497-446  0.705  S 

412-379  0.705  S 

162-628  0.705  S 

049-684  0.705  S 

autobrush,  big  build-up  refill.lash  on,&remover  only 
matte  make-up,all  colours 
nail  colour 


0.77 
0.77 
0.69 
0.95 
1.09 

0.73 

1.20 
1.20 
1.20 
1.20 


MIRA-FLOW  (CpoperVision) 
effective  September  I 
soft  contact  lens 
cleaning  solution    25ml    237-834  1.54 

MIRA-SOAK  (CooperVision) 
yeffective  September  1 
soft  lens  soaking  solution 

120ml    330-738  1.88 

MIRA-SOL  (CooperVision) 
effective  wseptember  1 
soft  lens  rinsing 
solution  120ml    237-842  1.41 

NATRENA  (Bayer  Consumer) 
calorie  free  sweetener 

handy  pack            120    386-771  4.44(12) 

tablets  pack           600    386-789  11.88(12) 

refill  pack           2000    390-690  25.12(12) 

NEO-CORTEF  (Upjohn) 

eye/ear  drops  10ml  size  only 
NICONAZOLE  (see  Acnidazilj 
NICOTINAMIDE 
delete  Iberol 

OSTOPORE  (Franklin  Medical) 
stoma  care  range 

Colo  opaque  AV  153-544  29.95 

KV  153-619  37.80(11) 

KAV  153-924  40.95 

transparent  KAV  153-536  51.95 

Ileo  opaquie  AV  153-999  31.50 

KAV  154-104  45.70 

transparent  KAV  153-973  48.85 

pouches              mini  372-870  26.45(30) 

stoma  cap  372-763  56.70(30) 

PARADIONE  (Abbott) 

entire  entry 
PARAMETHADIONE  (see  Paradione) 

delete  entire  entry 

PARGVLINE 
entire  entry 

PREPARATION   (International  Chewmical) 
effective  September  1 

ointment                  28g  226-613      8.96(12)  S 

51g  226-621      6.80(6)  S 

suppositories               6  226-639     5.89(12)  S 

12  226-647      8.80(12)  S 

24  469-585      7.82(6)  S 

PSORIN   (Thames  Labs) 
(distributors  Farillon) 

(dithranol  0.16%,  coal  tar  1%,  salicylic  acid  1.6%) 

ointment  50g  045-005  5.30  S 
PYRIDOXINE 

delete  Iberol 
RIBOFLAVINE 
delete  Iverol 
SALICYLIC  ACID  (see  Psorin) 

SALIVIX   (Thames  Labs) 

dry  mouth  40  leaves  370-973  9.72(6)  S 
SALURIC  NMerck  Sharp  &  Dohme) 

tablets  500's  only 
THIAMINE  MONONITRATE 
delete  Iberol 


2.48 


2.70 


2.11 


0.49 
1.29 
2.73 


1.14 

1.73 
0.75 
1.12 
1.99 


GSL 
GSL 
GSL 
GSL 
GSL 


plain  colour 

298-547 

0.558 

S 

0.95 

a 

frosted 

275-586 

0.558 

S 

0.95 

powder  blush 

157-453 

0.453 

S 

0.77 

skin  freshener  only 

d 

Smoothie  refill 

180-026 

0.406 

S 

0.69 

a- 

spot  check  stick 

467-761 

0.441 

S 

0.75 

spot  cover  pencil 

d 

super  blusher 

134-239 

0.876 

S 

1.49 

a 

colour 
copper 
floral 


2.49 


TIGER   (Harp  Procucts) 
vacuum  jugs 
chrome         PSA  0480 
PXC  100 
PXE  1000 
PXH  1001 
SA  6.5 
PXU  1000 
PXE  1000 
PGX  1000 
PHF  1000 
PHF  1600 
PHF  1900 

stainless  steel 

PHD  1000 
PXA  100  ONLY 

PXF  1000 
PXJ  0751 
PXT  1601 
PXJ  1901 
PXM  1001 
satin  pxm  100s 

with  air  pump 

POT  1900 
floral        PXD  1901 
PXK  1900 
PXK  2500 
stainless  steel 
PAF  190  ONLY 
PXD  1901 
ice  jar  ijs  120 

ijs  170 

thermal  IPD  12 

IPS  1406 
tea/coff"ee  PHR  1000 
thermal  portable  cooler 

BPC  530 
BPC  800 


TOPAZ  (Franklin  Medical) 
stoma  care  range 
Colo  AV 
KAV 
KV 
Ileo  AV 
KAV 

belts  normal 
narrow 

TRANSLET  (Franklin  Medical) 
colostomy  sets 


443-91 1 

1 2.50 

s 

017-335 

6.49 

S 

294-348 

5.95 

S 

202-499 

9,36 

s 

441-683 

8.85 

s 

421-875 

5.09 

224-451 

6.24 

407-486 

5.71 

208-504 

10.28 

§ 

21 1-953 

13.88 

s 

211-961 

14^85 

s 

287-359 

12.29 

s 

294-355 

7.46 

374-207 

7^06 

s 

417-089 

9.86 

s 

417-246 

11.58 

s 

461-632 

5.61 

s 

465-922 

5.71 

s 

017-426 

15.10 

s 

212-522 

15.10 

s 

441-691 

1L74 

s 

443-531 

13.54 

s 

211-979 

15.10 

s 

017-434 

13.99 

s 

017-442 

14.89 

s 

476-895 

10.54 

s 

213-157 

7.88 

s 

213-066 

10.93 . 

s 

476-911 

20.54 

s 

476-929 

24.68 

s 

207-209 

56.70(50) 

s 

276-832 

48.55(25) 

s 

207-217 

39.40(25) 

s 

207-225 

66.70(50) 

s 

207-233 

48.55(25) 

s 

207-266 

21.80(5) 

s 

153-528 

20.80(5) 

s 

VITAMIN  Bl 

delete  Iberol 
VITAMIN  B2 
d  delete  Iberol 

WISDOM  (Addis) 
2        antiseptic  mouthwash  220ml 
Broxo 
jet  heads 
stem  brush 
test  refills 


101-832 
442-269 
088-286 


0.65 
1.09 


Go-Between  interdental  cleaner  50  strips 

YAVLOR  OF  LONDON   (Taylor  of  London) 
Cologne  Sloane  Ranger 

112ml  035-659 

lavender  flowers        mini  486-761 

concentrate  168-922 

water        112ml  470-336 

spray     28ml  470-286 

sachets 

giant  gentlemens  474-593 

toilet  water 

112ml  031-344 

ZINAMIDE  (Merck  wsharp  &  Dohme) 
tablets  500's  only 


23.40(12) 
11.62(12) 
(12) 


23.95 
12.45 
11.40 
17.95 
16.95 
9.75 
11.95 
10.95 
19.70 
26.60 
28.45 

23.55 

14.30 
13.55 
18.90 
22.20 
10.75 
10.95 

28.95 
28.95 
22.50 
25.95 


28.95 
26.80 
28.55 
20.20 
15.10 
20.95 

39.35 
47.30 


731127 

27  mm 

290-635 

36.25(15) 

S 

731140 

40mm 

290-643 

36.25(15) 

S 

731157 

57mm 

290-650 

36.25(15) 

S 

spares 

bags-wallet  of  lObags 

732150 

18cm 

290-734 

40.95 

s 

732100 

28cm 

135-947 

40.95 

s 

TRANSLET  ROYAL 

(Franklin  Medical) 

colostomy  set 

731027 

27mm 

493-643 

50.40(15) 

s 

731040 

40mm 

493-650 

54.00(15) 

s 

731057 

57mm 

493-676 

50.40(15) 

s 

spare  bags,  wallet  of  10 

732050 

18cm 

493-684 

66.15(10) 

s 

732000 

28cm 

135-939 

66.15(10) 

s 

VICHY.  (Vichy) 

Les  Florales 

after  cleanser 

076-414 

2.40 

s 

3.95 

gel  cleanser 

211-508 

2.40 

s 

3.95 

milk  cleanser 

077-172 

2.40 

s 

3.95 

VITAFIBRE  (Bayer  Consumer) 

tablets 

100 

406-744 

17.14(12) 

s 

2.19 

250 

406-769 

34.35(12) 

s 

4.39 

2.99 
1.67 
1.05 


8.95 
1.15 
1.95 
8.95 
2.65 

3.25 

8.95 
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AMENDMENTS  TO  KEY  TO  SUPPLIERS 


Jean  Patou  Ltd 

3  Coleridge  Gardens 
London  NW6  3QH 
01  328  1036 

Jeffrey  Martin  UK  Ltd 

PO  Box  274 
63  Windsor  Road 
Slough  SLl  2YZ 
0753  822151 


Jerico  Dead  Sea  Salt  Co 

49  Vincent  Court 
Bell  Lane 
London  NW4 
Nicholas  Kiwi  Division  Of 
Nicholas  Laboratories  Ltd 
225  Bath  Road 
Slough 

Berks  SLl  4AU 
0753  23971 


Pharmadass 

98  Tokyngton  Avenue 
Wembley 

Middlesex  HA9  6HL 
01  485  8697 
Tambrands  Ltd 
Dunsbury  Way 
Havant 

Hants  P09  5DG 
0705  474141 


Naturelle  Ltd 

Thornford  Road 

Headley 

Newbury 

Berkshire  RG15  8 AG 
063523  771 
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measure  two  to  three  times  daily.  Children:  half  to  one  sachet  or 
half  to  a  full  25ml  measure  once  or  twice  daily  depending  on  age 
and  size.  Should  be  taken  mixed  with  foods  or  liquids  —  for 
maximum  effect  adequate  fluids  should  be  taken 
Contraindications,  warnings:  Should  not  be  used  in  cases  of 
intestinal  obstruction.  Some  patients  may  experience  transient 
abdominal  distention  and  flatulence,  but  this  rapidly  diminishes 
and  usually  disappears  within  two  weeks 
Packs:  Cartons  containing  sachets  (30;  NHS  £2.55)  and  250g 
bulk  packs  (NHS  £5.40). 
Supply  restriction:  General  Sales  List 
Issued:  September  1984 

Pasta  ACBS  approved 

Two  new  low  protein/gluten  free  products  are  being  introduced 
by  Welfare  Foods  in  September. 

The  two  pasta  products,  Rite-Diet  low  protein/gluten  free 
spaghetti  (short  cut)  (250g  £1.75)  and  spaghetti  rings  (250g 
£1.75),  have  been  added  to  the  list  of  borderline  substances.  They 
may  be  regarded  as  drugs  for  treatment  of  phenylketonuria, 
similar  amino  acid  abnormalities;  renal  failure,  liver  failure  and 
cirrhosis,  gluten-sensitive  enteropathies  including  steatorrhoea 
due  to  gluten  sensitivity,  coeliac  disease  and  dermatitis 
herpetiformis.  Welfare  Foods  (Stockport)  Ltd,  63  London  Road, 
South,  Poynton,  Stockport,  Cheshire  SK12 ILA . 

Berk  branded  generics 

Berk  are  introducing  two  new  branded  products  to  their  range  of 
generic  lines. 

Ladropen  (flucloxacillin)  comes  in  250mg  and  500mg 
strengths  (100  capsules,  £17.26  and  £34.53  basic  NHS 
respectively).  Spirolone  (spironolactone)  tablets  come  in  25mg 
(500,  £31.36),  50mg  and  lOOmg  strengths  (100,  £12.42  and  £25.08 
respectively).  Berk  Pharmaceuticals  Ltd,  St  Leonards  Road, 
Eastbourne,  Sussex BN21  3YG. 


Product  recall 


Sandoz  Pharmaceuticals  are  recalling  Syntometrine 
(10  X  1  ml  ampoules)  of  batch  445H3.  Re-analysis  of 
the  batch  has  shown  that,  although  the  expiry  date  is 
August  1985,  the  oxytocin  content  of  the  injection  is 
marginally  sub-potent  (84  per  cent). 

An  immediate  embargo  should  be  placed  on  any  stock  of  this 
batch,  which  was  distributed  in  February  and  March  this  year, 
the  company  advises.  Returns  will  be  replaced  in  full  and  the 
costs  of  postage  reimbursed.  Sandoz  Products  Ltd,  Calverley 
Lane,  Horslorth,  Leeds  LS18  4RP. 


BRIEFS 


Ossopan  tablets:  a  50  tablet  pack  (NHS  £10.35)  is  now  available. 
LabazSanofi  UK  Ltd,  Floats  Road,  Wythenshawe,  Manchester 
M23  9NF 

Dalmane  capsules  are  to  be  blister  packed  in  boxes  of  30  from 
September  3.  The  existing  100  and  500  capsule  packs  are 
discontinued.  Prices  of  the  new  packs  arelSmg  X  30  capsules, 
£1.72;  30mg  X  30,  £2.29.  A  patient  leaflet  will  be  included  in  the 
new  pack  until  March  1985  to  help  overcome  any  confusion 
patients  may  experience  because  of  the  change.  Roche  Products 
Ltd,  POBoxS,  Welwyn  Garden  City,  Herts  AL73AY. 
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sensitive  home 
pregnancy  test 

you can  find 
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Three  fragrances  — 
Attar  oi  roses, 
mother  oi  peal  and 
cream  of  peaches  — 
make  up  the  new 
lean  Sorelle  bath 
sets  range.  Two  sets 
are  available  in 
each  fragrance 
holding 

combinations  of 
talc,  bath  foam, 
soap  and  both 
cubes.  All  retail  at 
£2.95  (trade  price 
£21.51  for  12) 


S^lSjif^*^  Monsieur 
aftershave  W-  ^^*'"^ 

Sift  set  for  flTgf^'^^^hintoS 


ShepherdsHeathgitt 
sets  horn  Colson&  Kay 

ot  honeysuckle,  torget 
n.e-notandwadorchxd 

fragrances  (£1.75-t.4-33' 


CHRISTMAS 

GIFTS 


Make  sure  your 
customers  can. 

Now  there's  a  new  sensitive  pregnancy 
test  from  Predictor. 

The  new  formula  Predictor  has  proven 
98%  accuracy  just  three  days  after  a  missed 
period  but  can  give  accurate  results  from  only 
one  day  late. 

This  early  accuracy  is  possible  because 
pregnancy  hormones  and  antibodies  start  to 
react  immediately  if  the  result  is  positive. 

Predictor  is  sensitive  enough  to  detect 
this  change  as  early  as  the  first  day  of  a  missed 
period. 

To  announce  this  new  formula, 
Predictor  will  be  advertising  throughout  the 
year,  encouraging  women  to  ask  for  Predictor 
by  name. 

So  when  they  do,  make  sure  you  have 
the  right  answer. 

Predictor. 


riieniadent  P 


They're  the  same 

right? 


BIGGESTBRANDS  ^  BIGGEST  SALES  i/ BIGGEST  PROFITS  J. 


WoHde 


nentadftn+D 

■fit^ntaaent  Pfroffit 


\^s.  But  Mentadent  P 
contains  20%  more  profit. 

PremiumpricedMentadentP,themostsuccessful  press.  You'll  want  to  make  sure  you're  not  filling-in 

new  toothpaste  for  years,  realises  a  full  15%  to  20%  valuable  shelf  space  with  less  profitable  brands. 

more  profit  per  tube  than  the  average  brands.  Especially  with  the  backing  of  a  massive 

That's  a  big  difference!  £1.25  miUion  TV  Campaign  this  summer  that 

And  it  sells  a  lot  of  tubes.  Enough  to  corner  8%  45  million  people  will  see. 

sterling  share  of  the  market  in  its  first  year!  So  look  after  their  teeth  and  your  profits.  Whether 

That's  muscle!  you  stock  the  tubes  or  the  modern  new  pump 

What's  more,  this  September  will  see  10  million  dispenser,  when  you  make  room  for  Mentadent  P, 

20p  coupons  distributed  through  heavy  national  you  make  way  for  a  lot  of  extra  profit 


Our  new  feature  film. 
Better  colour. 
Better  contrast. 
Better  quality. 
Bigger  profits. 


New  Hidorcolor  TR  high  resolution 
colour  print  film  has  all  the  features  to  ensure 
it's  a  huge  box  office  success. 

In  distinctive  new  packs,  specially 
designed  to  attract  your  customers,  you'll  find 
Hidor's  generous  profit  margins  attractive  too. 

Whatever  your  customer's  individual 
photographic  ability  Hidorcolor  TR 
guarantees  quality  prints  every  time. 

The  film  uses  a  special  new  emulsion 
technology  which  produces  sharper 
negatives,  with  improved  contrast  and 
authentic  colour  reproduction. 

And  this  superior  colour  negative  film  is 
specially  balanced  to  provide  excellent 
results  whatever  the  lighting  conditions. 

Available  in  all  popular  film  sizes, 
including  the  latest  disc  format,  Tudorcolor 
TR  high  resolution  film  gives  your 
customers  all  the  film  quality  and  features 
they're  looking  for. 

So  stock  new  Hidorcolor  TR  and  get  the 
profit  you're  looking  for! 

For  more  information  arid  a  free  film 
sample  call  the  Hidor  TR"Hotline"01-450  2556 


Tudor 

Better  by  definition 

"Ibdor  Photographic  Group  Ltd., 
30-32  Oxgate  Lane  Industrial  Estate,  London  NW2  7HU. 
Tfelephone:  01-450  8066.  Tblex:  8814535  Hidor  G 


Original  shot  on  Hidorcolor  TR  high  resolution  film  1/125  sec.  at  f / 1 1 . 


PHOTOGRAPHIC 


Retail  squeeies 
mail  order  D&P 


With  the  sun  burning  holes  in 
the  pockets  of  the  UK 
photographic  consumer  this 
Summer  the  trade  is  getting  a 
useful  sales  fillip.  The  chemist 
and  other  High  Street  outlets 
continue  to  make  inroads  into 
the  once-dominant  mail  order 
share  of  the  D&P  market  with 
disc  producing  a  steady  but 
unspectacular  contribution. 

Mail  order  is  "down"  but  certainly  not  "out"  of 
the  processing  market.  However,  in  the  opi- 
nion of  the  Colourcare  International's 
managing  director  Tony  Dorman,  mail 
order's  35  per  cent  share  of  the  present  70 
million  units  annual  film  pool  is  being  kept 
unnecessarily  high  by  retailers  who  support 
processors  who  give  both  a  mail  order  and  a 
retail  service. 

"If  independent's  were  not  supporting 


compemies  who  offer  a  dual  mail  order/retail 
service  then  mail  order  prices  would  have  to 
go  up  and  its  share  would  fall  fast." 

No  doubt  Mr  Dorman,  boss  of  the  largest 
retail  processing  house,  has  in  mind  the 
Horizon  and  Colourprint  services  of  Master 
Photofinishers  and  3M,  who  diversified  into 
the  retail  from  their  mail  order  bases  in 
Spring  '83. 

Managing  director  Richard  Cross  of 
Regency  Laboratories,  who  claim  to  be  the 
largest  independent  processor  serving  retail 
outlets  alone,  also  puts  mail  order's  share  at 
between  30  and  35  per  cent,  fluctuating  with 
the  seasons  and  advertising  activity.  "Their 
share  is  dropping  because  retail  outlets  now 
compete  on  price  and  give  a  faster  service." 

One  fly  in  Regency's  pharmaceutical 
ointment  was  the  loss  of  their  share  of  Boots 
processing  to  Colourcare  after  a  50  year 
association.  "Boots  have  gone  from  being 

A  stylised  shot  of  the  Fuji  blimp  flying  over 
the  opening  ceremony  of  the  Los  Angeles 
Olympics  —  the  company  supplied  the 
official  games  film. 


our  'best  friend'  to  being  our  'worst  enemy', " 
says  Mr  Cross.  "However  we  are  confident 
we  can  maintain  and  increase  out  business 
with  the  independent  dealer." 

Both  Tony  Dorman  and  Richard  Cross 
put  volume  growth  at  5  per  cent  this  year. 
Euromonitor  says  the  market  stood  at  £235m 
in  1983  while  the  "Snap"  industry  review  puts 
it  sHghtly  lower  at  £225m  with  mail  order  tak- 
ing a  38  per  cent  share.  However  Snap, 
unlike  Euromonitor,  anticipates  that  the 
overall  photographic  market  should  increase 
this  year,  taking  its  share  of  the  extra  discre- 
tionary cash  that  is  said  to  be  around. 

Richard  Cross  says  the  retail  processing 
market  is  bouyant  but  warns:  "It's  very  im- 
portant for  the  independents  to  maintain 
their  competitiveness.  Industry  figures  for 
1982,  confirmed  by  Boots,  split  the  chemists 
share  of  the  market  between  independents, 
16  per  cent,  and  Boots  26  per  cent.  Other 
figures  were:  mail  order  33  per  cent; 
specialist  camera  shops  12  per  cent,  and 
others  19  per  cent.  There  seems  to  have 


been  little  real  movement  since.  However, 
one  industry  source  says  there  has  been  a 
shift  towards  the  independent  chemist. 

Kodak  say  mail  order  operations  have 
again  suffered  a  small  decline,  but  this  can- 
not be  regarded  as  particularly  significant. 

"There  is  a  sUght  move  back  to  retail  D&P 
including  the  chemists.  Chemists,  like  so 
many  other  retailers  in  these  hard  times,  are 
promoting  their  D&F  services  more  actively 
than  ever  before  and  in  doing  so  are  making 
very  good  use  of  the  wealth  of  attractive 
display  material  available  on  request,"  say 
Kodak. 

"The  pharmacists  biggest  advantage  is 
that  he  can  offer  a  personal  service,"  says 
Tony  Dorman.  "Those  that  exploit  this  are 
highly  successful." 

Richard  Cress  makes  the  same  point. 
"D&P  business  is  there  for  the  taking.  Any 
pharmacist  not  really  into  D&P  is  throwing 
money  away." 

According  to  Tony  Dorman,  women 
hand  in  80  per  cent  of  the  films  processed  by 
chemists,  while  in  camera  shops  the  average 
is  weighted 'towards  men. 

Regency  also  advise  people  on  price 
while  offering  dealers  discounts  ranging 
from  10-40  per  cent.  "We  try  and  sell  as 
cheaply  as  we  can  and  yet  give  a  good  ser- 
vice," says  Richard  Cross. 

Both  Regency  and  Colourcare  use 
various  ploys  to  maintain  service  times.  Col- 
ourcare offer  a  night-box  collection  which 
guarantees  next-day  delivery  at  no  price 
premium:  it  has  no  upper  or  lower  volume 
limits.  Regency  break  their  van  runs  with 
motorbike  pick-ups  to  speed  processing. 

Tony  Dorman  says  that  speed  of  service 
will  continue  to  improve  helped-on  by  new 
equipment.  Colourcare  intend  to  spend  a 
further  £12m  on  equipment  in  the  next  three 
years  to  add  to  the  £12m  they  have  just  spent. 
AU  14  of  their  processing  labs  now  have  disc 
handling  equipment. 

He  expects  the  number  of  independent 


films  they  process  are  35mm;  110  accounts 
for  nearly  34  per  cent,  disc  11  per  cent  and 
126,  7  per  cent.  Richard  Cross  expects 
35mm  to  climb  to  over  50  per  cent  by  the 
year-end  with  110  falling  to  between  25  and 
30  per  cent.  Disc  will  increase  to  around  13 
per  cent,  he  says,  but  126  will  fall  further  to 
near  5  per  cent. 

Colourcare  put  their  35mm  share  at  44 
per  cent,  110  at  31  per  cent,  126  at  9  per 
cent,  roU  film  at  2  per  cent  and  disc  at  14  per 
cent.  Their  disc  share  had  doubled  since  last 
year.  Tony  Dorman  expects  it  to  continue  to 
increase  now  that  Kodak  have  improved 
their  disc  emulsions  and  lowered  the  price  of 
the  cameras  "110  has  hung  on  much  better 
than  the  trade  expected." 

Richard  Cross  believes  there  has  been 
some  disappointment  among  processors 
over  the  performance  of  disc.  "For 
laboratories  that  made  a  heavy  investment, 
take  off  was  a  bit  slow."  The  automatic  pro- 
cessing machines  produce  a  better  technical 
result  than  the  manual  types,  he  says. 
Although  he  too  expects  quality  to  improve 
with  the  new  generation  of  emulsions.  "Disc 
quality  is  now  approaching  110  and  will  get 
very  close  to  35mm,"  Richard  Cross  says. 
But  before  the  equipment  pays  for  itself,  he 
reckons  20  per  cent  of  a  processor's  ouput 
has  to  be  in  disc  film. 

J.J.  Silber's  marketing  director  Terry 
Griffiths  (Halina  cameras)  says  the  new  col- 
our negative  disc  films  from  most  makers  are 
helping  this  format  to  recover  ground  lost 
following  the  initial  launch  success. 

Mike  Chadwick  the  sales  manager  for 
Alpine  Laboratories  says,  "Our  research 
shows  that  although  the  disc  market  is  more 
than  50  per  cent  up  on  last  year,  by  far  the 
most  important  area  is  35mm.  The  pubhc  are 
obviously  changing  for  quality  and  the  con- 
venience 35mm  cameras  offer,  and  35mm 
now  represents  63  per  cent  of  our  total 
volume.  This  is  obviously  at  the  expense  of 
110  and  126." 


laboratories  to  decrease  over  the  next  two  or 
three  years  as  services  become  more 
specialised.  "There  may  be  a  limited  market 
for  amateurs  who  want  their  films  developed 
and  printed  by  professional  laboratories." 

One  trait  that  disturbs  Tony  Dorman  is 
the  use  of  D&P  by  some  dealers  as  a  loss- 
leader.  "There  are  not  many  pharmacists 
among  them,"  he  says,  "they're  too  smart." 

Regency  say  just  over  48  per  cent  of  the 

364 


Nigel  Greenstreet  of  Alpine 
Laboratories  says  the  trend  is  moving 
towards  an  overall  quality  of  product.  "We 
are  receiving  better  quality  negatives  than 
ever  before,  which  we  attribute  to  the  new 
high  resolution.  All  the  brands  of  HR-type 
emulsion  are  producing  excellent  results, 
and  this  is  particularly  apparent  with  disc 
film,  where  the  results  are  now  most  accep- 
table and  in  most  cases  better  than  ex- 




Konica  say  their  CV303  (£450)  is  the 
"world's  smallest  and  lightest  colour  video 
camera."  Introduced  earlier  this  year  the 
CV303  weighs  720g  and  is  the  same  size  as 
a  small  hand-held  hair  drier.  As  both  the 
size  and  price  of  video  cameras  decrease 
both  the  threat  posed  by  the  amateur  video 
systems  to  the  market  for  conventional 
photography  and  the  opportunity  offered 
within  it,  increeises. 

Konica  are  an  exemiple  of  how  a  com- 
pany in  the  photographic  market  has  faced 
up  to  that  threat  and  taken  that  opportuni- 
ty. They  now  market  video  cameras  as  well 
as  a  range  of  conventional  cameras  and 
first  marketed  video  tape  in  the  UK  in  1981 
alongside  their  range  of  conventional 
photographic  films  and  papers.  "We  firmly 
beheve  a  sizeable  part  of  our  future 
business  Ues  with  the  retail  chemist",  say 
Konica. 

Other  photographic  companies  involv- 
ed in  video  in  the  UK  include  Kodak 
(video  tapes  and,  by  Autumn  1984,  a 
camera  system),  Fuji  (video  tapes),  (3M 
(Scotch  video  tapes),  and  Agfa  (video 
tapes). 

Scotch  estimate  that  between  28  and  29 
million  video  tapes  worth  around  £155m  at 
retail  will  be  sold  in  the  UK  this  year.  And 


'perienced  with  110.  This  is  important  with  a 
larger  demand  for  the  4in  photographs." 

Tony  Dorman  beheves  the  future  growth 
area  is  in  ancillary  services.  "At  present  23 
per  cent  of  aU  business  through  independent 
pharmacies  is  ancillary  business."  By  an- 
cillary services  Tony  Dorman  means 
reprints,  enlargements  and,  for  example, 
Colourcare's  "prints  for  presents."  "In  the 
future  the  demand  will  be  for  such  services 
and  it  will  be  met  through  the  retailer." 

Neither  the  giant  Colourcare  (4,000  in- 
dependents), nor  the  diminutive  Rejency 
(660  independents),  beheve  in  direct  adver- 
tising. Both  concentrate  on  branded  POS 
display  material,  window  banners  and  "A" 
boards:  Colourcare  spend  £Y4ma  year. 

Tony  Dorman  of  Colourcare  says  he 
Chemist  &  Druggist  1  September  1984 


Kodak's  video  system  in  action  prior  to  its 
Autumn  UK  launch.  Konica's  lightweight 
CV  303  is  pictured  above 

they  claim  market  leadership  with  a  20  per 
cent  share  in  July.  Boots  have  a  4  per  cent 
share  of  the  blank  tape  market  this  year, 
Scotch  say,  with  photodealers  taking  a 
similar  share.  The  VHS  format  has  a  73  per 
cent  share  of  that  market  and  3-hour  tapes 
an  overall  78  per  cent  share.  In  December 
1983,  6.1  miUion  UK  households  had  a 
video  recorder. 

Tapes  are  sold  to  pharmacists  either 
direct,  through  some  pharmaceutical 
wholesalers  or  through  specialist 
photographic  wholesalers  such  as 
Sangers. 


would  rather  put  money  into  maintaining 
and  improving  the  service  than  advertising. 
"If  it  was  a  choice  between  going  on  televi- 
sion or  training  every  shop  assistant  to  han- 
dle D&P,  I  would  go  for  the  training." 

Mini  labs  account  for  4  per  cent  of  the 
totcil  market:  "At  least  they  get  people  used 
to  High  Street  shopping,"  says  Mr  Dorman. 
Mr  Cross  beheves  mini  labs  wiU  succeed  but 
only  to  a  limited  degree  because: 
"Operators  need  to  be  versatile  and  skilled 
—  both  good  at  customer  relations  and  at 
maintaining  the  machine." 

Kodak  say  that  perhaps  the  most  in- 
teresting trend  in  the  D&P  market  is  the 
rapid  rise  in  the  number  of  mini-labs  in  the 
High  Street  —  a  rise  that  seems  set  to  con- 
tinue. "The  success  of  mini-labs  has  certedn- 
Chemist  &  Druggist  1  September  1984 


ly  little  to  do  with  price,  for  generally  their 
prices  are  higher  than  those  of  other  retailers 
and  considerably  higher  than  mail  order 
operators.  Their  popularity  is  based  on  ser- 
vice and  high  quality  —  and  upon  the 
understandable  curiosity  of  many  members 
of  the  pubhc  who  are  fascinated  to  see  prints 
emerging  from  machines  before  their  eyes. " 

Robert  Van  Gils,  managing  director  of 
Kis  who  market  mini  labs  comments:  "We 
are  fully  aware  that  chemists  are  some  of  the 
most  profitable  of  our  outlets  and  we  foresee 
rapid  expansion  in  this  part  of  our  business. 

"The  chemist  experiences  none  of  the 
problems  associated  with  sending  films  to 
laboratories,  since  everything  can  be  done 
on  the  spot.  Supervised  by  a  competent 
operator,  for  which  we  provide  training,  a 
Kis  machine  can  form  a  highly  profitable 
part  of  their  business." 

Sales  manager  Terry  Norris  of  Sangers 
Photographic  has  some  advice  for  chemists 
on  the  best  approach  to  the  market.  "It  is  im- 
portant at  the  very  beginning  to  decide  what 
segment  of  the  market  to  service  and  the 
people,  physical  and  fiscal  resources  to  be 
made  available.  Unless  these  decisions  are 
made  it  is  best  to  stay  as  an  outlet  seUing  film 
and  offering  a  D&P  service  and  perhaps  an 
extremely  limited  range  of  simple  cameras 
and  instant  cameras.  Photography  is  not  for 
the  weak  hearted.  Competition  is  fierce." 

He  continues:  "There  is  obviously  still 
more  development  work  to  be  done  but  por- 
table video  will  become  an  important  market 
segment.  AH  retailers  with  a  serious  interest 
in  the  longer  term  must  keep  themselves 
aware  of  the  development  of  this  market." 

Chemists  snap 
up  film  sales 

Fuji  say  the  film  market  is  currently  running 
in  excess  of  the  1983  figure  of  £155m. 
"Chemists  account  for  around  £53m  of  this 
and  independents  take  a  £22m,  14  per  cent 
share." 

Another  industry  source  splits  that  1983 
market  for  traditional  still  films  (exluding 
instant)  into  colour  negative  89  per  cent,  col- 
our reversal  8  per  cent,  and  black  and  white 
3  per  cent.  The  market  grew  by  8  per  cent 
last  year,  it  says,  comprising  a  10  per  cent  in- 
crease in  the  colour  negative  market  and 
small  declines  in  volume  sales  of  colour 
reversal  and  black  and  white  films.  The  in- 
crease in  market  value  was  11  per  cent. 

The  1984  review  of  the  photographic 
market  by  the  industy.  Snap,  says  that  65 
million  colour  negative  films  were  sold  in 
1983,  together  with  5.6  million  colour  rever- 
sal films,  5.1  million  instant  fUms  and  2.75 
million  monochrome. 

Snap  also  splits  1983  UK  film  sales  by 
type:  35mm,  46  per  cent;  110,  37  per  cent; 
126,  7  per  cent;  instant,  7  per  cent,  and  120, 


3  per  cent.  Snap  figures  give  the  majority 
film  business  to  Boots  and  independent 
chemists  —  as  do  Fuji.  Camera  shops  are 
said  to  account  for  32  per  cent,  independent 
chemists  14  per  cent;  department  stores  4 
per  cent;  multiples  4  per  cent;  Boots  20  per 
cent;  photofinishing  mail  order  13  per  cent, 
and  miscellaneous  13  per  cent. 

Fuji  beheve  that  film  branding  is  of  major 
importance.  "While  little-known  or  even 
own-brand  films  are  readily  available,  con- 
sumers —  predominantly  women  —  would 
seem  to  prefer  a  well-known,  nationally 
advertised  brand.  They  want  a  reliable,  high 
quality  product  that  will  not  let  them  down." 

The  company  points  to  the  considerable 
sums  spent  by  major  brands  on  advertising 
and  POS  materials.  It  is  far  easier,  they  say, 
to  seel  an  established  premium  brand  than  a 
lesser  name,  at  a  lower  price. 

Fujimex  divisional  manager  Peter 
Samwell  points  to  the  major  boosts  given  to 
Fuji  film  recently  with  twin  television  cam- 
paigns in  the  last  six  months.  The  last  coin- 
cided with  the  Olympic  games  to  tie-in  with 
their  selection  as  the  official  film. 

While  total  film  sales  are  increasing  at 
the  rate  of  around  12  per  cent  per  year,  Peter 
SamweU  says  Fuji  film  is  putting  on  about  35 
per  cent.  "We  confidently  expect  our  present 
14  per  cent  of  the  total  market  to  reach  20  per 
cent  over  the  next  two  years." 

Fuji  say  the  film  market  offers  the 


Kodak  push  'KMS'  in  1984 


chemist  a  "great  deal  of  extra  business" 
without  the  need  to  introduce  any  extra  fit- 
tings or  specialist  staff  or  to  take  up  much 
display  space. 

The  cornerstone  of  the  Kodak  campaign 
this  Summer,  the  company  says,  has  been 
their  Monitoring  Service  (KMS)  whose  ser- 
vices and  advice  are  available  to  all  in- 
dependent photohnishers  who  use  Ektacolor 
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THE  SILVER  AWARD  WINNER 


G.  V.  Cadogan,  Finisher  Sales  Manager, 
Consumer  and  Professionai  Marl<ets. 


1^  /^C 


P.  A.  Blocl<,  Manager, 
Marl<eting  Division. 


One  Hour  Foto,  Maidstone 


solid  silver 
performance. 


Congratulations  to  One  Hour 
Foto  of  Maidstone  who  appeared 
proudly  in  the  Kodak  Table  of  Merit 
for  the  months  of  May  and  June. 

We  are  happy  to  honour  this 
achievement  by  presenting  them 
with  the  Kodak  Silver  Award  for 
Quality  in  recognition  of  achieving 
the  Kodak  Point  Standard  for  two 
consecutive  months. 

June  also  saw  the  strongest 
contender  for  the  first  of  this  seasons 
Gold  Awards  slipping  into  the  fast 
lane,  and  we  await  with  great 
interest  the  results  for  July,  to  see  if 
there  will  be  a  golden  accolade. 

TABLE  OF  MERIT,  TUNE  1984 
Addys  (Boston)  Ltd 


Colourcare  Intemational, 
Downton 

Forest  Photographic  Co,  London 
Grunwick  Processing  Laboratories 
Ltd,  Borehamwood 

THE  KODAK  AWARDS  FOR  QUAUTY 

The  competition  is  open  to  all 
independent  photofinishers  who  use 
KODAK  'Ektacolor'  Paper  and  for- 
mulated Chemicals.  Kodak  and  its 
subsidiary  companies  are  excluded. 

All  photofinishers  who  regularly 
and  continuously  retum  fiill  sets  of 
quality  monitoring  strips  to  the 
Kodak  Monitoring  Service  are 
automatically  included  in  the 
scheme  which  mns  fi^om  April  to 
December  1984. 


^fte-K^  on 'Kodak' paper.  ^ 

Kodak  and  Ektacolor  are  trade  marks. 


PHOTOGRAPHIC 


paper  and  formulated  chemistry.  Photo 
retailers  who  send  their  D&P  to  those 
photofinishers  can  identify  themselves  to 
their  customers  by  displaying  the  "1984 
KMS"  symbol  —  the  guarantee  that  Kodak 
regularly  checks  the  processing. 

KMS  is  receiving  an  additional  boost 
from  a  pop  video  offer  running  until  the  end 
of  November. 

Kodak  peak-season  advertising  support 
has  been  in  the  national  press,  on  nationwide 
television  and  on  local  radio. 

In  July  Kodak  introduced  a  new 
Ektachrome  100  film  (daylight)  —  a  35mm 
colour  slide  film  offering  increased  speed 
and  improved  colour  reproduction 
characteristics. 

The  film  has  an  ISO  speed  of  100  and 
features  improved  reproduction  of  flesh 
tomes  and  neutrals.  The  conpany  says 
shadow  areas  appear  more  neutral  and  less 
blue  than  with  Ektachrome  64  film,  which 
the  new  product  replaces  in  the  35mm  size. 

Boots  have  launched  a  complete  range 
of  high  resolution,  colour  print  films  in 
35mm,  110,  125  and  disc.  These  new  high 
resolution  films  give  sharper,  clearer  pic- 
tures with  greater  definition  and  truer  colour 
reproduction  than  every  before,  they  say. 
Packaging  is  co-ordinated  with  on-pack  col- 
our photos,  across  all  formats,  indicative  of 
the  film  speed. 

Ilford  opened  their  new  Moberley  fac- 
tory in  June  1984.  They  say  this  investment  in 
the  UK  demonstrated  their  commitment  to 
strengthen  their  photographic  activities  on 
an  international  scale,  particularly  in  respect 
of  black  and  white  photographic  materials 
for  the  amateur  and  professional  user. 

Following  the  introduction  of  their  HL 
colour  film  earlier  in  the  year  Ilford  say  it  is 
easy  to  overlook  the  substantial  amount  of 
black  and  white  material  which  is  still  used 
by  hobbyists  and  professional  photo- 
graphers. "Interestingly  1982  saw  the  halting 
of  the  decline  in  black  and  white  usage  for 
the  first  time  in  a  good  many  years  at  a  level 
of  2.75  miUion  black  and  white  films  per  year 
(retail).  This  level  was  maintained  in  1983, 
and  1984  gives  every  indication  of  a  modest 
growth  in  the  consumption  of  black  and 


white  fihns  and  papers  in  an  area  in  which  Il- 
ford are  the  undisputed  leaders  by  a  very 
large  margin." 

Ilford  say  they  have  every  intention  of 
maintaining  their  investment  in  black  and 
white  technology.  They  report  that  the  in- 
troduction of  Multigrade  II  photographic 
paper  has  been  most  successful.  "It  is  com- 
plemented by  a  very  fuU  range  of  conven- 
tionally graded  fibre  and  resin  coated  based 
papers  to  suit  all  market  requirements." 

Focus  on  UK 
camera  sales 

At  present  around  75  per  cent  of  the  UK's  20 
million  families  own  a  camera.  Snap 
estimated  there  are  around  16  million 
cameras  in  use,  and  puts  annual  sales  for  the 
period  1979-83  at  2.75  million. 

For  the  future  it  projects  annual  camera 
sales  at  around  3.3  million  based  on  a  trend 
towards  multiple  ownership  and  an 
estimated  5-year  camera  hfe.  Indeed,  Snap 
says  1983  sales  were  3.3  miUion  units,  a  12 
per  cent  increase  on  1982. 

The  £155m  UK  market  for  1983  is  broken 
down  by  Snap  into  numbers  sold  by  camera 
type.  The  SLR  share  fell  2  per  cent  to  18  per 
cent  last  year  with  the  compact  35mm  sales 
static  at  21  per  cent.  Combined  sales  of  disc, 
1 10  and  instant  cameras  increased  their  slice 
of  the  market  by  2  per  cent  to  60  per  cent 
(110,  32  per  cent,  disc,  20  per  cent  and  ins- 
tant, 8  per  cent). 

Snap  figures  for  other  equipment  sales 
show  a  continued  swing  to  zoom  lenses 
which  took  65  per  cent  of  the  '83  market  (61 
per  cent  in  '82)  with  telephoto  at  15  per  cent 
(18  per  cent)  and  wide  angle  sales  showing 
little  change  at  20  per  cent  (21  per  cent7. 

Polaroid  say  they  have  had  a  much  bet- 
ter Summer,  following  two  disappointing 
years.  "Selling  patterns  have  also  changed 
drastically  with  the  Sun  600  camera  outsell- 
ing the  economy  model  Onestep  600  by 
nearly  three  to  one.  "Last  year  these  two 
cameras  sold  equally.  Polaroid's  overall 
share  of  the  instant  market  has  increased  to 
80  per  cent  and  now  represents  nearly  a  13 


Iliord's  sponsor- 
ship of  a  car  in 
the  Ford  Fiesta 
championship  is 
proving  suc- 
cessful. So  far 
BBC  television 
presenter  Mike 
Smith  has  won 
five  out  of  the  ten 
events  run  so  far. 

With  four  more 
races  to  go  the  Il- 
ford Photo  team 
are  second  in  the 
championship 
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Duracell  say  the  chemist/photographic 
sector  accounted  for  18  per  cent  (£28m)  of 
total  battery  market  saleis  last  year  with 
alkaline  cells  alone  contributing  £14m. 

They  say  53  per  cent  of  batteries  pur- 
chased for  use  in  photographic  appliances 
are  the  MN1500  size  (AA)  while  15  per 
cent  are  MN2400  (AAA).  And  in  their 
latest  report  on  the  battery  market 
Duracell  give  Usage  &  Attitude  Study 
figures  of  brand  usage  in  cameras: 
Duracell  51  per  cent;  Ever  Ready  21  per 
cent,  and  others  28  per  cent.  Duracell  say 
they  take  a  50  per  cent  sterling  brand  share 
through  chemist  and  drug  outlets  com- 
pared with  a  total  Ever  Ready  share  of  39 
per  cent. 

Ever  Ready  have  just  completed  the 
relaunch  of  their  family  of  batteries. 
Following  the  launch  of  Gold  Seal  alkaline 
batteries  last  year  they  have  replaced  the 
SP  range  with  Blue  Seal  —  a  livery  change 
only  —  and  have  scrapped  their  Power 
Plus  and  HP  ranges  and  introduced  Silver 
Seal  instead. 

Silver  Seal  have  zinc  chloride 
technology  and  are,  say  Ever  Ready,  "the 
best  all-round  batteries  on  the  market". 

The  new  ranges  have  been  designed  to 
offer  a  straightforward  split  between 
"standard",  "extra"  and  "long-life"  bat- 
teries. And  the  internationally  recognised 
"R"  numbers  will  be  used  for  size  coding  to 
avoid  the  confusion  of  previous  systems. 


per  cent  of  all  sedes  of  popular-priced 
cameras." 

Polaroid  attribute  the  upturn  in  their  for- 
tunes mainly  to  the  new  television  commer- 
cial and  to  the  extensive  Press  campaign. 
Nigel  Green,  marketing  manager,  con- 
sumer photographic  division,  says  "Our 
decision  to  cheinge  our  creative  strategy  and 
incorporate  Press  eind  magazines  in  our  last 
media  plans  has  been  fuUy  justified.  We  had 
problem  areas  in  last  year's  research  study 
relating  to  picture  quciHty,  simplicity  of 
operation  and  our  old  peel-apart  image. 
After  the  advertising  campaign  in  the  key 
image  areas  we  have  doubled  and  in  some 
cases  tripled  our  rating." 
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The  new  Ever  Ready  Silver  Seal  battery 
joins  Blue  Seal  and  Gold  Seal  in  their  bat- 
tle for  market  share  in  the  chemist  and  his 
competitors  against  Duracell  and  other 
brands 


A  new  40-second  television  com- 
mercial heralds  the  start  of  £4m  wojtjh  of 
support  for  the  ranges  which  includes 
advertising  in  the  specialist  electronic  and 
camera  Press.  POS  material  is  avedlable. 

Ever  Ready  expect  Silver  Seal  to  slow , 
growth  in  the  edkahne  sector  in  which  they 
claim  a  volume  share  of  almost  25  per  cent. 

Duracell  point  out  that  the  £154m 
battery  market  is  larger  than  many  others 
such  as  the  shampoo,  toothpaste,  oral 
analgesic  markets  —  with  a  higher  return 
from  minimal  display  space. 


Mr  Green  says  their  him  replacement  of- 
fer has  been  a  success.  "A  consumer  can 
send  in  any  ten  pictures  that  they  don't  v\?ant, 
for  whatever  reason,  and  we  wiU  replace 
them  with  a  fr^sh  pack  of  film  —  no  ques- 
tions asked. 

"This  effectively  means  that  the  com- 
sumer  only  pays  for  the  pictures  they  keep 
and  increases  the  value  perception  of 
Polaroid  instant  photography." 

Boots  Clic  disc  camera  is  said  to  be  the 
smallest  disc  camera  on  the  market.  Launch- 
ed in  June,  with  automatic  film  advance  and 
close-up  switch  for  flash  pictures,  it  is  aimed 
specifically  at  the  young,  amateur 
photographer.  It's  available  in  black  with  a 
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red  shutter  button,  bright  red  or  blue,  as  well 
as  silver  at  the  competitive  price  of  £9.95. 
Each  pack  comes  complete  with  disc  film 
and  wrist  strap. 

Backing  for  J.  J.  Silber's  range  of  Halina 
disc,  110  and  compact  35mm  cameras  this 
Summer  has  been  through  a  combined  com- 
mercial radion  and  poster  campaign. 


SPOTLIGHT  ON 
PRODUCTS 


An  improved  Kodacolor  VR  1(300  film,  offer- 
ing fine  grain,  improved  sharpness,  and  im- 
proved sensitivity  wiU  be  available  in  the  UK 
in  the  Autumn. 

The  film  is  the  result  of  a  major  technical 
effort  aimed  at  increasing  the  quality  of  pic- 
tures made  with  Kodak's  fastest  colour 
negative  film.  The  improved  VR  1000  film 
performs  admirably  across  a  range  of  ex- 
posure indices  from  250  to  2000  and  beyond, 
say  Kodak. 

The  film  has  improved  performance 
under  tungsten  illumination,  reduced  grain 
and  performs  remarkably  well  at  both  ends 
of  the  exposure  scale,  the  company  says. 

Improving  the  film's  underexposure 
tolerance  required  changing  the  film's  blue 
layer.  The  blue  layer  has  been  made  more 
sensitive  to  give  added  exposure  in  low-light 
situations.  Colours  are  slightly  cleaner. 
Shadows  look  black,  not  blue,  say  Kodak. 

To  improve  the  film's  overexposure  per- 
formance, Kodak  has  reduced  grain  and  the 
new  film  is  slightly  sharper. 

The  new  Kodacolor  VR  1000  film  is  a 
much  improved  product,  say  Kodak. 
"Photographers  wiU  find  it  gives  even  better 
results  than  people  have  already  come  to  ex- 
pect from  its  predecessor."  Kodak  Ltd, 
Hemel  Hempstead,  Herts. 

The  uprated  version  of  the  Kis  Magnum 
printer  first  introduced  in  May.  The  Speed  is 
now  incorporated  in  all  the  company's 
micro-labs  which  are  capable  of  developing 
and  processing  a  24-exposure  colour  film  in 
just  30  minutes,  say  Kis.  The  Speed  is 
designed  to  take  135,  110,  126  and  disc 


negatives  for  reprints  and  enlargements.  A 
special  film  transport  is  provided  for  each 
size  and  changing  takes  a  moment,  says  the 
company.  The  colour  print  paper  comes  in 
quick-fitting  cassettes  in  matt,  lustre  or  gloss 
finish.  Kis  Services  (UK)  Ltd,  Kis  House, 
South  Bank  Business  Centre,  Unit  A,  Nine 
Elms  Lane,  London  SW8  5BA. 

Konica's  EFP2  camera  kit  (£29.95)  will  be 
launched  shortly  and  has  been  gift  wrapped 
for  Christmas  sales.  The  35mm  compact 
camera  has  a  pop-up  electronic  flash  and 
accepts  100,200  and  400  ASA  film.  Includ- 
ed in  the  kit  are  two  batteries,  a  case  and  a 
12-exposure  film.  Konishuroku  (UK), 
Konishuroku  House,  150  Hampton  Road 
West,  Feltham,  Middlesex  TW13  6BH. 

Spicer  Hallfield  are  launching  the  Empress 
range  of  metal  photographic  frames  this 
month. 

In  two  styles  the  range  wiU  cover  all  print 
sizes,  the  company  says.  Retail  prices  for  the 
beaded  gold  style  range  from  £1.20  for  a 
SVixSin  frame  to  £3.95  for  the  lOx  12in 
size.  Plain  gold  frame  prices  start  at  £1.90 
(5  X  7in)  and  go  up  to  £4.35  (10  x  12in). 

Two  metal-framed  photograph  "organi- 
sers" take  eight  or  12  pictures  respectively 
(£4.35,  10xl2in  and  £4.95,  16xl2in). 
Spicer  Hall  field  Ltd,  Haddenham, 
Aylesbury,  Bucks  HP17  BEG . 

Polaroid  are  to  show  another  television  com- 
mercial in  the  run-up  to  Christmas  when 
they  will  promote  the  Sun  600  camera  kit  to 
dealers  to  bring  down  its  rsp  to  £29.95. 

Sales  manager  Graham  Bateman  says 
"Christmas  is  the  busiest  time  of  the  year  for 
Polaroid  sales.  By  offering  this  pack  at 
£29.95,  our  dealers  will  get  a  massive  sales 
benefit." 

Polaroid  say  the  Spring  launch  of  the 
new  600  film,  plus  the  promotion  of  the  pic- 
ture guarantee,  has  begun  to  raise  consumer 
perception  of  the  value  and  quality  of  instant 
photography.  Christmas  advertising  will  be 
by  a  mixed  media  schedule. 

The  consumer  will  be  encouraged  to 
purchase  extra  film  for  the  Christmas  period 
by  an  on-pack  promotion  offering  a  £1 
rebate  on  T600  and  SX-70  twin-packs. 

Dealers  who  order  cameras  on  Polaroid's 
Christmas  programme  will  be  awarded 
bonus  points  which  can  be  accumulated  or 
converted  immediately  to  a  gift.  The  mer- 
chandise offered  can  be  used  for  an  in-store 
promotion  or  assistant  incentives,  say 
Polaroid. 

Further  points  are  gained  with  every 
camera  re-order  and,  can  either  be  ex- 
changed before  December  31 ,  or  held  over 
to  1985  when  they  can  be  added  to  Spring 
programme  orders  and  then  used  for  a 
larger  item  before  June  30th,  1985.  Polaroid 
(UK)  Ltd,  Ashley  Road,  St  Albans,  Herts. 
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Advisory  role  slated 
in  consumer  report 


The  publication  in  a  German 
consumer  magazine,  roughly 
equivalent  to  our  Which?,  of  a 
survey  into  the  frequency  and 
quality  of  advice  given  in 
pharmacies  during  the  purchase  of 
preparations  for  minor  ailments, 
has  confirmed  pharmacists'  worst 
fears  that  it  will  sabotage  their 
recent  attempts  to  enhance  their 
professional  image. 

The  survey's  findings  were  summed  up 
by  the  magazine  Stiftung  Warentest  as 
"always  a  sale,  only  rarely  any  advice". 
From  visits  by  investigators  posing  as 
customers  to  1,530  pharmacies,  it  was 
concluded  that:  "Pharmacists  carry  out 
their  claim  to  be  experts  on  drugs 
extremely  inadequately  and  are  loath  to 
impart  their  knowledge  acquired  over 
many  years  study." 

In  the  survey,  researchers  were  told  to 
pose  as  "active"  or  "passive"  customers,  ie 
some  actively  sought  advice,  others 
merely  recorded  what  occurred,  when 
purchasing  remedies  for  fever,  headache, 
flu  and  constipation,  appetite  suppressants 
or  iron  preparations.  Results  were 
reported  as  showing  that  test  customers 
received  no  advice  whatsoever  in  20  per 
cent  of  pharmacies  visited,  but  in  only  1 
per  cent  was  nothing  sold  to  them.  In  the 
view  of  the  authors  full  counter 
prescribing  and  extensive  information  was 
given  only  once  in  1,530  visits. 

These  highly  critical  findings  were  not 
entirely  unexpected  as  one  of  the 
researchers  involved  was  the  co-author  of 
a  recent  bestseller  entitled  "Bitter  PiUs", 
which  showed  the  pharmaceutical  scene 
in  a  very  poor  light.  Indeed,  in 
anticipation  of  the  Stiftung  Warentest 
report,  pharmacists  themselves  undertook 
a  study  in  December  1983  in  six  randomly 
selected  pharmacies  in  Wuppertal,  in 
which  some  1,800  consecutive  customer 
contacts  were  analysed. 

Unlike  the  first  survey,  which  did  not 
specify,  among  other  alleged  deficiencies, 
whether  the  purchase  was  from  a 
pharmacist,  dispenser  or  sales  assistant, 
only  pharmacists  were  involved.  The 
major  finding  of  the  Wuppertal  study  was 
.  that  only  one-third  of  customers  actually 
wanted  advice  when  it  was  offered,  75  per 
cent  had  already  decided  what  they 
wished  to  buy  before  entering  the 
pharmacy,  and  the  vast  majority 
considered  they  were  fuUy  conversant  with 
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the  product  bought. 

Only  25  per  cent  actually  asked  for 
information  —  a  figure  in  marked  contrast 
to  the  70  per  cent  of  the  population  in  other 
surveys  who  stated  in  interviews  that  they 
would  like  to  be  given  more  information 
about  drugs  by  pharmacists. 

The  national  association  of  German 
pharmacists,  ABDA,  was  not  granted  pre- 
publication  details  of  Stiftung  Warentest's 
report,  but  its  criticism  of  the  methodology 
and  conclusions  received  wide  coverage. 
Clearly  the  report  could  turn  both  public 
and  the  medical  profession  against 
pharmacy. 


Keeping  the 
cost  down 


An  attempt  to  keep  down  the  cost  of 
contributions  by  the  Bavarian 
health  insurance  companies  has 
prompted  their  controversial 
president  to  suggest,  in  conjunction 
with  a  group  of  pharmacists,  that  an 
experiment  in  generic  prescribing 
be  undertaken.  Drugs  account  for 
some  14  per  cent  of  total  costs. 

The  proposal,  which  has  become 
widely  known  as  the  "Bavarian 
experiment",  would  involve  the  doctor 
merely  specifying  the  generic  name  of  a 
monosubstance,  and  leaving  the 
pharmacist  to  select  the  actual  product 
dispensed  on  grounds  of  quality  and  price. 
The  suggestion,  greeted  with  initial 
enthusiasm  by  pharmacists  as  a  means  of 
utilising  their  training  and  expertise  to  the 
full,  has  become  a  topic  of  fierce  and  at 
times,  emotional  debate  in  German 
medical  and  pharmaceutical  circles. 

Not  suprisingly  the  pharmaceuticcd 
industry  is  firmly  opposed  to  the  idea  — 
apart  from  firms  specialising  in  generics 
—  and  a  motion  against  such  a  move  was 
passed  at  a  conference  of  Bavarian 
doctors.  In  addition  a  growing  number  of 
pharmacists  have  expressed  concern  at  a 
possible  loss  in  profits,  despite  an 
assurance  from  the  health  insurance 
companies  they  will  split  any  savings  they 
make,  and  recognition  on  their  part  that 
some  payment  would  be  due  for  the 
additional  responsibility  and  extra  time 
spent  in  dealing  with  such  prescriptions. 

With  all  the  controversy  the  Bavarian 


experiment  has  aroused,  and  with  many 
details  still  to  be  settled,  it  is  unlikely  that 
the  proposed  starting  date  of  January  1, 
1985,  will  be  met.  Nevertheless 
pharmacists  participating  in  such  a  study 
have  been  promised  help  with 
fundamental  guidelines  on  product 
selection  by  their  national  association. 
Opposition  has  not  deterred  a  similar,  one 
year,  pilot-scale  trial  in  the  Frankfurt  area 
being  planned,  in  which  antibiotics  have 
been  chosen  as  the  class  of  drug  for  which 
doctors  may,  if  they  so  wish,  merely  give 
the  generic  name  on  a  prescription. 


Public  anxiety  at  the  ever- 
increasing  drugs  bill  to  the  health 
insurance  companies  has  led  to 
various  attempts  to  decrease 
expenditure  on  drugs.  After  a  period 
in  which  prices  held  steady,  they 
rose  by  nearly  6  per  cent  in  1983  and 
a  rise  of  4.2  per  cent  in  the  first 
quarter  of  1984  has  been  quoted  by 
some  sources. 

One  such  attempt  was  the  recent 
introduction  of  the  so-called  "negative  list", 
which  removed  a  number  of  classes  of 
drugs,  including  laxatives,  from  those 
which  could  be  obtained  on  a  doctor's 
prescription.  The  sudden  drop  in  laxative 
business  led  one  commentator  to 
speculate  that  a  miracle  cure  for  German 
constipation  had  been  discovered! 

In  fact  the  main  beneficiaries  of  this 
change  have  been  not  pharmacies  — 
where  a  calculated  loss  of  some  Dm200m 
of  business  has  occurred  —  but  the 
drugstores  and  supermarkets.  The  ever 
increasing  share  of  the  health  sector 
market  taken  by  these  non-pharmacy 
outlets  and  the  rise  in  number  of 
pharmacies,  which  has  more  than  doubled 
in  the  last  20  years  has  meant  that  one 
pharmacy  in  three  is  fighting  to  survive. 
Half  are  said  to  be  already  in  the  red. 

Among  measures  suggested  to 
improve  their  economic  situation  is  a  ban 
on  self-service  medicines  —  even  in 
pharmacies  —  and  a  restriction  of  all 
medicines  to  pharmacies.  However  neither 
suggestion  is  likely  to  reach  the  statute 
book.  More  drastic  action  such  as  a  strike 
of  pharmacists,  or  closure  of  pharmacies, 
has  been  dismissed  as  self-defeating. 

Another  constant  bone  of  Contention  in 
West  German  pharmacy  is  the  number  of 
free  samples  distributed  to  doctors 
currently  estimated  as  250  million  per 
year,  or  one  for  every  two-and-a-half 
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products  prescribed.  This  and  other 
marketing  methods  has  led  to  heavy 
criticism  of  the  pharmaceutical  industry's 
expenditure  on  all  forms  of  advertising, 
which  is  said  to  amount  to  30  per  cent  of 
the  cost  of  some  drugs. 


Pharmacists  in  West  Germany  are 
currently  participating  in  a 
campaign,  jointly  sponsored  by  the 
motoring  organisations,  the 
Ministry  of  Transport  and  a  weekly 
magazine,  to  reduce  the  number  of 
road  accidents  during  the  peak 
holiday  period  by  ensuring  drivers 
are  fully  fit  and  prepared  before 
setting  off  on  the  annual  motorway 
marathon. 

Pharmacists  have  been  in  high  demand 
to  measure  blood  pressure,  and  have  used 


the  opportunity  to  distribute  leaflets  on 
drugs  and  driving,  travel  sickness, 
vaccinations,  simple  hygiene  measures 
and  stomach  upsets  on  holiday.  The  high 
public  interest  in  this  and  similar 
campaigns  has  placed  the  pharmacist 
alongside  other  medical  professions  and 
enhanced  his  image. 

Ironically  pharmacists  themselves 
enter  the  holiday  period  for  the  second 
year  running  probably  suffering  from 
overwork!  Last  year  a  rise  in  VAT  came  into 
force  on  July  1,  necessitating  complete 
repricing  of  stocks.  This  year  several  major 
legislative  changes  affecting  pharmacy 
again  became  law  on  this  date. 

One  such  alteration  was  the  abolition 
of  repeat  prescriptions  —  a  measure 
intended  to  reduce  the  fraudulent 
procurement  of  drugs  of  addiction. 
Another  change  involved  recall  and 
exchange  of  most  ephedrine-containing 
products  as  they  have  been  reclassified 
POM.  Yet  another  recall  and  exchange 
process  was  needed  for  aU  products 
containing  aspirin  where  package  insert 
information  has  been  altered. 


Marketing 
methods 


Pharmacists  hove  expressed  much 
disquiet  at  a  novel  marketing 
method  employed  by  the  Melusin 
Schwarz  Co  to  introduce  captopril 
onto  the  German  market,  which 
completely  excludes  any 
pharmaceutical  involvement. 

The  company  initiated  the  formation  of 
"therapeutic  circles"  in  which  a  hospital 
doctor  first  meets  10-12  local  GPs  in  a 
series  of  evening  meetings.  The  company 
pays  an  expense  allowance  to  every  doctor 
who  prescribes  the  drug  and  reports  his 
experiences.  So  far  some  600  doctors  have 
exchanged  results. 

These  reports  come  from  a  correspondent 
with  acknowledgements  to  the  German 
pharmaceutical  Press:  Deutsche  Apotheker 
Zeitung  and  Pharmazeutische  Zeitung. 


INTERNATIONAL  CHEMICAL  COMPANY  LIMITED 

11  CHENIES  STREET,  LONDON  WC1E  7ET 
Telephone:  01-636  8080  (10  lines) 

INCREASED  PRICES 
EFFECTIVE  FROM  SEPT  1st  1984 


Product 

Retail 

Units 

Retail 

Wholesale 

Quantity 

unit 

per 

price 

price  per 

price  per 

outer 

per  unit 

outer 

outer 

inc.  VAT 

ex.  VAT 

ex,  VAT 

£ 

£ 

£ 

Anadin 

t  48- 

12 

1.24 

9.74 

8.53 

t  96- 

6 

1.71 

7.50 

6.57 

Maximum  Strength 

tt  12* 

12 

0.68 

5.34 

4.67 

Anadin 

tt  24- 

12 

1.12 

8.80 

7.70 

Analgesic  Capsules 

tt48- 

6 

1.91 

7.50 

6.57 

Anbesol 

6mr 

12 

0.79 

8.21 

5.43 

Bismag  Antacid 

75 

12 

0.72 

5.66 

4.95 

Tablets 

165 

12 

1.19 

9.35 

8.18 

Codanin  Analgesic 

25- 

6 

1.39 

5.46 

4.78 

Tablets 

Dristan  Decongestant 

12 

12 

0.82 

6.44 

5.64 

Tablets 

Preparation  H  Ointment 

28g 

12 

1.14 

8.96 

7.84 

for  Haemorrhoids 

51g 

6 

1.73 

6.80 

5.95 

Preparation  H 

6 

12 

0.75 

5.89 

5.16 

Suppositories  for 

12 

12 

1.12 

8.80 

7.70 

Haemorrhoids 

24 

6 

1.99 

7.82 

6.84 

Shopfitters 

Exclusive  importers  of  a  superb 
range  of  modular  shopf  ittings 


■These  products  are  to  be  retailed  through  retail  pharmacies  only. 
tNew  pack  sizes.  ttPrices  unchanged,  but  packaging  amended. 


Canopy  £»  lights 
(  528  44  extra. 


Compare  the  cost 

The  plan  on  the  left  illustrates  a  simple 
though  effective  pharmacy  layout 
designed  to  keep  your  customers 
attention  for  as  long  as  possible  while 
exposing  them  to  a  total  display  of  your 
merchandise  from  the  moment  they 
enter  your  pharmacy  till  they  leave. 
The  increase  in  turnover  you  achieve 
coupled  with  the  current  tax  allowance 
will  very  quickly  meet  the  cost. 
HP  AND  LEASING  IS  AVAILABLE 
For  further  details  please  attach  your  label  to 
this  advert  and  return  to: 

CRAMS 

Shop  Equipment 

290  Huntingdon  Street, 
Nottingham  NG1  3NA 
Telephone  (0602)  507799 

FREE  DELIVERY  AND  INSTALLATION 


J 
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BUSINESS  NEWS 


CIA  gives  health  plans 
luke-warm  reception 


Drastic  reforms  proposed  by  the 
Health  and  Safety  Commission  to 
protect  workers  from  hazardous 
substances  —  including  record- 
keeping for  up  to  50  years  —  have 
met  with  reservations  from  the 
Chemical  Industries  Association 
(see  C&D  last  week,  p319). 

The  Code  of  Practice  for  the  Control  of 
Substances  Hazardous  to  Health  is  the 
result  of  more  than  two  years'  work  by  the 
Committee  on  Toxic  Substances,  which 
includes  representatives  from  industry, 
trade  unions,  local  authorities  and 
independent  experts. 

The  committee  suggests  that  existing 
legislation  —  based  on  the  Health  and 
Safety  Act,  1974  —  is  unnecessarily 
complex,  inhibits  the  introduction  of  new 
technology  to  control  health  risks  and  does 
not  match  international  safety  regulations. 

The  HSC  is  formally  consulting  a  large 
number  of  organisations  on  the  proposals 
and  invites  comments  by  March  1985. 

The  regulations  would  apply  to  all 
substances  hazardous  to  health  including, 
for  example,  those  defined  in  the 
European  Community  Directive  on 
Dangerous  Substances,  as  toxic, 
carcinogenic  and  corrosive. 

The  regulations  would  require: 
[]]  Assessment  of  the  nature  of  the 
substance  and  the  risk  to  which  employees 
are  exposed  and  measures  taken  to  avoid 
those  risks.  Adequate  control  of  exposure 
which  must  be  achieved  by  means  other 
than  the  use  of  personal  protective 
equipment  so  far  as  is  reasonable. 

□  Control  measures  to  be  properly  used. 

□  Provision  of  necessary  instruction, 
information  and  training. 

Q  Employers  to  keep  a  record  for  30  years 
of  any  monitoring  of  exposure  to 
hazardous  substances,  and  to  ensure  that 
an  occupational  health  record  of  each 
employee  exposed  to  hazardous 
substances  be  kept  for  at  least  50  years 
from  the  date  of  the  last  entry. 
Q  Existing  prohibitions  and  notifications 
of  certain  fumigation  activities  to  continue. 

Draft  codes  of  practice  give  details  of 
how  to  meet  the  regulation  requirements. 
The  proposals  affect  nearly  all  firms,  from 
major  chemical  manufacturers  to  smaller 
craft  workshops. 

Introducing  the  proposals. 
Commission  chairman  Dr  John  CuUen 
said:  "I  believe  the  proposals  will  help 
employers,  safety  representatives,  workers 
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and  enforcing  authorities  by  providing 
one  simple  set  of  regulations  applying  to 
aU  substances  hazardous  to  health." 

In  1979-80  the  DHSS  awarded  more 
than  5,700  injury  benefits  for  short  spells  of 
incapacity,  850  longer-term  disablement 
benefits,  and  710  death  benefits  in  respect 
of  diseases  directly  attributable  to 
occupational  exposure  to  substances  other 
than  lead  and  asbestos  (which  are  not 
covered  by  the  proposcils) .  The 
commission  believes  the  picture  is  far 
grimmer  as  these  figures  relate  only  to 
clearly  established  cases  for  which  benefit 
is  payable.  Nor  do  they  show  the 
proportion  of  occupationaUy  linked 
cancers  (except  bladder  cancer  and 
mesothelioma),  chronic  bronchitis, 
asthma  and  emphysema. 

Trade  Unions  hail  the  document  as  a 
breakthrough.  "These  laws  will  drag 
employers  from  the  19th  century  world  of 
safety  law  into  the  20th  century  world  of 
health  hazards,"  said  Mr  David  Gee, 
health  and  safety  officer  for  the  General, 
Municipal  and  Boilermakers'  Union. 

But  the  director-general  of  the 
Chemical  Industries  Association  (CIA)  Mr 
Martin  Trowbridge  says  the  new 
regulations  "are  absolutely  Orwellian  in 
their  implications".  He  told  The  Guardian 
that  the  cost  of  implementing  them  would 
make  British  industry  uncompetitive  and 
cost  jobs.  "The  proposals  sweep  much  too 
wide  arid  deep,  covering  up  to  15,000 
substances,  and  will  distract  resources 
away  from  the  many  fewer  toxic 
substances  we  are  primarily  worried 
about." 

Ray  Grainger,  CIA's  director  of 
health,  safety  and  environment,  says: 
"Conscientious  companies  deciding  to 
implement  the  requirements  in  full  could 
:ind  the  burden  enormous  andexcessively 
costly,  while  others  might  find  the  bulk  of 
the  document  so  daunting  that  they  may 
pay  little  regard  to  it . " 

During  the  consultative  period,  CIA 
will  be  recommending  ways  of  modifying 
the  regulations  to  strike  a  balance  between 
social  priorities  and  practicable  means. 

Copies  of  the  consultative  documents 
can  be  obtained  from  the  Health  and 
Safety  Executive,  Inquiry  Point,  St  Hugh's 
House,  Trinity  Road,  Bottle,  Merseyside 
L203QY.  They  are:  Control  of  Substances 
Hazardous  to  Health  (£4.50);  Control  of 
Vinyl  Chloride  at  Word  (£3);  Control  of 
Substances  Hazardous  to  Health: 
Fumigations  Operations  (£3). 


Bar-codes  on 
the  increase 


The  percentage  of  bar-coded 
articles  in  larger  British  food  stores 
increased  by  8  per  cent  in  the  year 
to  March/ April  1984,  and  the 
number  of  food  stores  with  scanners 
has  more  than  doubled  to  97. 

The  results  were  obtained  by  A.C. 
Nielsen  from  an  audit  of  14  product-classes 
in  a  sub-sample  of  larger  food  stores,  and 
one  not  sales  weighted.  Only  Canada, 
Germany  and  USA  are  ahead  of  the  UK  in 
the  Nielsen  league  table  of  source- 
marking  in  14  countries.  France  has  made 
the  greatest  progress  in  scanning,  moving 
from  20  stores  in  March  1983  to  230  just 
one  year  later. 


Percentage  of 

source-marked  articles 

Mar/Apr 

Mar/Apr 

Country 

1983 

1984 

Austria 

33 

46 

Belgium 

76 

82 

Canada 

95 

95 

France 

71 

77 

Germany 

88 

90 

Gt  Britain 

74 

82 

Ireland 

66 

79 

Italy 

19 

43 

Netherlands 

65 

80 

New  Zealand 

5 

35 

Spain 

(24  in  Jan  84) 

24 

Sweden 

60 

71 

Switzerland 

68 

80 

USA 

95 

95  + 

Source:  A.C.  Neilsen  Co 

DISPLAY  PRIZE 

WINNERS 


□ 
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BUSINESS  NEWS 


New  baby  from 
Richardson 

Richardson  Computers  are 
launching  a  prescription  labelling 
system  based  on  the  Acorn  Electron, 
aimed  at  those  who  cannot  afford 
the  more  expensive  BBC  system. 

The  Electron,  which  will  be  on  show  for 
the  first  time  at  Chemex,  has  a  hst  price  of 
£995,  but  is  available  to  NPA  members  for 
£895. 

The  system  uses  an  adapted  Electron 
offering  32K  RAM  with  16K  EPROM  and 
32K  ROM,  an  Epsom  RX80  printer,  nine 
inch  monitor  and  a  cassette  program 
loader. 

On  the  program  most  of  the  features  of 
the  BBC  system  are  retained  but  stock 
control  and  drug  usage  statistics  have 
been  cut  down. 

The  software  offers  a  "starter"  file  of 


Training  group 
seminar 


Manchester's  National  Pharaceutical 
Association  Training  Group  are  holding  a 
seminar  on  October  7  at  the  Portland 
Hotel,  starting  at  10am. 

The  subject  is  "Gut  allergy  and 
associated  disorders"  —  speakers  include 
a  GP  with  an  interest  in  paediatrics  and 
someone  from  Alder  Hey  Hospital, 
Liverpool.  The  seminar  is  free  to  group 
members  —  new  members  may  join  for  £5 
until  the  end  of  the  year  (the  group, 
although  part  of  the  NPA,  is  financially 
independent).  Membership  gives  free 


800  drugs  (but  can  list  over  1,000).  The 
recommended  "warnings"  can  be 
amended  or  deleted  as  required. 
Interaction  alerts  appear  automatically. 
There  is  an  order  reminder  facility  and 
drug  usage  can  be  monitored  on  daily  or 
monthly  report.  PIP,  Prosper  or  Link  code 
appear  automatically.  John  Richardson 
Computers  Ltd,  Unit  337,  Walton  Summit 
Bomber  Bridge,  Preston,  Lanes  PBS  8AR. 


3M  relocate 

The  first  stage  of  relocation  of  3M 
Health  Care  from  Bracknell, 
Berkshire,  to  Loughborough  in 
Leicestershire  starts  from 
September  3.  (See  Business  News 
last  week). 

From  that  date  the  hospital  supphes, 
surgical  speciahties  and  community, 
dental  and  commercial  groups  will  be 
contactable  for  product  advice  and 
information  at  3M Health  Care,  1  Morley 
Street,  Loughborough,  Leics  (0509 
268181). 

Albert  Products  have  been  marketed  by 
Hoechst's  pharmaceutical  division  since 
July  1 .  Hoechst  say  they  have  no  intention 
of  removing  the  products  from  their 
present  livery,  not  as  suggested  in  C&D 
June  30,  pl273,  to  discontinue  products  in 
that  livery  "eventually"  under  an  "Albert 
name  to  vanish"  headline. 


COMING  EVENTS 


access  to  video  and  training  films,  and  a 
locum  list  for  the  Manchester  area.  Details 
horn  Jennifer  A.  Bride,  133  Heaton  Moor 
Road,  Stockport  (061-4321514). 

Advance  information 

Royal  Society  of  Chemistry  Analytical  Division,  The 

University,  Hull,  on  September  18-20.  RSC  Autumn  meeting. 
AD  symposium  on  "The  Analysis  of  Drugs  and  their 
Metabolites".  Speakers  to  include  A.  G.  Coutts,  I.  R. 
Flockhart,  M.  S.  Moss,  J.  M.  Streete,  and  R.  J.  N.  Tanner. 
Details  from  RSC,  Burlington  House,  London  WIV  OBN. 

Manchester  Branch,  National  Pharmaceutical  Association, 

The  Grand  Hotel,  Aytoun  Street,  Manchester,  on  September  27 
annual  dinner.  Guest  speaker  Mr  David  Trippier,  MP.  Mr  Tim 
AstiU,  NPA  director  wiU  also  be  present.  Cost  is  £10.50  per 
head.  Applications  in  by  September  14.  For  information 
contact  A&'ssAf£le;^//n,  MPS,  Flat  3,  5  Woodlands  Bank,  71 
Stockport Boad,  Timperley,  Cheshire. 

British  Homoeopathic  Association,  The  Cobden  Hotel,  257 
Hagley  Road,  Edgbaston,  Birmingham,  B16  on  Sunday 
October  7,  November  11  and  December  2.  Study  course  for 


pharmacists  covering  all  aspecst  of  homoeopathy.  Sessions  run 
from  10am  until  5pm,  £10  per  day.  For  information  contact  Mrs 
M  J Munday,  general  secretary.  The  British  Homoeopathic 
Association,  27a  Devonshire  Street,  London,  WINIRJ. 

Institute  of  Packing,  Moat  House  International,  Stratford- 
upon-Avon,  Staffordshire,  on  October  17-19.  Fifteenth  national 
conference.  For  information  contact  Bill  Hutchinson,  Institute 
of  Packaging,  Sysonhy  Lodge,  Nottingham  Road,  Melton 
Mowbray,  Leics,  LE13  ONU. 

Society  of  Cosmetic  Scientists,  De  Vere  Hotel,  Coventry, 
Warwickshire  on  November  5-6.  Symposium  on  "Product 
Stability".  Cost  is  £120  for  members  plus  £18  VAT,  £145  non- 
member  plus  £21.75  VAT.  AppUcation  forms  from  TheSociety 
of  Cosmetic  Scientists,  Marshall  Chambers,  Mill  Street,  Luton 
LU12NA. 

Members  of  the  Agricultural  and 
Veterinary  Pharmacists  Group  will  have  to 
delve  deeper  in  their  pockets  to  cover  the 
cost  of  the  annual  weekend  in  Torquay.  The 
cost  per  person  is  in  fact  £37.50  and  not 
£35  as  stated  in  C&D  last  week. 


WHEN  KIDDIES  SCREAM-THE  CRY  IS  FOR  HELP! 

HERE'S  SOMETHING  TO  EASE  THE  PROBLEM  AND  RESTORE  THE  CALM 


TM 

Medised 

paracetamol/promethazine  HC I 

suspension 

f  urther  details  dwiilable  on  request: 

Martindale  Pharmaceuticals  Limited 
Chesham  Qose,  Romford,  Essex 

A  I5ritish  ow  ned  (.iimpiim       Modis^d  i^  ,i  ivi;istorod  tr.idiMii.irk 


MEDISED  suspension, 
containing  paracetamol 
and  pronnethazine,  is 
especially  formulated  to 
ease  the  problem  of  treating 
mild  to  moderate  pain  in 
children  aged  between  3 
months  and  12  years. 
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CLASSIFIED 


Post  to 

Classified  Advertisements, 
Chemist  &  Druggist, 
Benn  Publications, 
Sovereign  Way,  Tonbridge, 
KentTN9  IRW. 
Telephone  Tonbridge  (0732) 
364422.  Telex  95132. 
Ring  Russell  Peacock  ext 
272  for  further  information 


Publication  date 

Every  Saturday 
Headings 

All  advertisements  appear  under 
appropriate  headings. 
Copy  date  4pm  Tuesday  prior 
to  publication  date. 
Cancellation  deadline 
5pm  Monday  prior  to 
publication  date. 


Display/Semi  Display 

£  11 .50  per  single  column 
centimetre,  min  30mm.  Column 
width  42mm. 
Whole  Page  £990.00 
(260mm  X  180mm) 
Half  Page  £525.00 
(125mm  x  180mm) 
Quarter  Page  £295.00 
(125mm  x  88mm) 


Box  Numbers  £2.50  extra 
Available  on  request. 


Appointments 


r 


OTC  Pharmaceuticals 

Sales  and  Marketing  Manager    to  c.  £20,000+ bonus 


This  is  an  unusually  challenging  opportunity  for 
an  experienced  young  manager  -  to  set  up,  and 
run,  an  entirely  new  OTC  pharmaceuticals  divi- 
sion. Our  client  is  a  well-established 
international  pharmaceutical  organisation,  with 
a  considerable  reputation  for  product  innova- 
tion and  creative  marketing. 

Your  brief  will  be  to  create  and  implement  a 
strategic  marketing  plan  for  the  Division,  in- 
cluding the  recruitment  and  management  of  a 
spearhead  sales  team. The  Sales  and  Marketing 
Manager  will  be  provided  with  full  support  ser- 
vices for  the  new  venture,  and  enjoy  the 
advantages  of  a  highly  professional  work 
environment. 

Candidates,  male  or  female,  should  have  a 
strong  record  of  personal  achievement  in  OTC 


^alentmark 

Leaders  in  Health  Care  Recruitment 


marketing,  with  a  sophisticated  and  successful 
company.  You  should  ideally  have  previous 
sales  management  experience  and  an  under- 
standing of  the  proprietaries  market,  but  more 
importantly  you  should  combine  strong  leader- 
ship skills  and  creativity  with  a  high  level  of 
commitment. 

Salary  for  the  post  is  negotiable  to  around 
£20,000  and  an  excellent  benefits  package  in- 
cludes a  bonus,  choice  of  company  car,  BUPA 
membership  and  generous  assistance  with 
relocation  expenses.  The  post  is  based  at  the 
Company's  prestigious  headquarters  in  an 
attractive  part  of  the  country. 

Please  write  in  confidence  for  an  application 
form,  or  phone  if  you  would  like  to  discuss  the 
appointment  before  applying : 


Tony  Forbes-Leith,  Talentmark  Limited, 
King  House,  5-11  Westbourne  Grove, 
London  W2  4UA.Tel:01-229  2266(24  hrs) 


Business  Opportunities 


Wholesaler/Distributor 

Required  for  Marketing  co-orperation  and  Sales 
in  London  and  South  East  England,  for  well 
established,  quality  range  of  Fashion 
Sunglasses. 

We  have  the  back-up,  nnanufacturing  facilities 
and  expertise  to  work  with  a  company  well 
introduced  to  independent  Chemists  in  the  area. 
Please  indicate  territory  covered  and  major  lines 
sold. 

Apply  to  Managing  Director 

Box  No.  3062 


Agents  Required 


SUNGLASSES 

Major  manufacturer  requires  additional  agents  in  following 
areas. 
NE  COUNTIES 
SOUTHERN  COUNTIES 
SCOTLAND 
NORTHERN  IRELAND  &  EIRE 
Experience  in  sunglasses  sales  of  benefit  but  good  live 
connections  with  chemists,  gift  shops,  department  stores 
etc,  essential.  Good  earnings  potential  with  rapidly 
expanding  company. 

Write  in  complete  confidence  to 
BOX  C£rD  3064 
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£15,000  +  CAR 
PACKAGE 


AGE  25-40 
ALL  AREAS 


EXPERIENCED  SALES  REPRESENTATIVES 

Share  our  success.  Vitalia  Limited,  a  major  new  force  in  the  expanding  vitamin  and  food 
supplements  market  need  6  more  ambitious  people  to  join  their  team. 
Medical/pharmaceutical  experience  preferred  but  not  necessary. 

Initiative,  hard  work  and  a  practical  attitude  will  bring  you  above  average  remuneration 
and  opportunists  will  be  able  to  exploit  the  considerable  scope  for  advancement  this 
young  dynamic  company  offer. 

WE  HAVE  THE  BEST  PRODUCTS 
WE  HA  VE  THE  BEST  MARKETING 
WE  HA  VE  THE  BES  T  RESOURCES 
WE  HA  VE  THE  BES  T  REM  UN  ERA  TION  PA  CKA  GE 

NOW  WE  NEED  THE  BEST  PEOPLE! 


Applications,  in  writing  to: 

The  Managing  Director, 
Vitalia  Limited, 
8  Edenhall  Close, 
Hemel  Hempstead, 
Herts  HPL4ND 


Stock  for  Sale 


FILMS 


KODAK       TUDOR       FLASH       FILMS  FILMS 


STOCKISTS  OF  WELL  KNOWN  BRANDS 
OF  PERFUMES  /  COSMETICS  /  CHEMIST 
SUNDRIES  KODAK  FILMS. 
WIDEST  SELECTION  IN  TOWN. 


Ample  Parking 


PASCO'S  COSMETIC  SALES 
425C  HARROW  ROAD 
LONDON  W10  4RE 
Telex:  8813271 
Next  day  delivery  service 


FOR  PRICE  LISTS 
Tel:  01-960  0319 
01-960  5752 
Open  Mon-Fri  9.30am-5.30pm 
Sun9.30am-12.30pm 


PERFUMES 


PERFUMES 


PERFUMES 


PERFUMES 


JUST 

PERFUMES 

457B  ALEXANDRA  AVENUE, 
RAYNERS  LANE, 
HARROW,  MIDDX. 
Tel:  01-8664563 

01-868  0100 
Telex:-8954667 
VBSTLX  REF  SMY 

Largest  selection 
Branded  Perfumes 

in  UK 

open  Sundays 

 10am  to  2pnri 


ONE-SIZE  TIGHTS 

from  £3.00  doz.  plus  VAT.  Childs 
Ribbed  tights  from  £4.66  doz  Tax 
Free.  Min.  order  10 doz.  overall. 
CWO.  Carriage  free.  Full  price  list 
with  other  lines. 

E&RKAYE 

16/18  New  Bridge  Street 
London  EC4. 
Est.  40  years. 


ALAMI  IMPORTS  &  EXPORT  LTD 


Handkerchiets  loose  and  boxed, 
range  of  tea  towels.  Jacquard  and 
handloom  towels,  pillow  cases, 

yellow  dusters,  face  cloths,  baby  ..  . 

nappies,  terry  socks.  fmmmtm 
\'wimM.x.  JilwyULMNQUIRIES  WELCOME 


HOPEGLADE  HOUSE 
19,  23  KINGSLAND  ROAD 

LONDON  E2  8AA 
Tel:  01-729  5501  (4  lines) 

Cables  SUNAMEX  LONDON  Telei  893903  AUMI  G 


BRANDED 
FRAGRANCES 

ANAISANAIS  =  DIOR  = 
ROCHAS  =  ESTEE  =  FIDJI 
=  CHANEL  =  NINARICCI  = 
GIVENCHI 

SEND  OR 'PHONE  FOR 
FREE  PRICE  LIST  IN  TIME 
FORXMAS. 

TO:  NUMBER  1,  UNITD1 
DECOY  ROAD, 
WORTHING,  WEST 
SUSSEX  BN148ND. 

PHONE:  WORTHING  (0903) 
213303 
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PHARMACIST 
PARTNER 

South  of  England 

A  private  Group  based  near  Basingstoke 
require  an  active  partner,  with  sound  retailing 
and  management  experience,  to  contribute 
both  managerially  and  at  Board  level  to  the 
development  of  a  new  retail  pharmacy 
business. 

This  is  an  exciting  challenge  for  an 
experienced  retail  pharmacist  who  wants  to  be 
involved  in  the  creation  of  a  new  enterprise. 

Opportunities  for  equity  participation  and 
profit  sharing  will  be  offered  to  the  successful 
applicant. 

Please  write  enclosing  detailed  C.V.  to 
The  Managing  Director, 
Box  C&D3063,  Chemist  &  Druggist, 
Benn  Publications,  Sovereign  Way, 
Tonbridge,  Kent  TN9  IRW. 


Shopfitting 


marspec 

^^larSHOPFITTING  LTD 

Attractive  modular  shopfittings  at 
competitive  prices. 
For  a  new  perspective  in  pharmacy  design 

Telephone:  0392  216606 

Unit4B,  Grace  Road,  Marsh  Barton,  Exeter,  Devon 


^LuxLiNE 


SHOPFITTING 
SERVICE 


N.P.A.  &  NUMARK  APPROVED 

FREE  PLANNING  AND  ADVICE.  FOR  YOUR 
SHOPFITTING  PROJECT. 

Contact:  — 
LUXLINE, 

8  COMMERCE  WAY,  LEIGHTON  BUZZARD,  BEDS. 
Tel:  0525  381356. 


SHOPKIT.  Christmas  will  soon  be  here.  So,  if  you  want 

a  better  display  to  give  you  a  higher  turnover  than  last  year, 

you'd  better  get  your  Shopkit  quickly. 

You  will  receive  full  details  and  prices  of  Shopkit  by  return 

of  post  if  you  contact  us  NOW. 

SHOPKIT,  50,  Ivatt  Way,  Westwood  Industrial  Estate, 

Peterborough,  PE37PN.  Tel:  (24  hour  service)  0733 

265263. 


Shopfitting 


for  the 

PROFESSIONAL 

approach  to  the  Pharmacy 

trade  contact 


/•hooFittm 


Heron  Rd,  Sowton  ind.  Est.  Exeter. 


Tel.  (0392)  37791/2 


LEXDRUM 

 .0626  832308  


WE  OFFER  A  PROFESSIONAL 
SHOPFITTING  SERVICE  FOR  THE 
RETAIL  PHARMACY 

LEXDRUM  STOREFITTERS 

^^^^^^Chapple  Rd,  Bovey  Tracey,  Devon. 

0626  832308 


Quality  and  original 
Continental  Systems 
plus  total  package  NPA 
recommended  NO 
system  matches 
UMDASCH  for  quality. 
Prices  pleasantly 
competitive.  See  for 
yourself  .  .  .  there's  no 
obligation. 
Apeils  Systems  Ltd 
Unit  P,  Kingsway 
Trading  Estate, 
Kingsway,  Luton, 
Bedfordshire. 
Ring  L  uton  (0582)  457111 
NOW! 


SHOPFITTING 


Everything  you  need  to  know 
is  in  this  FREE  pack,  sent  by 
return  of  post.  ^M^^ci 

Group 

SHOWRAX 

Tower  Works,  Lower  Road, 
Gravesend,  Kent,  DAll  9BE 
Tel:  Gravesend  (0474)6067lJ 


Export/Import 


B.  R.  LEWIS  CHEMISTS  LIMITED 
PHARMACEUTICAL 
WHOLESALERS 

*  EEC  IMPORTS 

*  UK  GENERICS 

long  established,  reliable  and  ethical  service 
Highly  competitive  discounts 

Dartford  (0322)  349212/331621 
Wheatley  Terrace  Road,  Erith,  Kent. 
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Professional  Prescription 
Computer  Labelling 


Now  Quality  Labelling  for  only  £895 


ANNOUNCING  the  new  system  based  on  the  excellent 
Acorn  "Electron".  Just  as  professional,  just  as  simple,  just  as 
Hexibie,  as  our  unrivalled  BBC  based  system,  but  designed 
specifically  with  economy  in  mind. 

#  Over  1000  drugs 

#  Automatic  cautions  in  line  with  Society  recommendations 

#  Superb  professional  labels  -  choice  of  layout 

#  Automatic  PIP,  Link  or  Prosper  codes 

#  Drugs  and  cautions  easily  added  or  changed 

#  Buffered  printer  for  high  speed 

#  Drug  usage  printout  and  order  reminder  facility. 

Now  if  you  vv^ant  a  Richardson  System, 
you  have  a  choice. 


1  il  [  :j  4  I  M  ]  I  II 


Unit  337,  Walton  Summit.  Bamber  Bridge,  Preston,  Lanes.  Tel:  (0772)  323763 


KI.ECTRON  SYSTEM  -  ffi95  (SPECIAL  PRICE  TO  NPA  MEMBERS)  BBC  SYSTEM  FROM  £1165 


SPECIAL  AUGUST  OFFER 

EXTENDED  FOR  A  LIMITED  PERIOD  ONLY. 

ONLY  £835.00  (EX  VAT)  NORMAL  PRICE  £895.00 
LABEL  AID:    a  highly  versatile  but  a  pure  and  simple  labelling  system  from 

MICROCHEM.  CONSISTS  OF  EPSON  HX20  MICROCOMPUTER  AND  EPSON 
RX80  HIGH  SPEED  BUFFERED  PRINTER. 

1500  DRUGS  STORED.  UNLIMITED  For  further  information  and  a  14  day  free  trial  write  to: 

P®¥5liy5^'*  FRIENDLY  (NO  MESSING  Declec  Computers  ltd,  243  WWtton  A«  East,  Greenford, 

WITH  STOCK  CONTROL,  ORDER  ENTRIES  Middlesex,  or  ring  Girisli  or  Kemant  on  01-950  3370 

OR  CHANGING  OF  PROGRAMMES)  (daytime)  01-902  2349  and  01-950  4488  (24  hours). 

PROBABLY  THE  SIMPLEST  AND  THE  CHEAPEST  SYSTEM  AVAILABLE. 


Export/Import 


Property  to  Let 


For  Sale 


IMPORT/EXPORT 

Call  us  for  the  most 
competitive  prices;  the  best 
range;  the  quickest  service; 
cash  and  carry. 

CONTACT:  EURO  CHEM  LTD 

Southway,  Walworth  Ind.  Estate,  Andover, 
Hants.  Tel:  0264  59872/59585 


HIGHLY 
SUCCESSFUL 

Retail  chemist  prominent 
main  road  position  in  SE 

London. 
Turnover  £120,000  pa. 
with  excellent  potential 
for  expansion. 
£39,000  plus  sav. 
Telephone:  01-764  1501 


KIS  MAGNUM  MINILAB 

FOR  SALE 

Rjrchased  in  January  1984, 
at  a  cost  of  £20,378. 

Offers  invited  in  the  region 
of  £10,000. 

Telephone:  Coventry 
(0203)417158 


Trade  Services 


perfumes 

2000  sq'ft  SHOWROOM  NOW  OPIZN 
WEST  LONDON  CSC  LTD. 


397  ACTON  LANE 
LONDON  W3  01  993  6409 


TELEPHONE  for  a  price  List 


WED  THU  10  to  5  pm 
TUE  FRI  12  to  8  pm 
SUNDAY    10  to  2  pm 

FREE  PERFUME  worth  £28.25 


orders  over  £200   CALLERS  OM-Y 


SPECIAL  PRICES  for 
MULTIPLE  AND  WHOLESALE 


DELIVERIES  THROUGHOUT  UK 


Chemist  &  Druggist 
Classified  gets  results. 

Please  telephone: 
Russell  Peacock 
0732  364422 
Ext  272 

For  further  information 
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PEOPLE 


New  Editor  and 
two  Assistant 
Editors  for  C&D 


Three  major  editorial  appointments 
have  been  made  to  Chemist  & 
Druggist  this  week:  John  Skelton, 
BPharm,  MPS,  has  been  appointed 
Editor,  and  Patrick  Grice,  BPharm, 
MPS,  is  made  Assistant  Editor, 
together  with  Liz  Platts,  BA,  who 
also  retains  her  present  position  of 
Beauty  Editor. 

John  Skelton  joined  the  editorial  staff  of 
C&D  in  November  1980  from  Ideal 
Chemists  Ltd  of  Bristol  where  he  was 
managing  director.  He  was  appointed 
assistant  editor  in  November  1981  and  was 
made  deputy  editor  in  July,  last  year. 

A  graduate  of  Bath  University,  Mr 
Skelton  completed  his  postgraduate  year 


The  new  Editor  of  C&D,  John  Skelton 
(seated),  with  Assistant  Editors  Liz  Platts 
and  Patrick  Grice. 


in  the  research  and  development 
laboratories  of  Reckitt  &  Colman  Products 
Ltd,  pharmaceutical  division,  in  Kingston 
upon  Hull.  He  registered  in  1968  and, 
after  a  period  in  community  pharmacy  in 
the  City  of  London,  joined  the  then  six- 
pharmacy  group  of  Ideal  Chemists  and 
became  their  managing  director  in  1972. 


Liz  Platts  has  been  with  C&D  for  five 
years  joining  in  September  1979  when  she 
graduated  from  Hull  University  with  a  BA 
in  history.  Appointed  editorial  assistant  in 
April  1980  Liz  moved  on  to  become  Beauty 
Editor  in  July  1981.  Liz  was  no  newcomer 
to  pharmacy:  her  father  the  late  Denis 
Platts,  MPS,  was  managing  director  of  a 
chain  of  chemists  in  the  Chesterfield  area 
until  his  death  in  1981. 

Patrick  Grice  studied  pharmacy  at 
Nottingham  University,  graduating  in 
1979.  His  preregistration  year  was  spent  at 
the  Victoria  Centre  branch  of  Boots  in 
Nottingham.  After  periods  at  the  Alfreton 
and  Mansfield  branches  of  the  company 
he  left  in  1981  to  join  C&D.  He  was 
appointed  technical  editor  earlier  this 
year. 

Ron  Salmon,  MPS,  who  has  been 
Editor  of  C&D  since  February  1977,  will  in 
future  concentrate  on  the  post  of 
Publisher,  to  which  he  was  appointed  in 
November  1982.  He  retains  overall 
editorial  responsibility  for  the  C&D  Price 
Service. 


A  life-time  ambition  was  fulfilled  for  a 
Surrey  pharmacist's  secretary,  Mrs  Grace 
Pinnock,  when  colleagues  arranged  for 
her  to  sit  astride  a  shire  horse. 

Goliath,  the  gentle  giant  belonging  to 
Youngs  Breweries,  was  brought  from 
Wandsworth  to  Bundle  Hocken's 
pharmacy  in  RedhiU  as  part  of  a  belated 
birthday  suprise  for  Mrs  Pinnock  who  has 
worked  there  for  47  years.  Organiser  of  the 
event  was  Mrs  Rosemarie  Petch,  who  also 
works  at  the  pharmacy. 


Death  of  past 
PSGB  librarian 

Mr  Robert  Gibson  Todd,  FPS,  advisor  on 
the  Pharmaceutical  Society's  historical 
collection,  died  in  hospital  on  August 

From  1968-78  he  was  general  editor, 
scientific  publications,  and  librarian  of  the 
Society.  Qualifying  as  a  pharmacist  in 
1937,  he  joined  the  Society  in  1949  as  a 
member  of  the  scientific  editorial  staff  and 
was  editor  of  Martindale's  Extra 
Pharmacopoeia  1960-68. 

Mr  Todd  was  to  present  a  paper  on 
"Medicines  of  the  past"  at  the  BP 
Conference  in  Southampton  this  month. 
His  paper  will  now  be  read  by  Mr 
Desmond  Lewis,  the  Society's  secretary 
and  registrar. 

Pharmacy  the 
hard  way  

A  student  about  to  start  a  degree 
course  in  pharmacy  at  Liverpool 
Polytechnic  earned  her  place  the 
hard  way. 

Mrs  Sue  Stephenson  has  been  working 
as  a  dispensary  assistant  for  R.J.  Lee 
Chemist  Ltd,  Harehills  Lane,  Leeds.  She 
started  studying  for  an  Open  University 
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science  degree  six  years  ago,  and  will 
finish  in  October.  After  discussing  her 
future  possibilities  with  Dr  Barry 
Strickland-Hodge,  the  director  of  the 
medical  information  research  unit  at  Leeds 
Polytechnic,  who  worked  Saturday  locums 
at  the  shop,  and  the  proprietor,  Mr  R.  Lee, 
she  decided  to  read  for  a  degree  in 
pharmacy.  "I  did  not  find  it  easy  to  get  a 
place,"  she  says.  "Universities  were  not 
happy  with  my  qualification  —  they 
wanted  A-levels  —  but  eventually  I  was 
accepted  at  Liverpool  Polytechnic  and 
begin  there  this  month . " 

Mrs  Stephenson,  who  is  35,  has  two 
teenage  children  who  will  be  cared  for  by 
her  family  while  she  is  away. 

APPOINTMENTS 

Chesebrough-Pond's  Ltd:  Richard  Gough 
has  been  appointed  product  manager  for 
Vaseline  petroleum  jeUy,  Rave,  Q-Tips  and 
Vasehne  lip  balm.  Before  joining  the 
company  he  was  marketing  manager  for 
frozen  food  and  diversified  products  at 
Adams  Foods  Ltd.  Mujib  King  is 
transferring  from  the  domestic  and  fine 
fragrances  division  to  become  product 
manager  on  the  Vaseline  ranges  of  skin 
and  hair  care  products.  Julie  Banfield  is  to 
continue  as  a  product  manager  in  the  hair 
and  beauty  aids  division  with 
responsibility  for  Pond's  creams,  cocoa 
butter  and  L'Onglex. 
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Supply 
ofTampo: 

Monopoly  investigation 

The  Director  General  of  Fair  Trading  has 
asked  the  Monopolies  and  Mergers 
Commission  to  look  at  the  existence  or 
possible  existence  of  a  monopoly  situation  in 
relation  to  the  wholesale  supply  by  manufac- 
turers of  tampons.  The  Commission's  enquiry 
will  concentrate  on  the  prices  charged  or 
proposed  to  be  charged  for  tampons. 

If  you  -  or  any  organisation  to  which  you 
belong  -  have  any  views  likely  to  help  the 
Commission  in  their  enquiry  please  write  to: 

The  Secretary, 

Monopolies  and  Mergers  Commission, 
New  Court, 
48  Carey  Street, 
LondonWC2A2JT. 


Why  mothers  prefer 

he  Saffron 
Dreast 
reliever 


Expressing  milk  for 
disposal  or  re-use  is  often 
an  uncomfortable  task. 

It  can  be  much  simplified 
by  using  the  Saffron 
breast  reliever  which 
holds  more  liquid  than 
previous  designs,  has  a 
gentle  action  and  is  far 
easier  to  control  -  thus 
diminishing  discomfort. 
Its  plastic  bulb  cannot 
perish,  is  quickly  / 
removed  for  sterilising. 


Saffron 


Goldstone  Lane,  Hove.  East  Sussex  bn3  7BB 
Tel.  Brighton  (0273)  722286 


1^  irl'^i  Haircare 
\J\  Accessories 


K«<2sh  approach 
'^^o  Haircare 


Kirbi  Haircare,  a 

complete  range  of 
accessories  featuring  the 
very  latest  fashions  and 
products,  supported  by  a 
range  of  high  impact 
display  aids.  Kirbi 
Haircare,  the  brand 
aiming  for  the  top  spot! 

Kirbi 


Laughton  and  Sons  Limited,  ■ 
Warstock  Road,  Birnninghonn 
021-474  5201 


CARE  FOR  OUR 
DISABLED 


Wings  Week 
Appeal 
during 
September 


The  Wings  Appeal  Fund  helps  to  maintain  the  RAF 
Association  Home  for  Disabled  and  Chronic  Sick.  Care  is 
essential  for  those  who  have  served  their  country  and  who 
are  in  need.  So  Please  help  by  giving  all  you  can  for  an 
emblem  in  WINGS  WEEK  in  September  or  send  a  donation 
to  show  that  you  care. 


TO:  ROYAL  AIR  FORCES  ASSOCIATION,  APPEALS  DEPT  (SD), 
PORTLAND  ROAD,  MALVERN,  WORCS.  WR14  2TA. 

I  enclose  a  donation  of   for  the  Wings  Appeal  Fund. 

Name  | 


Please  tick 


Address   jf  receipt  required  □ 

  or  Information  on 

 I  RAFA  Membership  □ 
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For  beautiful  new  deals 


Nail  care  -  nail  beaulK 


and  135 
ex  84 


NAIL  CARE,  NAIL  BEAUTY 


